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llemocracy— and 


Bu3ring  Power 


America  is  the  land  of  the  Rapid  Rise. 

Quick  progress  along  the  road  to  fortune — you  know  a  dozen  examples.  The  employe  of  to¬ 
day  is  the  employer  of  tomorrow,  the  industrial  captain  of  the  day  after.  This  is  no  news  to 
you.  Nor  is  this: 

In  America  there  is  no  permanent  “lower  class.” 

As  a  man’s  material  position  is  hettered,  his  buying  power  increases.  John  Smith,  ap¬ 
prentice  lathe-hand  of  twenty  years  ago  is  the  same  John  Smith  who  today  owns  a  prosperous  ma¬ 
chine  shop,  with  a  proportional  increase  of  personal  expenclitures. 

So  the  advertiser  who  singles  out  certain  John  Smiths  because  they  are  prosperous  nou\  and 
neglects  all  the  other  John  Smiths  who  are  merely  on  the  way  to  prosperity,  is  deliberately  short¬ 
sighted.  His  market,  sooner  or  later,  will  be  exhausted. 

The  Daily  News  reaches  all  the  John  Smiths  in  Chicago,  the  John  Smiths  at  their  various 
conditions  and  stages.  It  goes  out  to  rich  and  poor,  class  and  mass  alike. 

Going  into  practically  all  the  homes  worth-while  from  the  advertisers’  standpoint — worth¬ 
while  now,  worth-while  tomorrow.  The  Daily  News  reaches  all  of  the  Chicago  market — the  market 
of  the  present — and  the  market  of  the  future — at  one  cost. 

The  Daily  News 

First  in  Chicago 


( 
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BY  ARRANGEMENT 


with 


LORD  NORTHCLIFFE 

CROSS -ATLANTIC  NEWSPAPER  SERVICE 

has  been  granted  the  EXCLLS1\"E  right  of  publication  in  the  United  States 
and  Canada  of  the  world  -  famous  news  service  of  the  great  Northcliffe 
morning  newspaper 

THE  LONDON  DAILY  MAIL 

Here  is  Lord  Northcliffe’s  authorization,  given  by  him  to  W.  Orton  Tewson,  founder  of  Cross-Atlantic: 


i?e5 


LCr .  Orton  Tewson  is  authorizel 
ty  me  to  state  that  the  Cross- 
Atlantic  Newspaper  Service  has  the 
privilege  of  publication  in  the 
United  States  and  Canada  of  the  news 
service  of  the  EAILY  MAIL  before 
any  other  American  or  Canadian 
news  agency  or  journal. 


July  21st  1920 


Client  papers  of  CROSS-ATLANTIC  will  thus' have  available  at  no  added 
expense  the  exclusive  service  of  probably  the  best  band  of  news  getters 
and  special  correspondents  in  the  world. 


“DAILY  MAIL” 
CIRCULATION 
1,121,700 
DAILY 


In  addition 

CROSS-ATLANTIC  SERVICE 

Provides  your  Newspaper  with 


THERE’S 

A 

REASON 


Full  facilities  of  an  European  organization  with  staff  corre-  5.  Special  foreign  news  and  interviews  local  to  your  city  and 


spondents — your  correspondents — available  24  hours  daily. 
Services  of  a  staff  of  internationally-known  newspapermen. 
Daily  cable  service  of  at  least  1,000  words. 

Important  signed  correspondence  by  mail — at  least  seven  col¬ 
umns  a  week. 


24-hour  protection  on  special  queries. 

Your  own  London  office,  Cross- Atlantic  House,  Fleet  Street, 
where  your  readers  can  see  a  file  of  your  paper  and  be  ad¬ 
vised  or  assisted  in  every  possible  way. 


Write  for  exclusive  rights  for  your  city. 

CROSS-ATLANTIC  NEWSPAPER  SERVICE 


134  West  36th  Street,  New  York,  N.  Y. 


TELEPHONE,  FITZ  ROY  832 
LONDON; 

Cross-Atlantic  House, 

184  Fleet  Street,  London,  E.  C. 


PARIS: 

“Daily  Mail”  Office, 
36  Rue  du  Sentier. 


OFF  HERALD  SQUARE 

MONTREAL: 
Dominion  News  Bureau, 
171  St.  James  Street 


TT 


Editor  &  Publisher  for  August  14,  1920 


Philadelphia 

The  Third  Largest  Maj'ket  in  the  U.  S. 

The  aiiiioiiiieed  population  of  the  city  of  Philadeljdiia,  1,823,158,  is  an  in¬ 
crease  of  17.7  per  cent  over  the  1910  figures  of  1,549,008.  This  is  an  average 
growth  among  cities,  about  ecpialing  that  of  New  York,  and  somewhat  exceed¬ 
ing  tliat  of  St.  Louis  and  Boston,  hut  it  does  not  express  the  exact  conditions 
in  PJiiladeljdiia,  whose  raj)id  development,  industrially  and  eomniercially,  of 
late  years  warranted  the  two  million  estimate  freely  made.  The  })opulation 
increase  is  there. 

Pliiladelphia,  it  is  well  known,  is  not.  as  compactly  l)nilt  as  other  large 
(dties;  it  is  a  city  of  homes  with  am])le  breathing  space,  and  witli  an  older 
population  not  easily  compressed.  Philadelphia,  therefore,  houses  her  in¬ 
creased  popidation  in  the  fast-growing  suburbs  which  surround  her,  so  that 
the  workshop  and  market  ])lace  called  Philadeljdiia  finds  homes  for  its  three 
million  people  in  an  area  far  more  extended  than  the  political  boundaries  of 
the  city  corporation. 

Building  goes  steadily  on  round  and  round  Philadelphia,  and  the  question 
of  extending  its  l)onndarics,  as  other  cities  do,  to  identify  themselves  with 
their  union  urban  territory  is  becoming  more  important. 

Tlie  Philadelphia  market  today  represents  the  largest  and  most  compact 
territory  to  be  covered  by  a  single  advertising  medium — the  field  of  the  Phila¬ 
delphia  Evening  Bulletin,  which  dominates  this  great  territory  with  its  almost 
half  million  daily  circulation.  The  Advertising  Age,  July,  1920 

Dominate  Philadelphia 

You  can  at  one  cost  reach  the  greatest  number  of  possible  consumers  in  the 
Philadelphia  territory  by  concentrating  your  advertising  in  the  newspaper 
“nearly  everybody  reads” — 

The  Bulletin 

Net  paid  average  circulation  for  the  six  months  ending  April  1, 
1920,  as  per  U.  S.  Post  Office  report:  466,732  copies  a  day. 

No  prize,  premium,  coupon  or  other 
artificial  methods  of  stimulating  circula¬ 
tion  have  ever  been  used  by  The  Bulletin. 


Every  year  Philadelphia 
makes  enough  carpet  to 
encircle  the  globe. 


EDITOR&PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330. 
Charter  Member  Audit  Bureau  of  Circulations. 
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HE  CONDENSED  WORLD  KNOWLEDGE  TO  TABLOD 


Albert  Payson  Terhune  Ends  More  Than  Quarter  Century  Service  on  New  York  Evening  World 

’  to  Give  All  His  Time  to  Magazines  and  Books 


still  wurkiiijr  six  nine-hour  days  a  week 
on  the  liveninjj  World.  writiiiK  copious¬ 
ly  and  editing  ceaselessly — that  is,  up  to 
four  years  ago.  Of  late  he  has  written 
hut  three  articles  a  week  for  the  news¬ 
paper  and  given  more  and  more  time  to 
magazine  and  hook  work. 

Meanwhile  his  wife  and  daughter 
have  been  restored  to  perfect  health  and 
he  has  acquired  a  beautiful  estate  at 
Pomptou  Lakes.  He  has  arrived  as  a 
popular  author  with  a  comfortable  in¬ 
come  and  a  fixed  habit  for  hard  work. 

In  Terhune’s  writings  there  is  a  rare 
blend  of  the  newspaper  spirit  with  that 
of  abiding  literature.  For  years  he  made 
history  and  the  classics  into  snappy 
newspaper  stuff  as  readily  as  he  now 
ttirns  good  newspaper  material  into 
linished  fiction.  The  trtie  picture  of  life 
and  true  heart  appeal  are  always  present 
tn  both. 

From  Noted  Writing  Family 

He  was  bt)ru  to  writing,  achieved  to 
it  and  had  it  htrust  upon  him.  His 
mother  is  the  famous  Marion  Harlaiid, 
while  Christine  Terbtme  Herrick  and 
Virginia  Terhune  X'andewater  are  his 
.sisters.  His  wife,  .Vnice  Stockton  Ter¬ 
hune,  is  a  musical  composer,  author  of 
a  hundred  songs,  and  writer  of  stories, 
biography,  history  and  verse  in  the  mag¬ 
azines.  Whatever  handicap  all  this 
family  celelrrity  puts  on  a  man  Terhune 
overchmes  bravely.  .\nd  now  his  daugh¬ 
ter  feels  an  itching  in  her  hand  at  sight 
of  an  inkstand. 

Terhune  was  a  star  writer  of  the 
1-ivening  World  for  many  years,  hold¬ 
ing  his  own  at  a  time  when  the  World 
staff  was  uiuiuestionably  the  most  bril¬ 
liant  galaxy  of  newspaper  stars  ever  as¬ 
sembled.  There  was  a  time  when  in 
addition  to  Terhune  the  Evening  World 
staff  embraced  Irvin  Cobh,  Helen  Row¬ 
land,  Clarence  Cullen,  .Martin  Green, 
Robert  Welles  Richie,  Lindsay  Denison, 
Roy  .M'cCardell,  Nixola  Greeley  Smith, 
.Marguerite  Mooers  Marshall,  Alma 
Woodward,  Maurice  Ketteu,  C.  M. 
Payne,  George  McManus,  Barton  W. 
Currie,  “Bugs”  Baer  and  Robert  Ed- 
gren ;  and  over  them  all  presided  John 
H.  Tenn'ant  with  a  keen  discernment 
for  the  special  talents  of  each. 

Recalls  Irvin  Cobb’s  Start 

Terhune  recalls  that  one  of  Irvin 
Cobb’s  first  assignments  wlien  he  came, 
a  big,  rollicking  youngster  from  the 
west,  was  to  cover  a  society  affair,  and 
he  turned  in  an  account  of  .Mrs.  August 
Belmont’s  diamonds  as  big  and  brilliant 
as  glass  doorknobs  and  her  string  of 
rubies  as  glowing  as  a  row  of  tomatoes 
set  on  a  fence  rail  to  ripen  in  the  sun. 
Other  equally  delicate  touches  of  real¬ 
istic  description  made  the  story  irre¬ 
sistible  and  it  was  run  in  sixite  of  its 
])ointcd  personalities,  or  rather  because 
of  them.  It  established  Irvin  Cobb  as  a 
humorist. 

Though  Terhune  is  out  of  the  hurly- 
burly  and  is  pleasantly  placed  in  his 


A  FTER  serving  the  Xew  York  Even- 

ing  World  for  a  quarter  of  a  cen¬ 
tury  and  one  year  more  for  good  meas¬ 
ure,  .Vlbert  Payson  Terhune  is  out. 
Xot  down  and  out ;  not  struck  out  or 
knocked  out,  nor  like  a  worn-out  horse, 
turned  out  on  the  road  to  die ;  hut  otit 
like  a  bird  escaped  from  its  cage  to  hap¬ 
pily  sing  in  the  tree-toi)s. 

In  the  comfort  of  his  Ixeautiful  home 
on  Pomi)ton  Lakes,  Terhune  will  supply 
the  increasing  demands  for  his  maga¬ 
zine  articles  and  books.  He  has  not 
rounded  out  his  career,  hut  is  really 
beginning  it.  .\t  48  he  plans  to  cash  in 
on  his  training 

A  Picturesque  Record 

Terhune’s  record  in  newsixaper  work 
is  strikingly  picturesque  and  in  many 
\va\.s  notable.  He  went  to  the  Evening 
World  in  1894  as  a  sporting  writer, 
backed  by  a  big  physique  and  some  rep¬ 
utation  as  an  athlete ;  and  one  of  his 
first  assignments  was  to  box  three 
rounds  with  the  si.x  leading  prize-fight¬ 
ers  of  that  day,  Jeffries,  Corbett,  Fitz¬ 
simmons,  Sharkey,  Rtihlin  and  Kid  Mc¬ 
Coy — all  six,  one  after  another,  one  day 
after  another,  for  six  successive  day.s — 
and  chase  back  to  the  office  and  dash 
off  hot  his  story  of  each  encounter. 

Terhune  Iteing  six-feet-two,  weighing 
220  pounds  and  having  considerable 
skill,  the  lights  were  not  fakes;  indeed, 
.Managing  Editor  Jack  Tennant  made  a 
personal  request  of  the  bruisers  that 
they  show  no  special  favors  to  the  re¬ 
porter.  They  gave  him  the  best  they 
had,  and  Terhune  lost  a  tooth  and  broke 
his  left  hand,  but  it  is  journalistic  his¬ 
tory  that  he  was  able  to  limp  in  to  his 
de.sk  and  write  his  thriller,  “How  it 
Feels  to  Fight  Fitzsimmons,”  “Slugging 
With  Sharkey,”  “Roughing  It  VVTth 
Ruhlin,”  “Jolted  By  Jeffries,”  “Coun¬ 
tering  With  Corbett”  and  “Catching  Kid 
McCoy’s  Corkscrews,”  after  each  of  the 
six-day  shigging  matches  with  the  best 
fighters  .America  has  produced  and  all 
of  them  at  their  best. 

Condensation!  Were  Classics 

For  twenty  years  .Albert  Payson  Ter¬ 
hune  was  editor  of  the  magazuie  pages 
of  the  Evening  World.  Here  he  skim¬ 
med  the  cream  of  the  world’s  best 
books,  novelized  plays  and  culled  the 
brightest  gems  from  the  contemporary 
press  and  standard  authorities  to  make 
condensed  and  predigested  literature  for 
penny  paper  readers.  He  Ixought  serial 
rights  to  the  most  popular  fiction  and 
condensed  it  to  his  space,  running  a  full 
novel  every  six  days.  Terhuue's  con¬ 
densations  of  the  classics  and  his  min¬ 
iature  biographies  of  eminent  world 
characters,  done  for  the  Fi veiling  World 
magazine,  have  passed  into  permanent 
form  and  are  preserved  as  literature. 

These  were  unique  stunts  in  news- 


By  CHARLES  GRANT  MILLER 


'T'  HIS  is  a  plain  story  from  everyday  life  of  a  neiospapcr  man’s  ideals, 
*  endeaz’ors  and  achievements.  U'orhin^;  nine  hours  a  day  at  his 
editorial  desk,  Albert  Payson  Terhune  has  attained  national  reputation 
as  a  leading’  journalist;  at  the  same  time  iL'orkin,i;  far  into  the  uig/i/jf  at 
home  he  has  loritten  tteenty-five  books  and  innumerable  magazine  articles 
that  have  gained  for  him  front  rank  as  a  literary  author.  With  character 
of  his  ozi’ii  as  strong  as  any  he  has  delineated  in  ncivspaper  pages  or 
created  in  fancy,  and  lizdng  out  ideals  of  love  and  labor  as  e.valted  as  any 
he  has  e.vtracted  from  the  lives  of  zeorld  heroes,  Terhune  e.vemplifies 
in  his  ozen  career  the  genuine  humanness  zAiich  lends  to  his  zvork  the 
heart-beat ,  breath  and  glozv  of  reality.— Kihtori.m.  Xotk. 


and  of  giving  the  world’s  great  char-  hours  to  his  day’s  work.  The  editor 
acters  and  great  events  to  a  far  larger  of  the  .Ml  Story  .Magazine  encouraged 
audience  than  had  all  the  historians,  him  to  write  a  40,(KK)  word  novel  which 
He  conveyed  in  compact,  enticing  form  Terhune  proposed.  From  his  days’ 
the  wealth  of  the  world’s  learning  to  work  at  the  office  Terhune  hurried  home 
the  busy  common  mind  that  had  neither  to  work  far  into  the  nights.  “The 
time  nor  inclination  to  read  the  big  Secret  of  the  Blue  House”  was  corn- 
books.  In  the  young  he  whetted  an  pleterl  and  accepted,  with  high  praise 
appetite  for  extensive  reading;  in  the  by  the  editor,  and  the  atithor  waited  for 
grown  he  gratified  a  longing  for  essen-  the  check  which  he  was  sure  could  not 
tial  facts.  The  educational  influence  of  be  for  less  than  $4(HI  at  the  very  lowest, 
his  thousand-word  epitomes,  syndicated  It  came  for  $125. 

to  millions  of  readers  daily  for  years.  But  Terhune  had  got  dotible  value  in 
has  been  invaluable.  ihe  knowled.ge  that  it  lay  in  him  to 

When  Terhune  had  been  ctlitor  of  write  good  fiction  and  that  in  his  fine 
the  magazine  ten  years,  he  made  an  in-  physiiiue  was  a  vast  reservoir  of  re- 
ventory  and  found  that  while  he  had  serve  strength.  He  kept  up  the  night 
been  working  nine  hours  a  day  and  be-  work,  and  slowly  mounted  to  the  better 
ing  paid  all  that  he  could  expect  he  iiaying  magazines.  He  has  written  in- 
had  not  saved  a  dollar.  His  wife  had  numerable  short  stories  of  lictiou  and 
ttilierculosis  and  his  little  daughter  adventure  that  are  pretty  regularly  ap- 
seemed  hopelessly  crippled  as  the  ef-  ixearing  in  the  Blue  Book,  Cosmopolitan 
feet  of  infantile  paralysis.  lie  was  and  the  Saturday  Evening  Post,  and  he 
helpless  to  furnish  them  the  costly  has  a  three-foot  shelf  of  full  Ixxoks. 
treatment  they  needed.  It  was  despera-  Thirty  of  his  stories  are  on  the  screen, 
tion  that  drove  him  to  add  another  nine  .All  these  toiling  years  Terhune  was 


Albert  Payson  Terhune  at  his  outdoor  workbench.  Is  it  any  wonder  that  his 
dog  stories  are  winners? 
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country  home  with  many  congenial  in¬ 
terests  about  him.  he  has  in  no  sense 
retired.  For  he  is  still  atire  with  joyous 
youth,  incessant  activity  and  high  am¬ 
bition. 

“I  had  looked  forward  longingly  to 
the  time  when  I  could  l)e  my  own  boss 
and  take  things  easy,”  he  said  to  me  iti 
response  to  my  urging  that  he  tell  how 
it  feels  to  l)e  out  of  the  newspaiter  har¬ 
ness  after  26  years  of  hard  pulling. 
“Rut,”  he  added,  “now  that  I'm  my  own 
boss  I  find  myself  a  Simon  Legree.  with 
whip  in  hand,  driving  harder  than  any¬ 
one  else  ever  drove  me.  I  used  to 
feel  that  I  had  some  time  of  my  own ; 
now  that  all  my  time  is  my  own  I  find 
no  leisure  at  all.  .A  novel  is  well  under 
way  and  a  half-dozen  short  stories  are 
planned  attd  placed.” 

Dog*  Are  His  Hobby 

Though  he  has  30  stories  in  the  films 
he  never  writes  directly  for  that  pur¬ 
pose,  but  sells  movie  rights  in  his  pub¬ 
lished  stories.  “There's  nothing  in 
scenario  writing  for  me,”  he  said,  “and 
I  doubt  if  it  is  a  very  good  game  for 
anybody.” 

Of  Terhune’s  25  books  some  of  the 
older  ones  that  still  stay  in  popularity 
are  “Calel)  Conover,  Railroader,”  “The 
Shadow  of  the  Prophet,”  “The  \\  orld’s 
Great  Events,”  “The  Fighter,”  and  “The 
Years  of  the  Locust,”  while  last  year’s 
“Lad,”  a  story  of  a  collie,  is  steadily 
increasing  in  sales.  He  is  coming 
strong  in  dog  stories. 

Dogs  are  'Terhune’s  hobby — more  than 
a  hobby,  a  business  side-line.  The 
breeding  and  training  of  thoroughbred 
collies  is  a  vocation  with  him  rather 
than  an  avocation.  He  makes  them  pay 
their  way  and  a  profit  in  the  prizes  they 
win;  besides  he  puts  them  into  stories, 
life-size,  life-like.  His  story  Lad  is 
a  truthful  drama  of  dog  love  and  de¬ 
votion  that  was  enacted  under  his  own 
eyes.  In  his  fiction  as  in  his  newspaper 
work  he  sees  his  characters,  dogs  or 
people,  as  they  are,  and  imagination 
serves  to  him  the  purpose  only  of  mak¬ 
ing  truth  seem  plausible. 


GEORGE  F.  BURBA  DEAD 

Associate  of  Governor  Cox  for  Many 
Years  in  Ohio  Journalism 

(S/’eno/  to  Editor  &  1’iblisherI 
CoLEMBrs,  Ohio. — George  F.  Burba, 
editorial  writer  of  the  Columbus  Dis¬ 
patch  and  formerly  editor-in-chief  of 
Governor  Cox’s  Dayton  and  Springfield 
newsjiapcrs,  died  suddenly  August  6  of 
heart  failure. 

Mr.  Burba  was  born  in  Kentucky  in 
18fo  and  was  educated  for  the  law,  al¬ 
though  he  never  practiced.  He  worked 
on  the  Louisville  Courier-Journal  as  a 
printer,  started  a  weekly  paper  at 
Hodgcnville,  Ky.,  in  1885,  and  entered 
politics  as  a  clerk  in  the  Interior  Depart¬ 
ment  in  1890,  remaining  until  1901.  He 
became  managing  editor  of  the  Spring- 
field  Sun  in  1903  and  joined  Governor 
Cox  as  editor  of  the  Dayton  Xews  and 
Springfield  Xews  two  years  later. 


Otis  Buys  Clevelsinil  Dial 

Ci.FAXi.AND. — The  Cleveland  Dial,  a 
monthly  publication  for  women,  has 
lieen  sold  to  a  company  headed  by  Ira 
O.  Hoffman,  editor  of  Finance  and  In¬ 
dustry,  a  financial  weekly  owned  by 
Charles  .\.  Otis,  recently  elected  presi¬ 
dent  of  the  -Associated  Advertising  Clubs 
of  the  World.  Miss  Barbara  Webb, 
formerly  of  the  Plain  Dealer,  but  now- 
publicity  representative  of  the  Y.  W.  C. 
A.,  started  the  Dial  four  months  ago. 
She  married  Monte  F.  Bourjaily,  the 
Plain  Dealer’s  city  hall  reporter,  last 
week,  and  Miss  Katherine  Longwell,  of 
New  York,  will  be  the  new  editor. 


ROWE  STEWART  HEADS 
THE  A.  A.  C.  W. 

Charles  A.  Otis  Declines  to  Withdraw 
Resignation — Stewart  Is  the  First 
Newspaper  Man  to  Head 
Organization 


the  F'ederal  Trust  Company  of  Xewark 
and  assigned  his  estate  for  the  benefit 
of  creditors.  Judge  F.  G.  Stickel,  Jr., 
in  Orphans’  Court,  August  12,  made  the 
order  allowing  creditors  six  per  cent, 
following  the  filing  of  a  final  accounting 
by  the  F'idelity  Trust  Company,  the  as¬ 
signee. 


(By  Telcgratli  to  Editi^r  &  Pcblishfr) 
Ci-EVEL.ANi),  Ohio,  -August  12. — Rowe 
Stewart,  of  the  Philadelphia  Record, 
vice-president  of  the  .Associated  .Adver¬ 
tising  Clubs  of 
the  World,  was 
chosen  president 
of  that  organiza¬ 
tion  today,  suc¬ 
ceeding  Charles 
-A.  Otis,  re¬ 
signed,  by  the 
executive  com¬ 
mittee  in  special 
meeting  at  the 
Statler  Hotel. 
Mr.  Otis  gave 
no  reasons  other 
than  tho.se  al¬ 
ready  published  in  Editor  &  Publisher 
for  quitting — poor  health  and  pressure 
of  business.  Considerable  executive 
business  was  transacted  by  the  commit¬ 
tee,  which  was  in  session  several  hours. 

Mr.  Stewart  is  the  first  newspaper  man 
to  lie  elected  president  of  the  -A.  .A. 
C.  W.  He  is  advertising  manager  of 
the  Philadelphia  Record,  a  past  chair¬ 
man  of  the  Xewspaper  Department  of 
the  organization,  and  a  former  president 
of  the  Poor  Richard  Club  of  Philadel- 
Iihia.  He  has  lieen  an  active  .A.  .A.  C.  W. 
official  for  a  number  of  years. 


NEXT  I.  T,  U.  MEETING  IN  QUEBEC 


Fight  Over  “Sympsithetic’'  Strikes 
Report — Members’  Dues  Raised 

.Ai.b.vnv.  X.  A’. — The  next  conven¬ 
tion  of  the  International  Typograph¬ 
ical  Union  will  take  place  in  Quebec, 
it  was  determined  at  Thursday’s  ses¬ 
sion.  The  only  other  contender  for 
the  honor  was  Chicago,  and  when  the 
286  votes  were  counted  169  favored 
Quebec  and  116  Chicago.  Treasurer 
Hays  gave  his  report  Thursday,  show¬ 
ing  the  total  assets  are  $1,986,903.50. 
The  union  has  74,719  members  and 
their  total  earnings  for  the  year  were 
$32,1.30,091,  an  increase  of  40  per  cent 
over  the  previous  year. 

.\t  Thursday’s  session  there  was 
some  opposition  to  the  Laws  Commit¬ 
tee’s  unfavorable  report  on  the  prop¬ 
osition  of  reserving  the  right  to  refuse 
to  execute  “struck”  work.  This  mat¬ 
ter  hinged  on  the  sympathetic  strike 
(piestion.  Despite  the  arguments  the 
measure  was  defeated. 

An  amendment  to  the  law  providing 
compensation  for  members  who  per¬ 
form  service  for  the  union  was 
changed  so  that  in  the  future  those 
who  do  this  work  will  receive  $10  a 
day  instead  of  $6.  -An  amendment 
providing  for  the  regulation  of  initia¬ 
tion  fees  to  $3  for  candidates  for  mem¬ 
bership  who  are  25  years  old;  $5  for 
those  between  25  and  35,  $10  for  those 
between  35  and  45,  and  $20  for  those 
who  are  over  45  was  adopted.  The 
total  receipts  will  go  into  the  I.  T.  L’.’s 
general  fund.  The  monthly  per  capita 
tax  was  changed  from  45  to  55  cents, 
and  this  will  make  the  per  capita  con¬ 
tribution  to  the  printers’  home  from  20 
to  30  cents. 


Smith  Creditors  Get  6'/f 
Xew.ark,  X.  J. — Six  cents  on  the  dol¬ 
lar  will  be  paid  creditors  of  ex-Senator 
James  Smith,  Jr.,  of  Xew  Jersey,  former 
owner  of  the  X'ewark  Star,  who  in 
Xovemlier,  1915,  resigned  as  president  of 


SIR  LOMER  GOUIN  ENTERS 
JOURNALISM 


TJTHILE  several  -American  editors  are 
”  aspiring  to  the  highest  political  of¬ 
fices  in  the  gift  of  the  L’nited  States,  Sir 
Lomer  Gouin  has  given  up  one  of  the 
most  important  political  posts  in  the 
Dominion-Premier  of  Quebec — to  enter 
journalism.  His  appointment  as  politi¬ 


SiR  Lomer  Gouin 

cal  editor  of  La  Presse  of  Montreal  was 
announced  in  Editor  &  Publisher  on 
-August  7. 

Sir  Lomer  has  long  been  looked  upon 
in  his  natiie  province  as  the  eventual 
successor  of  the  late  Sir  Wilfrid  Laurier 
and  like  him  in  turn,  was  destined  to 
become  the  guiding  hand  of  Canada’s 
future.  .Although  his  time  will  be  given 
largely  to  his  new  duties.  Premier  Tasch- 
creau  of  Quebec,  his  successor,  has  in¬ 
vited  Sir  Lomer  to  take  a  life  seat  in 
the  Legislativfe  Council,  the  ratifying 
body  of  the  provincial  legislature. 

FREDERICK  S.  PHELPS  DEAD 


President  and  Editor  of  Erie  Times  for 
Twenty-Six  Years 

(By  Telegraph  to  Editor  S:  I’i,'bi-i.sher) 

Erie,  Pa.,  July  12. — F'rcderick  Steven¬ 
son  Phelps,  for  26  years  president  of  the 
Times  Publishing  Company  of  this  city, 
and  managing  editor  of  the  Times  until 
his  health  compelled  him  to  give  up 
active  editorial  work  nearly  three  years 
ago,  died  here  Sunday  afternoon.  Mr. 
Phelps  suffered  a  slight  stroke  of  apo¬ 
plexy  three  years  ago  and  continued  to 
fail  until  May,  1919,  when  he  was  re¬ 
moved  to  the  hospital  for  treatment. 
I'or  the  past  six  weeks  he  had  been  con¬ 
fined  to  his  bed. 

Fie  was  65  years  of  age  and  was  born 
in  Dalton,  Mass.  At  the  age  of  14,  Mr. 
Phelps  was  forced  to  enter  a  box  fac¬ 
tory  where  he  learned  a  trade,  but  gave 
it  up  a  few  years  later  to  become  a 
traveling  clothing  salesman.  He  was 
made  manager  of  a  branch  store  at 
Smyrna,  Del.,  and  later  entered  the  em¬ 
ploy  of  John  Wanamaker  in  Philadel¬ 
phia. 

In  1890  he  established  the  Smyrna 
Record,  lint  after  three  years  the  paper 
failed.  He  then  came  to  F'rie  and  was 
employed,  first  as  a  reporter  and  after 


as  an  advertising  man  on  the  Erie  Her¬ 
ald.  In  1894  he  took  charge  of  the 
combined  Sunday  Messenger  Graphic 
and  Weekly  Observer  here  and  a  few 
months  later  acquired  an  interest  in  the 
Times,  becoming  president  and  editor, 
with  John  J.  Mead,  one  of  the  founders 
of  the  paper,  as  secretary  and  treasurer. 

Mr.  Phelps  gave  freely  during  his  life 
to  every  worthy  institution  and  cause 
and  leaves  the  major  part  of  his  estate 
to  local  charities.  Funeral  services  were 
held  here  last  Wednesday  afternoon.  He 
leaves  his  widow,  one  brother  and  two 
sisters. 


PLAN  LABOR  DAILY  FOR  BOSTON 

Bay  State  A.  F,  of  L.  Branch  Favori 

National  Newspaper  Chain 

(Special  to  Editor  &  Publisher) 

Boston. — The  convention  of  the  Massa- 
chusetts  state  branch  of  the  -A.  I',  of  L, 
held  in  Lynn  last  week,  has  decided 
to  open  a  fight  for  daily  news¬ 
papers  in  this  country  to  be  controlled 
by  the  organized  labor  movement,  with 
columns  open  to  the  unorganized  work¬ 
ers  and  the  general  public  as  well. 
Thomas  Xolan  and  Thomas  Punch  of 
Boston  Typographical  Union  13,  abetted 
by  Michael  Birmingham  of  Boston  Elec¬ 
trical  Workers’  104  and  Frank  Gillespie 
of  Boston,  were  the  aggressors  in  the 
movement,  and  in  consequence  of  the 
arguments  advanced  in  favor  of  a  daily 
labor  press,  the  recommendations  of  the 
committee  on  the  President’s  report 
dealing  with  that  matter,  to  refer  the 
subject  to  the  incoming  executive  board, 
was  rescinded,  and  the  matter  will  come 
up  for  final  disposition  later. 

Mr.  Birmingham  predicted  that  there 
would  be  a  labor  daily  in  Boston  very 
soon,  regardless  of  the  action  taken  by 
the  state  branch  convention.  He  stated 
that  the  Metal  Trades’  Council  of  Bos 
ton  has  already  gone  on  record  in  favor 
of  a  daily  newspaper  to  be  controlled 
by  the  organized  labor  movement,  so 
that  labor  can  get  its  side  before  the 
public. 


CHICAGO  PRESS  PUBLISHER  SUED 


Ferd  E.  Fisher’s  Affairs  in  Receiver’s 
Hands  Following  Judgment 

(Special  to  Editor  &  Publisher) 

Chic.xoo. — Court  action  was  taken 
this  week  against  the  Women’s  Press 
Corporation,  which  formerly  published 
a  paper  here,  and  also  against  F'erd  E. 
Fisher,  who  was  publisher  of  that  jour¬ 
nal,  and  now  signs  himself  publisher  of 
the  Chicago  Daily  Press. 

-A  receiver  was  appointed  by  Circuit 
Judge  McGoorty,  to  take  over  the  vis- 
ilile  assets  of  the  W’omcn’s  Press, 
“a  former  newspaiier  for  women.” 
Appointment  was  made  oti  petition  of  the 
Library  Bureau. 

Efforts  will  be  made  to  determine 
whether  or  not  the  assets  of  the  old 
corporation  (Women’s  Press)  were 
legally  transferred  to  another  corpora¬ 
tion  founded  by  the  Fishers  and  called 
the  Chicago  Daily  Press  Company. 


Prices  Up  in  Springfield,  Mo. 

Springfiei.d,  Mo.— The  price  of  the 
evening  and  Sunday  Leader  has  been 
increased  on  streets  and  trains  as  fol¬ 
lows:  On  street,  evennig,  3  cents; 
Sunday,  5  cents;  on  trains,  evening,  5 
cents;  Sunday,  7  cents. 


Veteran  World  Man  Dies 

Egg  H.arbor,  X.  J. — John  -A.  Xickel, 
for  more  than  25  years  an  employee  of 
the  Xew  A’ork  World,  died  here  Mon¬ 
day. 
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EMPIRE  PRESS  CONFERENCE  A  FAMILY  AFFAIR 

Canada  Called  Upon  to  Prefer  “Empire  Partnership^^  in  Newsprint  Exports  as  Aid  in  Cementing  Bonds 

Between  British  Dominions 


Niagara  falls. — Delegates  to  the 
second  Imperial  Press  Conference  ar¬ 
rived  here  August  8  on  the  first  leg  of 
their  thirty-day  tour  of  western  Canada. 

The  three  day  conference  which  was 
brought  to  a  close  in  Ottawa  Saturday 
is  considered  hy  all  the  most  important 
gathering  in  the  historj-  of  Imperial 
journalism. 

Newsprint  was  the  problem  of  first 
importance  before  the  delegates,  as  it 
is  wherever  newspaper  men  meet  in 
these  days.  American  publishers  need 
not  deceive  themselves  as  to  the  future 
course  of  the  publishers  of  the  British 
Empire. 

The  publishers  of  the  world  are 
largely  dependent  upon  Canada,  a  Do¬ 
minion  of  the  Empire,  and  the  newspa¬ 
pers  within  the  realm  of  the  Imperial 
partnership  are  going  to  be  taken  care 
of.  There  will  be  nothing  selfish  and 
nothing  underhanded  about  this  arrange¬ 
ment.  It  will  be  a  family  affair  and  will 
be  carried  out  along  the  lines  of  a 
mother  and  son  partnership. 

All  Empire  in  Paper  Committee 

Canada,  the  son,  is  going  to  furnish 
the  raw  material  and  the  labor,  and 
England,  the  mother,  is  going  to  funiish 
the  capital  with  which  to  acciuire,old 
mills  and  build  new  mills  with  which 
to  make  the  raw  material  of  greatest 
possible  value. 

From  this  partnership  garden  the 
newspaper  members  of  the  Empire  fam-  ^ 
ily,  whether  they  be  located  in  Canada, 
England,  Australia,  New  Zealand,  South 
.■\frica,  India  or  Malta,  will  be  fed  first 
just  as  soon  as  the  plans  underway  can 
be  completed.  The  surplus  will  go  to 
the  markets  of  the  world  that  can  pay. 

That  that  plan  is  not  merely  idle  boast¬ 
ing  is  disclosed  in  the  fact  that  in  Can¬ 
ada  there  is  already  talk  of  a  combina¬ 
tion  of  all  independent  mills  as  a  result 
of  British  financial  support. 

The  appointment  of  a  newsprint  com¬ 
mittee  on  which  will  be  representatives 
of  the  newspapers  of  every  government 
of  the  British  Empire  was  the  out¬ 
standing  event  of  the  conference  just 
closed. 

Public  Good  Wa«  Keynote 

It  is  to  be  regretted  that  American 
editors  and  publishers  did  not  have  an 
opportunity  to  be  represented  at  this 
great  gathering,  even  if  only  on  the  side 
lines.  It  was  undoubtedly  a  golden  op¬ 
portunity  for  better  understanding  that 
was  wasted.  We  do  not  know  w'hy.  It 
may  have  been  because  we  on  the  south¬ 
ern  side  of  the  international  boundary 
did  not  show  the  proper  amount  of  in¬ 
terest  at  the  right  time  or  perhaps  the 
British  wished  to  be  alone. 

Judged  from  the  standpoint  of  gath¬ 
erings  of  editors  and  publishers  in  the 
United  States  there  was  no  comparison 
between  this  conference  and  like  meet¬ 
ings  in  the  United  States.  All  meetings 
of  British  newspaper-makers  may  not  be 
on  the  same  high  plane  as  the  one  just 
closed,  but,  for  that  reason,  if  no  other, 
it  is  worthy  of  note  that  newspaper¬ 
making  was  discussed  as  a  great  pro¬ 
fession  of  first  importance  in  world  wel¬ 
fare  and  business  measured  by  dollars 
and  cents  had  no  part  in  the  delibera¬ 
tions. 

Every  question  was  discussed  from  the 
statidpoint  of  public  good. 

The  discussion  of  the  newsprint  prob¬ 


By  BEN  MELLON 


lem  started  and  ended  with  approval 
of  the  basic  fundamental  of  forestry 
conservation  and  upbuilding.  These 
Britishers  have  also  gone  deeply  into 
the  question  of  wood-i)ulp  substitutes 
and  in  a  report  on  the  subject  it  was 
stated  positively  none  have  been  found. 

•■Ml  sessions  of  the  conference  were 
open,  all  were  well  attended  and  the  or¬ 
der  was  perfect.  In  this  connection — of 
open  conventions  in  a  profession  that  can 
only  be  free  where  there  is  “pitiless 
publicity’’ — an  interesting  happening  oc¬ 
curred  on  the  second  day. 

■A  speaker  discussing  newsprint  turned 
to  the  chairman  and  said  ; 

“Of  course,  on  this  phase  of  the  ques¬ 
tion  I  am  speaking  confidentially.’’ 

“Remember  please,  ladies  and  gentle¬ 
men,  Mr.  Greaves  is  speaking  in  confi¬ 
dence,’’  said  Lord  Burnham,  the  chair¬ 
man,  to  the  working  members  of  the 
press  who  were  covering  the  meeting. 
Mr.  Greaves  proceeded.  His  confidence 
was  kept.  I  don’t  mind  saying  that 
right  at  this  point  I  pinched  my.self  to 
make  sure  I  had  not  gone  to  sleep  and 
was  having  a  sweet  dream  during  one 
of  the  tight  and  noisy  sessions  of  the 
A.  N.  P.  A.  at  the  Waldorf-Astoria. 

Salaried  Workers  Represented 

All  problems  coming  before  the  con¬ 
ference  were  discussed  first  from  the 
standpoint  of  public  good  and  public 
duty.  .Ml  delegates  gloried  in  what  the 
Empire  Press  Lhiion  had  done  to  break 
down  the  barriers  of  the  Foreign  Office 
and  Colonial  Office  and  make  it  possi¬ 
ble  for  reporters  to  enter  and  secure 
first-hand  information  of  those  govern¬ 
ment  departments. 

In  fact,  Robert  Donald,  former  editor 
of  the  London  Chronicle,  made  a  much- 
applauded  speech  on  the  subject. 

The  frankness  with  which  delegates 


discussed  conditions  of  unrest  in  their 
home  districts  was  to  an  outsider  amaz¬ 
ing,  especially  if  he  happened  to  come 
from  a  country  where  unrest  is  ignored 
in  i)ublic. 

There  were  two  other  features  of  the 
conference  that  were  strikingly  notice¬ 
able.  Not  only  were  editors  as  well  as 
proprietors  represented,  but  also  the  sal¬ 
aried  workers  of  the  editorial,  business 
and  mechanical  departments. 

Then,  it  was  a  young  man’s  gathering. 
It  is  true  that  there  were  many  men 
past  .'iO  present,  but  it  is  also  true  that 
it  was  the  thought  of  the  young  men 
that  guided  the  convention  in  its  delib¬ 
erations. 

Lord  Burnham,  proprietor  of  the  Lon¬ 
don  Telegraph,  and  president  of  the  Em¬ 
pire  Press  L’nion,  is  a  young  man.  Then 
there  was  a  small  group  all  in  their 
twenties  or  early  thirties  who  were 
present  at  every  business  session  and 
sitting  right  up  front  watching  every 
detail,  listening  with  care  to  every  argu¬ 
ment  and  taking  part  in  every  discussion. 

Urge  Interchange  of  Editors 

.Among  them  were  Lord  Apsley,  of  the 
London  Morning  Post,  Sir  Roderick 
Jones,  of  Reuters,  Sir  Campbell  Stuart, 
of  the  Northcliffe  dailies.  Sir  Henry 
Brittain  and  Harold  Harmsworth,  a 
nephew  of  Lord  Northcliffe.  Several  of 
them  are  of  our  own  Roy  Howard  type 
that  speaks  well  for  the  future  vision 
of  journalism. 

During  the  closing  session  a  resolu- 
lution  introduced  by  Lord  Apsley  call¬ 
ing  for  the  interchange  of  editors  within 
the  Empire  was  adopted. 

•Among  the  subjects  discussed  during 
the  closing  session  were  Imperial  trade 
as  a  basis  of  Empire  prosperitj-.  Empire 
citizenship  and  uniformity  of  commer¬ 
cial  laws  within  ;he  Empire. 


The  first  was  introduced  by  Sir 
George  Foster,  Minister  of  Trade  and 
Commerce.  He  advocated  preferential 
tariffs  within  the  Empire,  even  as  high 
as  per  cent. 

Empire  citizenship  and  uniformity  of 
commercial  laws  was  sponsored  by  Dr. 
.A.  Bartolo,  of  the  Daily  Malta  Chroni¬ 
cle.  He  argued  for  uniform  Empire 
principles  as  a  means  to  continued  Em¬ 
pire  unity. 

The  conference  took  a  positive  stand 
against  government  control  of  any 
agencies  related  to  news  transmission  or 
publication  and  censorship  was  assailed. 

Continuing  the  campaign  of  the  union 
for  quicker  and  cheaper  cable  service  a 
drive  was  launched  for  a  uniform  press 
cable  rate  of  “a  penny  a  word  to  all 
parts  of  the  Empire.’’ 

The  resolution  dealing  with  this  sub¬ 
ject  was  introduced  by  Robert  Donald 
and  seconded  by  G.  E.  E'airfax,  of  the 
Sydney  Morning  Herald. 

Present  Moosehead  to  Burnham 

The  resolution  calling  for  the  appoint¬ 
ment  of  a  committee  composed  of  two 
representatives  of  the  British  Isles  and 
one’  from  each  of  the  delegations  to  see 
that  newspapers  of  all  parts  of  the  Em¬ 
pire  secure  an  adequate  supply  of  news¬ 
print  was  introduced  by  J.  J.  Knight  of 
the  Brisbane  Courier,  following  a  com¬ 
plete  report  on  newsprint  conditions  in 
the  world  by  J.  M.  Imrie,  of  the  Cana¬ 
dian  Daily  Newspapers’  Association. 
(  Mr.  Imrie’s  address  is  given  in  full  in 
another  column. ) 

Mr.  Knight  said  the  importance  of  the 
(piestion  was  self-evident.  .Australia  was 
suffering  more  from  the  paper  shortage 
than  any  other  country.  Mr.  Knight 
said  he  had  been  unable  to  get  supplies 
at  !f4a0  a  ton.  This  was  plus  demur¬ 
rage  and  other  charges.  This  was  Nor¬ 
wegian  paper.  Canadian  was  not  ob- 
(Coiitiiiucd  on  />(igc  18) 


McGill  University  Confers  Degrees  on  British  Editors 


SIR  ARTHUR  CURRIE,  former  cony 
mander  of  the  Canadian  Corps  in 
I'ratice,  now  principal  of  McGill  Uni¬ 
versity,  Montreair  officiated  at  his  first 
function  at  that  institution  and  one  of 
Empire  importance  when  the  honorary 
degree  of  LL.D.  was  conferred  upon 
four  of  the  leading  newspaper  editors 
of  the  British  Empire. 

The  four  were  Viscount  Burnham, 


proprietor  of  the  London  Daily  Tele¬ 
graph;  Sir  Harry  Brittain,  K.B.E.,  M.P., 
chairman  of  the  b'mpire  Press  Union ; 
R.  S.  Ward,  editor  of  the  Rand  Times 
of  South  .Africa;  and  Thomas  Wilson 
Leys,  of  the  .Auckland,  New  Zealand, 
.Star.  .All  are  delegates  to  the  Imperial 
Press  Conference,  which  was  attended 
by  newspaper  editors  and  proprietors 
from  every  cortier  of  Great  Britain, 


its  dominions  and  colonies. 

The  photo,  taken  immediately  after 
the  conferring  of  degrees,  shows  from 
left  to  right: 

Dr.  Nicholson,  Dr.  Birkett,  Dean 
.\dams,  all  of  McGill. 

Dr.  T.  W.  Leys,  X’iscount  Burnham, 
Sir  Arthur  Currie,  Sir  Harry  Brittain, 
Dr.  R.  F.  Ruttan,  Dr.  R.  S.  Ward  Jack- 
son,  Dr.  .A.  S.  Eve. 


s 
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ADVERTISING  LIES  WILL  KILL  MARKET 
IN  BRITAIN  FOR  U.  S.  GOODS 

Public  Service  Appeal  and  Quality  in  Product  Equal  to  That 
of  Copy  Often  Lacking,  Says  Newspaper  Man 
Back  from  England 

BY  RICHARD  S.  WOOD 

.Maiiaf;fr  National  Advertising,  New  York  Globe 


4  KK  \vc  in  this  country  miles  ahead 
of  England  in  advertising  practices? 
There  was  a  time,  some  few  years  ago, 
when  we  could  justly  claim  that  we  were 
quite  some  miles  ahead,  but  during  the 
past  few  years  the  distance  of  our  lead 
can  scarcely  be  measured  by  miles,  al¬ 
though  well-in- 

ing  men  are  quite 

conscious  of  the  ~ 

f^ct  we  do  ' 

can  advertise- 
m  e  n  t  s  present 
more  attractive, 
superficial  ap- 

pearances.  For  •  A...  . 

the  most  part 

.,  ■  .  KtcHARD  S.  Wood 

they  are  written 

in  lietter  style. 

They  are  disjilayed  more  symmetrically 
and  more  attractively.  Typographically 
and  illustration-wise,  they  are  more 
evenly  balanced.  This  does  not  mean 
that  we  cannot  find  among  English  ad- 
verti.sements  quite  a  number  of  the  finest 
specimens  of  advertising  published  in  the 
English  language. 

VVe  Iviast,  and  under  many  circum¬ 
stances  justly,  of  the  superior  style  and 
finish  of  .‘\merican-made  advertisements 
and  we  boast  too  of  the  achievements  of 
American  advertising  effort.  Hut  these 
very  lioasts  and  the  experiences  upon 
which  they  are  baseil  suggest  our  grave 
responsibilities  for  the  future  of  adver¬ 
tising  in  this  country. 

Gmng  Fictitious  Values 

It  is  not  an  uncommon  thing  to  hear  a 
man  claim  with  pride  that  his  company 
or  one  of  his  clients  spends  a  larger 
amount  of  money  each  year  for  adver¬ 
tising  than  is  spent  by  any  other  concern 
in  the  line  of  business  in  question.  Such 
an  assertion  carries  with  it  the  sugges¬ 
tion  that  iierhaps  the  concern  in  mind  is 
sfiending  a  vastly  greater  sum  of  money 
in  iiroportion  to  the  volume  of  business 
done  than  that  business  can  possibly 
warrant.  It  must  be  remembered  for 
the  future  stability  of  the  advertising 
business  or  profession  as  well  as  for 
that  of  the  general  commerce  of  this 
country,  that  unless  advertising  effects 
economies  in  sales  effort  and  in  conse¬ 
quence,  unless  it  effects  economies  for 
the  people,  it  must  of  necessity  be 
counted  a  burden. 

It  is  a  striking  truth  that  advertising 
men  speaking  of  advertising  achieve¬ 
ments  rarely  indicate  that  the  outcome 
of  a  campaign  mentioned  has  bestowed 
any  particular  benefit  upon  the  public. 
It  is  not  uncommon  to  hear  an  advertis¬ 
ing  man  dilating  upon  a  case  in  which 
advertising  has  accomplished  the  almost 
imi>ossible  in  the  sales  of  an  article  or 
a  number  of  articles  which,  previous  to 
the  employment  of  advertising  in  a  large 
and  aggressive  way,  found  it  difficult 
to  procure  for  themselves  any  market 
whatsoever. 

It  is  true  that  many  such  cases  could 
be  cited ;  in  some  of  those  cases  adver¬ 
tising  has  been  the  one  thing  needful  to 
bring  an  article  of  merit  and  fully  worth 
the  price  charged  for  it,  to  the  public 


attentifii  so  forcefully  as  to  give  to  that 
article  the  recognition  to  which  it  has 
been  justly  entitled.  It  is  also  true  that 
many  an  article  has,  through  the  force 
of  advertising,  been’  given  a  wide  mar¬ 
ket  and  a  fictitious  value.  .Advertising 
in  such  cases  has  succeeded  in  doing 
that  thing  which  many  advertising  tnen 
claim  without  reason  catinot  be  done. 
It  has  succeeded  in  convincing  the 
people  that  the  article  was  one  of  a 
worth  greater  than  it  possessed.  * 

This  is  a  statement  which  can  best  be 
appreciated  by  those  high-minded 
.American  manufacturers,  who  have  been 
treated  to  unfair  competition  through 
the  claims  made  in  the  advertisements 
of  less  high-minded  manufacturers,  who 
have  depended  more  upon  the  force  of 
their  advertising  then  upon  the  char¬ 
acter  and  worth  of  their  i)roducts. 

In  the  general  interest  of  advertising, 
serious  attention  should  lie  paid  to  the 
alleged  statement  of  an  advertising 
agency  executive  at  I  think,  the  recent 
convention  of  the  .Associated  .Advertis¬ 
ing  Clubs  of  the  World,  to  the  effect 
that  “Honest  advertising  won’t  sell 
goods."  For  the  utterance  of  that  state¬ 
ment  the  man  who  made  it  was  promptly 
jumped  upon  and  a  number  of  the  jump¬ 
ers  flocked  far  over  to  the  other  side, 
one  of  them  having  retorted  that  “Hon¬ 
est  advertising  is  the  only  kind  of  ad¬ 
vertising  that  will  continuously  and  suc¬ 
cessfully  sell  goods.” 

.Another  one  stated  that  “.Any  man 
who  fights  truth  in  advertising  is  fight¬ 
ing  the  inevitable.” 

I  do  not  recall  whf)  were  the  authors 
of  any  of  these  statements  and  for  the 
I)un)ose  of  this  article  1  am  glad  I  am 
igtiorant.  The  man  who  made  the 
statement  that  “Honest  advertising 
won’t  sell  goods”  was  certainly  some¬ 
what  indiscreet,  but  I  firmly  believe  that 
in  his  mind  and  heart  he  felt  justified 
in  his  utterance  because  of  his  conscious¬ 
ness  that  in  a  general  way,  we  are  be¬ 
coming-  over  .strong  and  imaginative  in 
presenting  the  merits  of  many  of  our 
articles  advertised. 

Flirting  With  Untruth 

The  man  who  made  the  statement 
that  “Honest  advertising  is  the  only 
kind  of  advertising  that  will  continu¬ 
ously  and  successfully  sell  goods"  is 
woefully  mistaken  and  he  need  not  look 
far  to  have  his  statement  knocked  into 
a  cocked  hat.  Rememlter  that  the  pub¬ 
lic  cannot  always  definitely  determine 
quality. 

It  is  a  wholesome  thing  for  one  to 
promulgate  the  thought  that  “.A  man 
who  fights  truth  in  advertising  is  fight¬ 
ing  the  inevitable,”  but  I  should  like  to' 
say  to  the  author  of  that  statement  that 
while  many  me'n  engaged  in  advertising 
work  are  not  actually  fighting  the  truth 
they  are  with  the  utmost  willingness 
flirting  with  untruth.  We  are,  as  a  mat¬ 
ter  of  fact,  developing  advertising  gen¬ 
ius  all  too  rapidly  in  proportion  to  the 
gait  at  which  we  are  improving  the 
qualities  and  economic  values  of  the 
products  which  we  advertise. 

That  statement  mav  not  smack  of 
pleasantness,  but  the  bitter  truth  never 
does.  If  manufacturers  of  thisiCountry 
with  the  help  of  real  advertising  and 


merchandising  men  were  to’  devote  as 
much  time,  thought  and  energy  to  ren¬ 
dering  to  the  people  the  greatest  possi¬ 
ble  service  both  in  character  and  cost 
of  goods  ofTered  for  sale,  as  are  devoted 
to  the  purpose  of  preparing  and  pub¬ 
lishing  the  most  attractive,  the  strongest 
and  loudest  advertisements,  the  future 
of  advertising  in  this  country  would 
promise  more  than  it  does  today. 

We  must  devote  more  effort  to  help 
many  of  our  .American  advertisers  to 
catch  up  in  their  manufacturing  efforts 
and  achievements  with  those  of  their  ad¬ 
vertising  efforts. 

It  is  a  refreshing  thing  for  an  Ameri¬ 
can  advertising  and  merchandising  man 
to  visit  foreign  countries  and  there  to 
see  much  in  evidence,  wellknown  and 
well-advertised  .American  products 
which  he  knows  to  express  the  best  and 
loftiest  of  .American  character  and  pur¬ 
pose.  It  is,  however,  equally  depressing 
to  see  in  foreign  countries  .American 
products  which,  while  widely  advertised 
and  which  though  seeming  from  a 
standpoint  of  superficial  appearance  to 
be  easy  to  look  at,  are  lacking  in  that  in¬ 
herent  quality  and  worth  possessed  by 
goods  which,  while  wanting  in  outward 
shine  and  show,  have  deep  within  that 
thing  which  best  may  be  described  as 
virtue. 

There  are  some  well  known  brands 
of  .American  goods  which  have  secured 
strong  footholds  in  foreign  markets  be¬ 
cause  their  manufacturers  have,  in  addi¬ 
tion  to  employing  intelligent  sales  effort, 
put  that  character  and  virtue  into  their 
products  which  Ix'get  ever-increasing 
confidence  and  patronage ;  there  are 
other  .American  made  goods  whose  ex¬ 
terior  appearances  give  an  exaggerated 
idea  of  the  virtue  which  in  them  lies  and 
which  due  to  a  temporary  shortage  of 
(Continued  on  Paftc  22) 

I.  D.  P.  A.  Plans  Linotype  School 

Cnic.\Go. — President  John  Sundine  of 
the  Inland  Daily  Press  .Association  has 
been  investigating  the  possibilities  of  es¬ 
tablishing  a  school  on  the  linotype  in 
this  city  to  be  conducted  by  and  known 
as  the  Inland  Daily  Press  .Association 
Linotype  .School.  He  expects  to  appoint 
a  co|umittee  of  five  shortly  to  work  on 
plans  for  the  school  and  report  to  the 
October  meeting  of  the  I.  D.  P.  A. 
Members  of  the  association  are  being 
canvas.sed  regarding  their  opinions  and 
the  amount  of  financial  support  each 
will  accord  to  the  school. 

Arrested  for  False  News  Stories 

Hoston. — (.'harles  L.  .Appleton,  alias 
Lawrence  .A  .Almon,  was  arrested  here 
.August  9.  following  charges  by  Federal 
authorities  that  he  used  the  mails  to 
defraud  by  sending  false  stories  about 
students  at  New  England  women’s  col¬ 
leges  to  newspapers  for  which  he  is 
correspondent.  Complaints  from  Wel¬ 
lesley,  Smith  and  .Mount  Holyoke  col¬ 
leges  following  the  appearance  of  “pii)c- 
dreams”  alleged  to  have  been  written  by 
.Appleton,  caused  a  Post  Office  investi¬ 
gation. 

N.  E.  A.  Finances  Flourishing 

St.  P.m'i.,  Minn. — H.  C.  Hotaling, 
executiv.e  and  field  secretary  of  the  Na¬ 
tional  Editorial  association,  states  that 
more  interest  is  being  shown  in  financing 
the  association  than  ever  before.  The 
Illinois  association  voted  $4.^  for  the 
purpose,  with  more  jiromised.  The 
.South  Dakota  association  appropriated 
$2.S0  and  the  Nebraska  men  $275. 

Stark  with  Porter  Agency 

W.  B.  Stark,  formerly  of  the  Philip 
Ritter  Company,  Inc.,  New  A’ork  has 
joined  the  Harry  Porter  Company,  New 
A'ork,  as  an  account  executive. 


Horace  Epes 


CONSOLIDATED  STAFF  GROWS 

Horace  Epes  Western  Manager  and 
T.  J.  McBreen  Traffic  Chief 

W.\SHiNGT0N,  D.  C. — The  Consoli¬ 
dated  Press  .Association  has  added  to 
its  staff  Horace  Epes  as  western  mana¬ 
ger  and  and  T. 
J.  McBreen  as 
chief  of  the 
traffic  depart¬ 
ment.  David 
Lawrence  is 
president  of  the 
C.  P.  .A.  and 
Robert  P>.  Mc- 
Clean  secretary. 

Mr.  L'pes  be¬ 
gan  newspaper 
work  on  the 

T.  J.  McUreen  "  *' 

(Va.)  Daily 
Press  and  later  on  the  Evening  Telegram 
in  the  same  city.  He  was  then  succes¬ 
sively  city  editor,  managing  editor  and 
editor  of  the  Daily  Press.  In  1911  he 
joined  the  Associated-  Press’  Wa.shing- 
ton  staff,  doing  general  assignments  for 
,  ,  two  years,  cov¬ 

ering  the  floor  of 
V  the  House  and 

)  serving  through- 

tout  the  war  as 
night  editor  of 
the  bureau. 
Later  he  was  day 
-•  editor  and  dur- 
ing  the  absence 
AL  of  the 

rope  had  charge 
itoRACF.  Epes  of  the  bureau 

and  the  southern 

.division  of  the  .Associated  Press. 

'  Mr.  McBreen 'was  night  traffic  chief 
of  the  .Associated  Press  in  New  A’ork, 
and  his  experience  in  traffic  work  covers 
service  with  the  .Associated  Press  as 
traffic  department  repre.sentative  in  Mil¬ 
waukee.  St.  Paul  and  Pittsburgh  before 
his  transfer  to  New  A’ork,  and  as  teleg¬ 
rapher  in  Chicago,  Joplin,  Mo.,  and 
Kansas  City.  He  also  was  connected 
w’ith  the  United  Press  in  Illinois  and 
Wisconsin. 

Standard  Union  Restrains  Hylan 

Justice  I'awcett  of  the  Supreme 
Court  of  Brooklyn,  this  week  issued 
the  temporary  injunction  recently  asked 
by  the  Brooklyn  Standard  Union  re¬ 
straining  Mayor  Hylan  of  New  A’ork, 
from  excluding  Clarence  Worden,  the 
I»aper’s  City  Hall  reporter,  from  the 
meetings  of  the  Board  of  Estimate. 
Justice  hawcett  said:  “’Fhe  press  is 
the  lever  that  moves  the  world  as  no 
other  earthly  power  could  move  it.  It 
should  not  be  hampered  while  in  the 
lawful  pursuit  of  gathering  news  or 
interfered  with  while  honestly  dis¬ 
seminating  really  important  information 
for  its  readers.” 

New  Daily  in  Wisconsin 

Chipi'ew.a  I- alls,  Wis.— The  Daily 
Equity  News,  to  be  published  by  the 
\\  isconsin  Society  of  Equity,  will  make 
its  appearance  from  the  press  of  the 
(  hippewa  Daily  Press,  .-August  15.  ac¬ 
cording  to  .August  Ender,  who  will  edit 
and  manage  both  publications. 

Print  Paper  Conference  in  August 

\\ -xsHiXGTo.v. — .A  forestry  and  print 
paper  conference  will  be  held  at  New 
London,  N.  H.,  .-August  24-26.  Both 
the  United  States  and  Canada  will  be 
represented.  The  meeting  will  be  under 
the  auspices  of  the  Society  for  the  Pro¬ 
tection  of  New  Hampshire  Forests. 
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BRITISH  CAPITAL  IS  INVITED  TO  INVEST 
IN  CANADIAN  PAPER  INDUSTRY 


Newspaper  Official  Says  75%  of  Money  in  Canadian  Mills  Is 
American — Calls  on  Empire  to  Protect 


New  York  Times . 44  per  cent 

New  York  Sun . 55  i)er  cent 

New  Tribune  . 95  per  cent 

Chicatto  Tribune . 49  per  cent 

Chicago  American  . 70  per  cent 

Detroit  News  . 45  per-cent 

Detroit  Free  Press . 53  per  cent 


“Grouping  the  eighty-nine  daily  newspapers 
in  the  eighteen  leading  cities  of  United  States, 
the  increase  in  advertising  volume  during  1919 


Supply  of 

^TTAVVA,  Ont. — Stating  that  75  per 
^  cent  of  the  capital  invested  in  the 
Canadian  pulp  and  paper  industry  is 
American,  John  M.  Inirie,  manager  of 
the  Canadian  Daily  Newspaper  Associa¬ 
tion,  in  addressing  the  Imperial  Press 
Conference  here  on  August  7,  said  that 
the  investment  of  I’ritish  money  for  the 
development  of  Canadian  wood  and 
power  resources  and  the  promotion  and 
participation  in  such  a  partnership  by 
the  ptiblishers  of  the  Empire  seemed  to 
him  the  only  way  in  which  future  pulp 
and  paper  supply  could  he  ensured  to 
the  newspapers  of  the  Empire. 

Mr.  Imrie’s  address  in  full  was  as  fol¬ 
lows  ; 

“The  newsprint  situation  in  Canada  is  so 
clo'.ely  related  to  and  affected  by  the  news¬ 
print  situation  in  LTiited  States  that  any  in¬ 
telligent  discussion  of  the  former  must  in- 
clmle  consideration  of  the  latter  and  the  use 
of  figures  covering  supply  and  demand  in 
both  countries. 

Supply  and  Demand 

“The  present  demand  in  Canada  and  United 
States  is  about  600  tons  per  day  in  e.xcess 
of  the  combined  production.  Part  of  that 
production  is  not  available  for  use  in  North 
America,  as  400  tons  per  day  is  exported 
to  oriier  continents,  tin  the  other  hand,  ap¬ 
proximately  80  tons  per  day  is  now  com¬ 
ing  into  the  United  States  from  Norway  and 
Sweden  Therefore,  treating  Canada  and 
United  States  as  one  unit  from  a  supply 
standpoint,  the  demand  exceeds  avaihable  sup¬ 
ply  by  approximately  900  tons  per  day  or 
270,000  tons  per  year.  That  disparity  would 
he  much  greater  hut  for  the  fact  that  300 
tons  per  day  is  being  produced  temporarily 
on  machiues  that  have  been  diverted  from 
tther  grades  of  paper  because  of  the  highly 
profitable  prices  now  obtainable  for  news¬ 
print  in  the  spot  market  in  United  St.ites. 

“Until  recently  a  small  portion  of  the  ex¬ 
cess  demand  was  being  met  through  the  de¬ 
pletion  of  stocks  on  hand  at-  the  mills,  and 
in  newspaper  offices.  A  few  newspapers’  had 
accumulated  reserve  stocks  against  such  a 
situation  as  developed.  Hut  what  relief  wits 
obtainable  from  such  sources  has  been  ex- 


Newsprint 


(lail.v  ntws:)a’>ers  in  Canada  were  facing  the 
4»ossibilitv  of  suspension  after  July  1  owing 
to  inability  to  secure  any  assurance  of  su])* 
ply  after  that  date  even  at  current  contract 
prices  for  export  to  foreign  countries.  The 
1  rouble  then  was  largely  confined  to  thiee 
mills.  Two  of  the  three  later  agreed  to  con¬ 
tinue  supplies  and  other  manufacturers  stepped 
in  at  great  inconvenience  to  themselves  to 
take  care  of  the  Canadian  customers  of  the 
third  mill. 


Prices  Do  Not  Reflect  Costs 

“It  is  generally  recognized  and  frankly  ad¬ 
mitted  that  present  contract  prices  bear  little 
relation  to  cost  of  pndiiction.  Reports  of 

tne  Government  Auditor  under  the  recent 
Newsprint  Control  indicated  that  during  the 
latter  part  of  1919  production  costs  in  the 

more  efficient  Canadian  mills  were  running 
around  $50  per  ton.  December  last  is  the 
latest  month  for  which  audits  were  made, 
and  undoubtedly  there  has  been  a  substan¬ 
tial  inciease  in  cost  since  then.  But  present 

prices  are  such  as  to  take  care  cf  all  in¬ 

creases  in  cost  and  yield  hitherto  undreamed¬ 
of  profits  to  the  manufacturers.  I  am  not 
saying  that  in  a  spirit  of  complaint.  Cana¬ 
dian  publishers  agreed  last  fall  to  pay  the 
current  export  prices  after  July  1.  They  are 
good  sports  and  will  not  welch  on  their 
agreement. 

“The  immediate  cause  of  the  present  situ¬ 
ation  as  regards  both  stpply  and  prices  is 
an  unprecedented  increase  in  advertising  dur¬ 
ing  1919  and  1920  to  date,  following  closely 
upon  a  substantial  increase  in  circulation  dur- 
iin»  the  war  years. 

"^Tn  the  United  States  during  the  first  two 
years  of  the  war,  114  daily  newspapers,  each 
with  a  circulation  exceeding  50.0CO  conies, 
had  an  averajje  increase  in  circulation  of  19 
per  cent,  while  ten  foreign  language  dailv 
newspapers,  each  with  a  circulation  exceed¬ 
ing  50,000  copies,  had  an  average  increase 
of  67  per  cent.  Circulation  continued  to  in¬ 
crease  during  1917,  the  average  increase 
luring  that  year  bcdtig  about  ^  13  per  cent. 
'Fhere  was  a  falling  off  during  1918,  but 
towards  the  close  of  that  year  a  period  of 
unprecedented  advertising  volume  commenced. 

“The  total  advertising  lineage  in  the  news- 
I)apers  of  New  York  and  Brooklyn  was  37 
per  Cent  greater  in  1919  than  in  1918:  in 
Chicago  the  increase  was  40  per  cent;  in 
Detroit  it  was  42  per  cent. 

“Individual  newspaiiers  in  each  of  the  cities 
mentioned  had  much  larger  increases  than 
the  average  for  the  city  as  the  following  fig¬ 
ures  show: 


ds  compared  with  1918  was  39,3  per  cent. 

“That  increase  is  being  continued  and  en¬ 
larged  during  1920.  Grouping  again  the 
eighty-nine  <laily  newspapers  in  the  eighteen 
leading  cities  in  United  Stales,  the  volume  of 
advertising  in  the  first  quarter  of  1920  was 
39  i)er  cent  greater  than  in  the  corresi>onding 
period  of  1919.  • 

Excess  Demand  in  United  States 

“But  these  increases,  first  in  circulation  and 
then  in  advertising,  are  but  two  pliases  of  a 
gradually  developing  situation  that  has  ulti¬ 
mately  created  the  present  disparity  between 
supply  and  demand. 

“In  1880  the  newsprint  production  in 
United  Stales  was  approximately  110,000  tons 
and  the  consumiaion  was  about  75,000  tons. 
By  1899  production  bad  increased  to  570,000 
tons,  by  1904  to  900.000  tons  and  by  lOOO 
to  1,175,000  tons,  consumpti»m  during  1909 
being  about  equal  to  production.  It  was  at 
this  pvont  that  newsprint  Cf.nsumption  in 

United  States  began  to  exceed  domestic  pro¬ 
duction. 

“By  1914  production  bad  increased  by  only 
129,000  tons  and  the  demand  during  that  year 

necessitated  the  importation  of  278,000  tons, 

exports  iH'ing  only  44,000  tons. 

“During  the  next  five-year  period,  ending 
December  last,  the  increase  in  production  av¬ 
eraged  only  1  per  cent  per  year,  and  during 
1919  imports  exceedeil  exports  by  over  500,000 
tons. 

“Production  in  I’nited  States  during  1920 
will  be  about  1,475,000  tons.  At  the  present 
late,  consumption  will  be  about  700.000  tons 
greater,  and  there  will  l>e  an  unfilled  demand 
of  about  270.000  tons. 

“The  Newsprint  Service  Bureau  is  author- 
ity  for  the  statement  that  the  annual  con¬ 
sumption  of  newsprint  in  United  States  has 
increased  from  three  pounds  per  capita  in 
1880  to  nine  |>ounds  per  capita  in  1894  and 
thirty-three  pounds  per  capita  in  1919. 

Consumption  by  Sunday  Newspapers 

“The  development  of  the  Sunday  news¬ 
paper  was  .111  important  factor  in  this  in¬ 
creased  consumption  in  United  States.  The 
lerm  ‘Sunday  newspaper*  has  quite  a  differ- 
tnt  meaning  in  Great  Britain  and  the  United 
States. 

“In  Great  Britain,  it  is  |H)ssible  fer  one  to 
buy  a  Sunday  newsjiaper  that  is  a  newspaper. 
In  the  I’nited  Slates,  if  one  desires  a  Sun¬ 
day  new’spaper  he  must  accept  with  it  a 
heterogeneous  mass  of  illustrated  pages,  fash¬ 
ion  plates,  automobile  supplement.s,  hook  re¬ 
views,  magazine  sections,  etc.,  aggregating  in 
some  cases  as  many  as  150  or  160  pages. 

“The  Chateau  I.aurier  news  stand  has  copies 
of  only  four  of  the  l.atest  issues  of  the  Sun- 


hausted,  and  stocks  on  hand  and  in  transit 


day  newspapers  of  the  Uniteil  Slates.  These 
four  do  not  include  all  the  more  bulky  ones 
but  at  that  tbev  average  90  pages  of  stand¬ 
ard  newspaper  size  and  the  average  weight 
is  pounds.  Having  regard  to  their  re¬ 

spective  circulations,  they  represent  an  ag¬ 
gregate  cofisumption  of  newsprint  for  the  one 
issue  of  over  1,000  tons,  or*  over  50.000  tons 
per  year. 

“But  certain  factors  in  a(Mition  to  in¬ 
creased  dome.stic  demand  have  ojierated  to 
bring  about  the  partial  dependence  of  the 
United  States  on  imported  newsprint  supidies 
to  which  I  have  already  referred. 

“The  first  of  these  was  that  as  a  result  of 
wasteful  cutting  and  lack  of  adequate  fire 
protection  or  any  measure  of  re-forestation, 
the  pulpwood  forests  of  the  Eastern  States 
are  rapidly  approaching  exhaustion. 

“.Another  factor  was  the  growing  ditTeren- 
ti.'O  in  productHin  costs  in  favor  of  comoeting 
mills  in  Canada.  As  the  pulpwood  fi>rests 
of  the  Eastern  States  became  more  depleted, 
cutting  and  driving  costs  increased  and  power 
and  water  difficulties  were  multiplied.  Cana¬ 
dian  mills  on  the  other  hand  had  large  sup- 
olies  of  raw  materials  at  their  doors'.  As 
far  back  as  1911  that  ilitferential  in  produc¬ 
tion  costs  in  fav(  r  of  Canadian  mills  accord- 
Mig  to  the  Tariff  Board  of  United  States  w.as 
?4.50  per  ton — equivalent  to  about  15  per  cent 
of  the  then  current  production  cost  in  United 
States  mills. 

“These  two  factors  acted  as  a  deterrent  on 
the  extension  of  exfsting  mills  or  the  estab¬ 
lishment  of  new  mills  in  United  States.  .Xs 
a  result  production  in  1919  notwithstanding 
the  diversion  of  machines  from  other  grades 
of  paper  was  less  than  6  per  cent  in  excess 
of  1913  figures — an  average  increase  for  the 
six  yeais  of  less  than  1  per  cent. 

Growth  of  Production  in  Canada 

“The  development  of  the  newsprint  indus¬ 
try  in  Canada  during  the  past  ten  years  is 
quite  a  different  story. 

“The  Provincial  Governments  having  juris¬ 
diction  over  the  pulpwood  forests  of  Canada 
have  encouraged  development  by  leasing 
Crown  Lands  and  water  powers  at  nominal 
rates,  by  establishing  fire  protection  systems, 
by  huilciing  reservoirs  at  head  waters,  and  by 
certain  regulations  as  to  the  cutting  of  trees. 

“About  ten  years  ago  the  Governments  of 
Ontario,  Quebec  and  New  Brunswick  amended 
the  regulations  covering  leases  of  Crown 
I..ands  so  as  to  i^rohihit  the  exi»ort  of  pulp- 
woo<i  out  on  such  lands  except  in  the  firm 
of  pulp  and  paper.  Up  to  that  time  Cana<la’s 
exports  of  pulj>wood  to  the  United  States  had 
greatly  exceeded  her  exports  of  pulp  and 
paper  to  that  country.  In  1908  for  example 
the  exports  of  pulpwood  were  900.000  cords, 
while  the  pulp  and  paper  exi>ortc<l  to  Unite*! 
States  represented  only  250.000  cords  of  pulp¬ 
wood.  Since  then  the  situation  has  been 
reverse*!  until  in  the  last  fiscal  year  the  ex- 
jHirts  of  piilnwood  w’ere  840,000  cords  while 
the  pulp  and  paper  exported  to  that  country 
represented  over  2,000,000  cords. 

“These  various  factors  contributed  to  a 
rapid  development  anil  expansion  of  the 
Canadian  Newsprint  In*lustry.  Production  in¬ 
creased  from  150,000  tons  in  1909  to  350,000 

(Coiiliiiiicd  on  /’age  24) 


are  now  below  the  safety  line. 

“The  great  hulk  of  the  excess  demand  is 
simply  not  being  filled.  Certain  mills  have 
cut  the  requirements  of  their  customers  in 
United  States  by  from  10  to  15  per  cent. 
Some  newspapers  thus  affected  have  lieeii 
able  to  secure  additional  tonnage  in  the  spot 
market,  but  many  of  them,  ana  others  which 
have  been  caught  without  contracts,  are  mak¬ 
ing  drastic  temporary  reductions  in  consump¬ 
tion. 

“'Iliesc  conditions  have  created  a  seller’s 
market  .as  regards  price.  Whereas  newsprint 
was  selling  as  low  as  $35  per  ton  at  the  mill 
in  1916,  present  contract  prices,  except  in 
the  case  of  three  mills,  are  at  an  average 
rat?  of  p30  per  ton  for  the  second  half  of 
1920.  Newspapers  without  contracts  or  with 
contracts  for  insufficient  supply  are,  in  effect, 
bidding  against  each  other  in  the  spot  market 
for  wiiat  little  tonnage  is  available  there. 
Individual  sales  in  the  spot  market  have  been 
made  at  as  high  as  $360  per  ton,  but  current 
prices  for  the  hulk  of  the  sales  are  around 
$250  per  ton. 

Effect  of  Demand  on  Prices 

“Large  newspapers  with  contracts  at  $120 
per  ton  for  85  per  cent  of  their  require¬ 
ments  could  pay  $250  per  ton  in  the  spot 
market  fer  the  other  15  per  cent  and  get  off 
with  an  average  co.st  of  $140  per  ton.  Anri 
with  advertising  offered  in  nnprcceilented 
quantifies,  or  faced  with  the  coinpetifion  of 
a  newspaper  that  has  an  ample  supply,  -nany 
publishers  have  been  willing  to  increase*  their 
average  cost  to  that  extent  in  i?riler  to  secure 
100  per  cent  of  their  requirements. 

“In  Canada  newsprint  prices  were  iintier- 
judicia!  control  for  th»  three  years  ending 
April,  1920.  For  the  first  eleven  months  of 
that  period  the  price  was  $150  per  ton;  then, 
during  the  early  part  of  1918.  it  was  $57 
per  ton.  An  increase  to  $66  prr  ton  went 
into  effect  on  July  1,  1918.  ard  .another  in¬ 
crease  to  $69  per  ton  became  effective  De 
cember  1.  1918.  That  price  remained  in  ef¬ 
fect  to  December  last,  when  the  publishers 
and  most  of  the  manufacturers  got  t(  gclher, 
composed  their  (lifVerenccs  anil  agreed  iiin'ii  a 
price-  of  $80  per  ton  to  .Tilly  1,  and  the  low¬ 
est  export  price  thereafter. 

“As  the  Canadian  consumption  is  less  riian 
15  per  cent  of  the  domestic  production.  Cana¬ 
dian  new'spapers  on  the  whole  have  not  had 
as  great  difficulty  in  securing  supplies  as  the 
newspapers  rf  the  United  States.  There  w-as 
extreme  difficiiltv  on  several  occasions  in 
Manitoba  and  Saskatchewan. 

“In  January  all  the  daily  newspapers  of 
Winnipeg  were  suspended  for  five  consecutive 
d.oys,  while  ptlicr  newspapers  in  We.sterii 
Canada  were  on  the  verge  of  suspension. 
Siihseqiiently,  in  Tune.  25  per  cent  of  all  the 


Winners  of  Pulitzer  Traveling  Scholarships  Off  for  Europe 


by  the  Columbia 
University 
School  of  Jour¬ 
nalism.  Miss 
Katherine  Mac- 
Mahon,  Bloom- 
iiiKton,  Ill. ;  Rob¬ 
ert  Gordon  Was¬ 
son,  Newark,  N. 

J.,  and  Clyde 
Aide  n  Beals, 

Portland,  Ore., 
are  the  students 
chosen  from 
amon.ii:  the  ap¬ 
plicants  from  this 

year's  Kradnaling  class  to  hold  the  ])ects 
.scholarships  for  one  year. 

This  is  the  first  year  in  which  these 
Iirizes  have  been  awarded,  they  having 
been  delayed  by  the  war. 
e.stahlislied  by  the  late  Joseph  Pulitzer, 
pulilisher  of  the  New  York  World,  and 
provide  funds  of  $1,500  each  to  give 
holders  a  year  of  foreign  travel, 
student  may  follow  his  own  inclinations, 
it  being  recommended  by  the  faculty.  Mis  course 
however,  that  he  attend  some  educational  He  served 
institution. 

Miss  MacMahon  is  a  graduate  of  the  last  year.  He  has  not  been  active  in 
University  of  Chicago,  finishing  there  in  newspaper  work  heretofore. 

1917,  and  taking  the  course  in  journal-  to  the  University  of  Helsingfors,  at 
isin  at  Columbia  in  one  year  as  a  post-  Stockholm,  and  will  tour  the  continent 
graduate  course.  She  was  elected  into  from  there.  He  hopes  to  become  par- 
the  Phi  Beta  Kappa  honorary  fraternity  ticularly  versed  in  political  movements. 
i;i  1916  for  her  iiniisually  high  .scholar-  Mr.  I’.cals  was  graduated  in 


year  at  Bedford  ’  \*  lyi/,  and  re- 

College  of  the  '  turned  to  the 

U  n  i  V  e  r  sity  of  Journal  on  being 

London.  She  ^  discharged,  doing 

will  also  take  a  general  work  and 

journey  to  vari-  occasional  Suii- 

ous  parts  of  Eng-  day  stories.  In 

land,  Ireland  and  Ci.vde  IIe.ils  July,  1919,  he 
Scotland,  and  ex-  worked  his  way 

ilso  to  visit  the  continent  for  a  liy  lioat  to  the  East  coast  to  attend 
short  time.  Miss  MacMahon’s  grand-  the  Cohimhia  School  of  Journalism, 
father,  James  S.  Ewing,  was  at  one  In  October,  1919,  he  joined  the  staff  of 
lirfie  American  Minister  to  Belgium,  and  the  United  News,  in  New  York,  work- 
Thcy  were  her  cousin,  Adlai  Stevenson,  was  Vice-  ing  there  on  part  time  while  attending 
President  under  Cleveland.  the  school.  .At  the  close  of  the  session 

Mr.  W  asson  had  his  entire  college  he  was  made  assistant  night  manager. 

■  the  education  at  Columbia  University,  taking  Mr.  Beals  was  in  Europe  for  a  year 
The  his  first  two  years  in  the  college  and  the  as  .q  hoy,  hut  will  revisit  it  now  as  thor- 
last  two  in  the  School  of  Journalism,  onghly  as  possible,  going  first  to  I-on- 
was  interrupted  by  the  war.  don.  I  le  will  take  a  walking  trip 

. .  with  the  army  in  France  for  through  tiu'  .southern  part  of  England 

several  months,  returning  to  finish  this  for  about  three  weeks,  upon  landing,  and 

will  then  attend  the  London  School  of 
He  will  go  I’xonomics  .About  the  first  of  the  year 
ho  will  go  to  Paris  and  then  to  Rome. 
I’rotn  these  centers  he  will  take  side 
trips  to  siiidy  the  labor  situations  with 
a  view  to  developing  a  hackgrouiid  for 
1917  from  writing  on  .American  labor  problems. 


Robert  (iorikjn  Wass*' 


Katherine  MacMahon 
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Editor  &  Publisher  for  August  14,  1920 


227  DAILY  NEWSPAPERS  CHANGE  AD 
RATES  IN  THREE  WEEK  PERIOD 

I  N  the  past  Three  weeks  227  daily  newspapers  have  changed  their  adver- 
■■■tising  rates. 

For  the  week  ending  August  7,  1920,  Barbour’s  Advertising  Rate  Sheets,  Inc., 
issued  new  sheets  covering  rate  increases  and  other  information  of  78  daily 
newspapers.  Of  these,  51  were  changes  in  general  advertising  rates  and  27  were 
changes  in  other  than  general  rates.  On  the  changes  in  the  general  rates  of  the 
51  papers: 

The  new  minimum  agate  line  rate  is  $2.71 
The  old  minimum  agate  line  rate  was  2.32 

Net  increase  amounts  to  .39  per  agate  line  or 
16.81  per  cent  of  the  previous  minimum  rate. 

These  changes  affect  a  total  net  paid  weekday  circulation  of  381,048. 

City  and  Paper  Paid  New  Rate  Minimum  Last  Rate  Last  Min.  Increase 

('irculation  Effective  Ag.  Li.  R.  Effective  Ag.  Li.  R.  Per  Line 

Arizona — 

Tiuscii  Arizona  Star .  4,105  8/15/20  .0.^*  1/1/20  .025*  .005 

Californi;. — 

Bakersfield  Echo  .  4,902  1/1/21  .025*  3/1/20  .03*  .005 

Salinas  Index  .  1,227  7/1/20  .0178572*  7/1/19  .0107143*  .0071429 

San  Mateo  News  Leader _  1,185  7/1/20  .0214286*  11/1/19  .0142858*  .0071429 

CV'lnrado — 

Canon  City  Record .  1,352  8/1/20  .0178572*  12/1/19  .0142858*  .0035715 

La  junta  Democrat .  575  8/4/20  .0142858*  12/13/19  .0107143*  .0035715 

Connecticut — 

New  Haven  Journal-Courier.  15,788  9/1/20  .05  1/1/20  .04  .01 

Norwich  Bulletin  .  10,445  7/15/20  .05  1/1/20  .03  .02 

Idaho — 

Lewiston  Tribune  .  4,010  9/1/20  .0228572  11/1/19  .0192858  .0035715 

Illinois — 

Hoopeston  Herald  .  1,291  8/1/20  .0142858*  12/1/19  .0107143*  .0035715 

Jacksonville  Journal  .  4,931  7/10/20  .0285715  1/10/20  .0214286  .0071429 

Moline  Daily  Dispatch .  9,586  9/1/20  04*  1/1/20  .035*  .005 

Indiana — 

Kokomo  Dispatch  .  6,226  9/1/20  .03*  2/1/10  .025*  .005 

.Monticcllo  Journal  .  805  7/27/20  .0142858*  1/1/19  .0107143*  .0035715 

Portland  Commercial-Review.  2,108  9/1/20  .015*  6/28/17  .0107143*  .0042858 

Shelbyville  Democrat  .  3,108  7/1/20  .02  7/1/19  .0125  .0075 

Icwa — 


Dubuque  Times-Jtnirnal  .... 
Muscatine  Journal  &  News 
Tribune  . 


Kansas — 

Independence  Free  Press.... 
Kentucky — 

Henderson  Journal  ....  (est) 
Maine — 

Portland  Press  and  Sunday 


Massachusetts — 

Cambridge  Harvard  Crims<>n 
(est) 

Minnesota — 

Minneapolis  News  . 


Miss^niri — 

Hannilial  Courier-Post 
Nebraska — 

Beatrice  Sun  . 


Sunday  hditum 
Omaha  News  .  . . . 

Sunday  Edition 
Omaha  World  lier 
Sunday  Edition 
New  Hampshire — 
Concord  Monitor 
New  lersey — 


New  York — 

Canandaigua  Messenger  .... 
New  \  ork  (ilobe  &  Commer- 


Rome  Sentinel  . 

North  Carolina — 

High  Point  Enterprise.. (est) 

Salisbury  Post  . 

North  !>akota — 


As:itahu1a  Star  &  Beacon... 


Sunday  Edition 
Sandusky  Register 
Wooster  Record  .. 
Pennsylvania — 
Norristown  Times 


South  Dakota — 

Pierre  Capital-Journal  (est). 
Texas — 

El  Pasft  Times . 


El  Paso  Times . (AC) 


Net  Paid 

New  Rate 

Minimum 

Last  Rate 

Last  Min. 

Increase 

'irculation 

Effective 

Ag.  Li.  R. 

Effective 

Ag.  Li.  R. 

Per  Line 

4,105 

8/15/20 

.03* 

1/1/20 

.025* 

.005 

4,902 

1/1/21 

.035* 

3/1/20 

.03* 

.005 

1,227 

7/1/20 

.0178572* 

7/1/19 

.0107143* 

.0071429 

1,185 

7/1/20 

.0314286* 

11/1/19 

.0142858* 

.0071429 

1,352 

8/1/20 

.0178572* 

12/1/19 

.0142858* 

.0035715 

575 

8/4/20 

.0142858* 

12/13/19 

.0107143* 

.0035715 

15,788 

9/1/20 

.05 

1/1/20 

.04 

.01 

10,445 

7/15/20 

.05 

1/1/20 

.03 

.02 

4,010 

9/1/20 

.0228572 

11/1/19 

.0192858 

.0035715 

1,291 

8/1/20 

.0142858* 

12/1/19 

.0107143* 

.0035715 

4,931 

7/10/20 

.0285715 

1/10/20 

.0214286 

.0071429 

9,586 

9/1/20 

04* 

1/1/20 

.035* 

.005 

6,226 

9/1/20 

.03* 

2/1/10 

.025* 

.005 

805 

7/27/20 

.0142858* 

1/1/19 

.0107143* 

.0035715 

2,108 

9/1/20 

.015* 

6/28/17 

.0107143* 

.0042858 

3,108 

7/1/20 

.02 

7/1/19 

.0125 

.0075 

23,806 

1/1/21 

.07* 

7/1/20 

.06* 

.01 

10,219 

9/1/20 

.04*  . 

1/1/20 

.035* 

.005 

8,017 

1/1/21 

.035* 

7/1/20 

.03* 

.005 

12,240 

1/1/21 

.05* 

7/1/20 

.04* 

.01 

2,076 

7/1/20 

.0142858* 

6/28/17 

.0107143* 

.0035715 

3,000 

7/1/20 

.015* 

10/1/18 

.0114286 

.0035715 

12,455 

9/1/20 

04* 

9/1/19 

.03* 

.01 

2,500 

7/1/20 

.05* 

3/23/20 

.0357143* 

.0142858 

6.5.916  - 

8/1/20 

.12* 

5/1/20 

.11* 

.01 

72,707 

8/1/20 

.15* 

5/1/20 

.14* 

.01 

42,884 

8/1/20 

.12* 

5/1/20 

.11* 

.01 

4,882 

1/1/21 

.03* 

7/1/20 

.025* 

.005 

3,656 

9/1/20 

.025* 

1/1/20 

.0214286* 

.0035715 

62,066 

9/1 /2T 

.16* 

8/1/20 

.14* 

.02 

63,401 

9/1/20 

.16* 

8/1/20 

.14* 

.02 

80.722 

8/1/20 

.17* 

5/1/20 

.15* 

.02 

70,806 

8/1/20 

.17* 

5/1/20 

.14* 

.03 

82,400 

9/1/20 

.17* 

5/1/20 

.15* 

.02 

74,483 

9/1/20 

.17* 

5/1/20 

.14* 

.03 

2.293 

7/15/20 

.01714 

7/1/19 

.01 

.00714 

12,961 

8/1/20 

.05* 

5/1/20 

.04* 

.01 

4,200 

9/15/2C 

.0178572 

11/15/19 

.0157143 

.0021429 

179.192 

8/1/20 

.40* 

6/15/20 

.41 

.01 1 

5,538 

8/1/20 

.035 

5/1/20 

.03 

.005 

1,900 

8/1/20 

.025* 

1/1/20 

.0178572* 

.0071429 

3,910 

8/1/20 

.02* 

12/1/19 

.0178572* 

.0021429 

13,472 

9/1/20 

.05* 

2/1/17 

.04* 

.01 

6.204 

10/1/20 

.03 

7/1  20 

.025 

.005 

?  47,351 

10/1/20 

.14 

5/I,/20 

.12 

.02 

10/1/20 

.16 

5  T  .  '20 

.14 

.02 

5,499 

1/1/21 

.025* 

7/1/20 

.02* 

.005 

6,162 

10/1  20 

.025* 

7/1/20 

.02* 

.005 

8.294 

7/1/20 

.035 

10/1/19  , 

.03 

.005 

17,210 

7/1/20 

.05 

12/1/19 

.04 

.01 

824 

8/5/20 

.0178572 

1/9/20 

.0107143* 

.0071429 

13.060 

8/1/20 

.06* 

9/1/18 

.05* 

.01 

16.782 

8/1/20 

.07* 

9/1/18 

.06* 

.01 

13.060 

1/1/21 

.07* 

8/1/20 

.06* 

.01 

16,782 

1/1/31 

.08* 

8/1/20 

.07* 

.01 

8.618 

8/1/20 

.04 

1/1/20 

.035 

.005 

12,335 

1/1/31 

.05* 

7/1/20 

.04* 

.01 

13.719 

1/1/31 

.05* 

7/1/20 

.04* 

.01 

881,048 

2.7085693 

2.3217863 

.3867539 

Wisconsin — 

Janesville  (iazette  . (.\C) 

La  Crosse  Tribune  &  Leader 


(.VC» — .\<liustable  contract:  (est)— estimate :  "  flat;  Jless  fThe  New  York  Glc4)e  &■  Com¬ 

mercial  Advertiser  has  changed  from  a  minimum  rate  of  4lc.  per  agate  line,  earned  on  30,000 
lines,  to  a  flat  rate  basis  (^f  40c.  |)er  agate  line. 

♦ 

For  the  week  ending  July  31,  new  sheets  covering  rate  increases  and  other 
information  of  78  daily  newspapers  were  issued.  Of  these,  54  were  changes  in 
general  advertising  rates  and  24  were  changes  in  other  than  general  rates.  On  the 
changes  in  the  general  rates  of  the  54  papers  : 

The  new  minimum  agate  line  rate  is  $1.97 
The  old  minimum  agate  line  rate  was  1.65 


Net  increase  amounts  to  .32  per  s 
19.39  per  cent  of  the  previous  minimum  rate. 

These  changes  effect  a  total  net  paid  weekday  circulation  of  573,266 

City  and  Paper  Xet  Paid  New  Rate  Minimum  Last  Rate  Last 


.32  per  agate  line  or 


Alabama — 

.Anniston  Star  . 

Montgomery  Times 


Net  Paid  New  Rate  Minimum  Last  Rate  Last  Min.  Increase 
Circulation  Effecti\-e  Ag.  Li.  R.  Effective  .Ag.  Li.  R.  Per  Line 


I'ort  .Smith  Tinies-Record. . 

8,265 

9/1/20 

7/15/20 

.045* 

1  1  20 

.035* 

Mot  Springs  New  Era . 

3,346 

.02 

11/1/19 

.015 

■Mena  .Star  . 

650 

7/1/20 

.0107143* 

7/1/19 

.0071429* 

C  olorado— 

Fort  Collins  Express . 

Fort  Collins  C  ouriert . 

8/1/20 

.035* 

.0428572* 

Trinidad  Dicketwire  . 

1,525 

7/1/20 

.02* 

11/15/19 

.015 

Jllinois — 

Canton  Kejiister  . 

3,160 

6/1/20 

.02 

11/1/18 

.015 

Metropolis  News  . 

1,194 

1/1/20 

.0142858 

9/1/18 

.0107143 

Indiana — 

.\nderson  I’ulletin . (.\C) 

6,016 

9/1/20 

.03* 

6  I  20 

.025* 

( ireeiisburp  News  . 

2,893 

8/1/20 

.02 

11  15  T9 

.015 

Kfkomo  Tribune  . 

8,687 

7/1/20 

.04' 

1  1  20 

.03* 

New  Albany  Tribune. ..  (est) 

1,375 

7/1/20 

.0142858* 

7/1  19 

.0107143* 

Iowa — 

Burlinjjton  (lazette  . 

10,557 

9/1/20 

.035* 

1/1,  20 

.03* 

Clinton  Herald  . 

8,406 

8/1/20 

.035* 

I  'l  20 

.03* 

Missouri  \  alley  Times . 

375 

7/26/20 

.0171429* 

8/1  '19 

.01* 

Kansas — 

Salina  L'nion  . 

4.438 

7/1/20 

.025* 

10/1  19 

.02* 

Kentucky — 

Paducah  News-Democrat  .... 

6,854 

8/1/20 

.025 

11/15  19 

.02145 

Maryland — 

tumherland  News . (.\C) 

6,485 

5/1/20 

.03 

1  '1/20 

.0271429 

Massachusetts — 

Brston  American  . 

291,058 

8  1/20 

.50* 

3/1/20 

.45* 

(Iloucester  Times  . 

6,564 

7/26  '20 

.025 

8/15/19 

.02 

Springfield  Union  . 

47,936 

7/1/20 

.12 

6/1/20 

.10 

Sunday  Edition  . 

32,592 

7/1/20 

.12 

6/1/20 

.10 

Michican — 

Sturgis  journal  . . . 

2,510 

8 '1/20 

.02 

4,  1/20 

.015 

Minnesota — 

Oookston  Times  . 

5.347 

7/15/20 

.03* 

10/1  19 

.025* 

Rochester  Post  and  Recc^rd. 

3,024 

8/1/20 

.02 

10/1/19 

.015* 

Mi«*^oun — 

St.  Charles  Banner-News.,,. 

1,010 

7/24/20 

7  15  20 

.0089286 

1  30  20 

.0071429 

Sedalia  Democrat  . (est) 

3,700 

.03* 

1/1/20 

1/1/20 

.025 

Warrensburg  Star-lournal  .. 

800 

7/1/20 

.0121429* 

.0107143* 

New  lersev — 

Perth  Ambov  News  . 

8,547 

7/10/20 

.04 

4  15  20 

.035 

Princeton  Princetonian  (est) 

1,250 

8/1/20 

.0285715 

10  1/19 

.025 

New  V’ork — 

Batavia  News  . 

8,198 

7/1/20 

.03 

1  1/20 

.025 

llornell  Tribune-Times . 

6,436 

7/1/20 

7/1/20 

.035 

5/1/20 

.03 

Hudson  Register  . 

2,384  • 

;0175* 

9/1/19 

.0128572 

New  York  Columbia-Spectator 

(est) 

2.000 

6/3/20 

.0464286 

4 '20  20 

.0357143 

Salamanca  Republican-Press. 

2.100 

9/1/20 

.0115 

10/1,  T9 

.01 

Ohio — 

Akron  Beacon  Tournal . 

34,674 

8/1/20 

.085* 

5/1/20 

.07* 

C^'ambridge  Jeffersonian  .... 

7,985 

10/1/20 

.03* 

7/1. '20 

.025* 

Defiance  Crescent-News  .... 

2,893 

7/1  '20 

.0178572 

1/1/20 

.0128572 

Lisbon  Tournal  . 

900 

6/1,  20 

.0142858* 

9 '1/19 

.01* 

Marietta  Times  . 

5,654 

10/1/20 

.025* 

1  '19 '20 

.0225* 

C’piKfi  Sandusky  Chief  .... 

2,903 

6 /I, '20 

.0142858. 

9  T/19 

.0121429 

Oregon — 

Oregon  Uitv  Enterprise . 

.  1,375 

9/1/20 

.0214286* 

3/1  '20 

.0178572* 

Pennsylvania — 

Danville  News  . 

2,550 

7/1/20 

.0178572* 

4 '16  19 

.0142858* 

Eric  Dispatch  . 

9,149 

8/1/20 

.04 

1/1/20 

.03 

(lettv.^biirK  Times  . 

3,557 

5/1/20 

.02* 

1/1  '20 

.0142858 

New  Brighton  Beaver  Valley 

News  . 

1,282 

7/17/20 

.0142858* 

1  1  18 

.0107143* 

Pittston  (iazette  . 

3,511 

7/1/20 

.025 

2/10  20 

.02 

Pittstown  Ledger  . 

1,400 

6/15/20 

.02* 

8 '30  19 

.0085715 

Ridgway  Record  . 

2.612 

8'1  20 

.0160715 

10/1  19 

.0125 

iContimicd  on  page  16) 
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BUSH  HEADS  OHIO  LIST 

Will  Continue  Advertising  Next  Year — 
October  Meeting  at  Cleveland 

(Special  to  Editor  &  Publisher) 

Columbus,  Ohio.  —  M  the  annual 
meeting  of  the  Select  List  of  Ohio  Daily 
Newspapers  here  August  9,  the  follow¬ 
ing  officers  were  elected:  President  Fred 
W.  Bush,  .Athens  Messenger;  vice-presi¬ 
dent.  E.  B.  Cappeller,  Mansfield  News; 
secretary-treasurer,  C.  H.  Spencer,  New¬ 
ark  .Advocate;  directors,  Fred  S.  Wal¬ 
lace,  Coshocton  Tribune;  W.  D.  Thom¬ 
son,  Delaware  Gazette ;  E.  E.  Rutledge, 
Kenton  News  Republican,  and  F.  C. 
Ganmer,  Urbana  Citizen. 

The  organization,  which  is  composed 
of  fifty  Ohio  newspaper  publishers,  will 
continue  a  publicity  campaign  similar  to 
that  operated  the  past  year,  through  the 
publication  of  booklets,  membership  in 
the  Bureau  of  -Advertising  and  the  use 
of  advertising  space.  The  list  will  meet 
October  4  at  Cleveland. 

PLAN  JOINT  MEET  IN  HARTFORD 

N.  Y.  Circulator*  Can’t  Take  Part,  Due 
to  Conflict  of  Dates 

Previous  arrangements  will  prevent 
the  New  York  State  .Association  of  Cir¬ 
culation  Managers  from  holding  a  joint 
meeting  in  Hartford,  Conn.,  with  the 
New  England  .Association  of  Circulation 
Managers  at  the  fall  convention  of  the 
latter  in  Hartford,  Conn.,  on  October  20. 
Invitations  were  sent  both  to  the  New 
A'ork  and  the  Inter-State  .Associations 
by  the  New  Englanders. 

President  M.  J.  Burke,  Brooklyn 
Eagle,  of  the  New  York  Association,  told 
Editor  &  Publisher  that  his  associa¬ 
tion  had  all  plans  made  for  its  fall  con¬ 
vention  in  Rochester  on  October  19  and 
20  and  that  change  in  the  plans  would 


have  to  he  submitted  to  the  membership. 
He  informed  the  New  England  .Associa¬ 
tion  that  he  would  take  its  proposition 
up  at  the  convention  in  Rochester,  with 
a  view  to  arranging  a  joint  meeting  in 
April,  1921,  with  the  New  England  body. 

.A.  R.  Michener,  of  Harrisburg,  presi¬ 
dent  of  the  Interstate  .Association,  said: 

“Officers  and  directors  of  the  Inter¬ 
state  .Association  appreciate  the  invita¬ 
tion  to  meet  w'ith  the  New  England 
.Association  in  Hartford  on  October  20. 
The  directors  will  consider  acceptance, 
but  it  is  very  doubtful  that  a  sufficient 
number  of  members  would  desire  to 
make  this  trip.’’ 

SMALL  HURT  TO  DENVER  POST 

Prints  on  Own  Presses  Day  After 
Strikers  Raided  Plant 

Denver,  Colo. — Despite  a  raid  on  its 
offices  by  street-car  strikers  and  sympa¬ 
thizers  in  a  mob  about  500  strong  on  the 
night  of  .August  5,  the  Post  was  able 
CO  print  full  editions  on  its  own  presses 
on  .August  6.  .Advertising  cuts  and  mats 
in  the  composing  room  were  uninjured, 
as  were  most  of  the  advertising  records, 
which  were  in  the  business  offices’  safes, 

-All  furniture  and  classified  records  in 
the  business  office  on  the  main  floor  were 
smashed  up  and  paper  strewn  on  the 
floor  and  the  editorial  offices  above  the 
business  floor  were  also  damaged  slight- 

ly. 

Omaha  Bee  Raises  Price 

Omah.x,  Xeh. — The  Bee,  morning  and 
evening,  has  raised  its  price  to  3  cents 
a  copy  week-days,  10  cents  Sundays,  in 
Omaha  and  Council  Bluffs,  la.  By  car¬ 
rier,  the  morning  or  evening  and  .Sunday 
rate  is  85  cents  a  month,  20  cents  a 
week. 
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THE  AMERICAN  JOURNALISTS’  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board — Richard  L.  Stokes,  S07  Commercial  Building,  St.  Louis,  Mo.,  representing  the  American  Journalists’ 
Association;  Paul  Y.  Anderson,  editorial  department,  the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  Louis 
Association  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pitts¬ 
burgh  Newswriters’  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri, 
Columbia,  Mo.,  representing  the  schools  of  journalism. 


SOBER  JUDGMENT  VS.  SPORTING  INSTINCT 


IT  had  been  an  anxious  night,  that 
thirtieth  of  April,  the  year  of  the 
Spanish-American  War.  We  had  put 
to  press  at  a  quarter  to  three  Sunday 
morning  the  last  edition  of  the  Pitts¬ 
burgh  Post  without  the  definite  news 
from  Manila  we  had  been  looking  for, 
the  news  that  the  American  fleet  had 
reached  the  Bay.  The  declaration  of 
war  was  only  a  week  old,  with  no  clash 
of  arms.  Commodore  Dewey  was  known 
to  have  been  at  Hong  Kong  with  his 
fleet,  where  he  received  orders  from 
Washington  to  proceed  to  the  Philip¬ 
pine  Islands  to  capture  or  destroy  the 
Spanish  warships  there.  We  knew  that 
he  had  had  time  to  reach  Manila,  but 
the  news  had  not  come  through,  and 
that  was  why  we  had  put  in  an  anxious 
night,  with  only  guesses  and  rumors  as 
to  what  was  happening  in  the  Pacific. 

One  of  the  telegraph  editors,  the  night 
editor  and  myself  were  in  the  office.  I 
was  getting  ready  to  catch  the  four 
o’clock  car  when  the  telegraph  editor 
brought  me  two  typewritten  lines  from 
the  leased  wire,  like  this : 

“W'ashington,  May  1.  —  Commodore 
Dewey  has  sunk  the  Spanish  fleet  in 
Manila  Bay  without  any  American  loss.” 

That  was  all,  but  it  was  a  lot.  1  had 
in  my  hands  the  words  and  the  power 
to  pull  off  a  great  bit  of  news,  with 
lasting  fame  for  enterprise,  or  to  -make 
the  paper  the  laughing  stock  of  the 
city.  Fast  thinking  was  necessary. 
First,  ask  Washington  where  the  story 
came  from.  Washington  did  not  know', 
except  that  a  reporter  had  gotten  it 
from  a  government  official,  name  not 
given,  and  he  could  not  be  reached 
again.  Was  the  Xew  York  paper,  the 
American,  with  which  we  were  allied, 
going  to  print  it?  The  editor  did  not 
know.  Did  the  Associated  Press  have 
any  confirmation?  It  did  not. 

While  these  inquiries  were  being 
made  the  night  editor  had  been  sent 
to  the  composing  room  with  orders  to 
have  the  telegram  set  in  large  type  for 
a  spread,  and  the  telegraph  editor  was 
building  a  suitable  head.  Enough  matter 
on  the  first  page  was  killed  to  make 
room  for  the  smash,  the  w’hile  the 
managing  editor’s  brain  was  throbbing, 
pulsing,  churning,  steaming,  humming — 
he  was  thinking  as  he  had  never  thought 
before. 

Would  he  be  justified  in  letting  the 
story  go? 

Sober  Judgment  said  “Xo.”  Sporting 
Instinct  said.  “Take  a  chance;  Columbus 
did.”  Sober  •  Judgment  said  something 
about  the  impossibility  of  such  news  by 
way  of  Washington  without  anything 
by  cable  to  back  it.  Sporting  Instinct 
countered  with,  “It’s  about  time  for 
Dewey  to  be  at  Manila  Bay,  and  it’s 
about  what  our  jackies  would  do  to 
the  Spaniards.  Take  a  chance.” 

Before  Sober  Judgment  had  time  to 
reply  a  real  voice  in  the  speaking  tube 
said,  “.Ml  ready,  shall  I  let  ’er  go?”  I 
took  another  look  at  the  proof  of  the 
story  and  head  that  had  been  brought 
to  me,  ran  upstairs  two  steps  at  a  time, 
brain  machinery  still  purring,  took  a 
last  look  at  the  fateful  type  in  the  form, 
and  said,  “Let  'er  go.” 

The  deed  was  done. 


Sunday  morning,  a  real  May  day, 
heard  the  newsboys  calling,  “The  Post, 
all  about  Dew'ey’s  victory  in  Manila 
Bay.”  I,  too,  heard  them  on  my  way 
home,  and  wondered  in  a  dazed  sort  of 
way  whether  my  story  was  a  beat  or  a 
fake.  I  did  not  sleep  much  that  morn¬ 
ing,  and  about  noon  got  up  to  ask  the 
office  and  the  A.  P.  if  there  was  any 
new's  about  Dewey.  Not  a  word.  Dur¬ 
ing  the  early  afternoon  I  met  a  number 
of  acquaintances  who  asked  me  if  the 
story  was  true.  “The  Post  doesn’t  fake,” 
was  the  answer,  but  I  wondered. 

Late  in  the  afternoon  I  went  to  the 
office,  and  fidgeted  around,  but  the  sus¬ 
pense  did  not  last  much  longer,  for 
along  came  the  A.  P.  confirming  our 
mysterious  Washington  news,  and 


reasonable  explanation  from  a  news¬ 
paper  man  who  during  the  war  was  one 
of  the  editors  of  a  Chicago  newspaper. 
Let  him  tell  it  in  his  own  words : 

“At  that  time  I  was  connected  with 
the  Chicago  Tribune.  Frank  V’anderlip, 
afterwards  president  of  the  National 
City  Bank  of  New  York,  was  thfft  -As¬ 
sistant  Secretary  of  the  Treasury  under 
Lyman  J.  Gage.  Previously  Vanderlip 
had  been  for  years  financial  editor  of 
the  Tribune  and  had  become  very 
closely  associated  with  Mr.  Gage,  who 
before  his  appointment  to  the  cabinet, 
as  secretary  of  the  treasury,  had  been 
for  years  president  of  the  First  National 
Bank  of  Chicago.  Ed  W.  Harden,  who 
had  been  Vanderlip’s  assistant  and  later 
succeeded  him  as  financial  editor  of  the 
Tribune,  and  whose  sister  Vanderlip 
married,  through  Vanderlip’s  courtesy 
had  been  included  as  one  of  a  party  of 


Let’s  Hear  From  You  on  This 


Erie,  Pa.,  July  12,  1920. 

To  Richard  L.  Stokes, 

Association  of  Journalists, 

507  Commercial  Bldg.,  St.  Louis,  Mo. 

Dear  Mr.  Stokes  :  Ever  since  you  informed  me  several  weeks  ago  that 
the  Journalists  were  going  to  have  a  special  page  in  Editor  &  Publisher, 
I  have  been  reading  the  contributions  with  interest.  I  wish  you  to  know 
that  there  is  appreciation  of  your  efforts  in  this  section  and  hope  that  you 
will  get  many  encouraging  letters  and  aid  in  bringing  the  makers  of  news¬ 
papers  beyond  the  plane  of  doubt  as  to  whether  they  are  worthy  of  pro¬ 
fessional  standing.  I  expect  to  see  your  new  department  page  carrying 
articles  on  specific  problems  to  be  discussed  widely  by  men  of  experience 
and  insight.  Especially  w’ould  I  like  to  see  these : 

“Where  do  -American  newspapers  get  these  prospective  journalists  and 
why?”  An  article  on  entering  newspaper  work. 

“Is  it  conducive  to  the  high  standing  of  the  -American  press,  to  have 
so  many  try-outs  and  changes  to  other  occupations  or  is  it  sufficient 
to  maintain  trained  editorial  desk  men?” 

“Does  the  kind  of  newspaper  work  done  in  St. 'Louis  affect  the  kind 
of  journals  published  in  Detroit  or  Philadelphia  and  why?  Are  the 
daily  papers  in  smaller  towns  influenced  by  the  standards  set  in  the 
cities?” 

These  questions  may  not  appeal  to  you  If  not,  very  good;  they  are 
only  suggestions.  1  would  like  to  see  them  answered  from  actual  facts 
of  the  profession,  as  well  as  many  other  questions  that  determine  if 
modern  newspaper  making  is  really  a  profession  outside  of  the  editorial 
heads  and  if  the  secondary  or  assisting  workers  are  not  better  classed  as 
“apprentices,”  or  whatever  you  call  those  who  arc  striving  to  perfect 
themselves  for  professional  standing. 

FRANK  W.  DILLON, 
Managing  Eiditor  Erie  Herald. 


Sporting  Instinct  was  not  generous 
enough  to  forbear  an  “I-told-you-so,” 
while  Sober  Judgment  peeved  some¬ 
thing  that  sounded  like  “horseshoes.” 

It  was  a  splendid  beat,  almost  a  na¬ 
tional  one,  and  The  Post  scored  heavily. 
It  became  a  sort  of  classic,  as  for  years 
we  used  to  receive  letters  from  readers 
asking  for  details,  or  for  confirmation 
of  the  publication,  “to  settle  a  bet.” 

Pmvious  rivals  proved  to  their  own 
satisfaction  that  the  dispatch  was  a 
fake,  that  the  battle  had  not  been  fought 
when  we  published  the  news,  that  it  was 
merely  a  lucky  guess.  We  pointed  out 
the  difference  in  time  between  Pitts¬ 
burgh  and  the  other  side  of  the  globe, 
and  rested  our  case.  We  had  the  news, 
even  to  the  fact  that  not  a  jackie  had 
been  lost.  What  more  need  be  said? 

Where  did  the  news  come  from?  I 
did  not  know  for  a  number  of  years, 
when  I  learned  what  seems  to  be  the 


newspaper  men  and  others  to  become 
guests  on  board  the  revenue  cutter  Mc¬ 
Cullough  when  she  started  on  a  cruise 
around  the  world. 

“The  McCullough  happened  to  be  in 
Chinese  waters  at  the  time  war  was  de¬ 
clared,  and  Commodore  Dewey  made 
her  his  dispatch  boat.  Harden  had  the 
foresight  before  leaving  Hong  Kong, 
or,  perhaps  it  was  Shanghai,  I  have  for¬ 
gotten  which,  to  go  to  Manila,  to  make 
an  arrangement  with  the  cable  office, 
through  an  exchange  of  cables  to  the 
Tribune,  whereby  the  cable  office  would 
accept  any  collect  messages  he  wished 
to  send  to  the  Tribune,  ami  would  send 
them  through  without  delay.  It  was  his 
dispatch  that  came  through  first  and 
went  direct  to  the  Tribune.  Undoubtedly 
the  Hearst  service,  through  some  means, 
got  quick  information  of  that  dispatch 
and  beat  other  press  associations  in 
sending  it  over  the  country  to  its  clients. 


CORRESPONDENCE 


Lake  Forest,  Ill. 

To  St.  Louis  -Association  ok 
Journausts  :  Enclosed  you  will 
find  my  application  for  mcmlx’r- 
ship  in  the  --American  Journalists’ 
Association.  I  have  read  care¬ 
fully  the  literature  you  so  kindly 
sent  me  several  days  ago,  and  be¬ 
lieve  that  I  most  heartily  sympa¬ 
thize  with  the  ideas  and  ideals 
upon  which  this  new  organization 
is  founded. 

P'raternally, 

HOWARD  WOOD, 
City  Editor  Highland  Park 
Press, 


A  natural  thing  to  do  in  a  case  of  that 
kind  is  to  publish  the  news  under  some 
other  date  line  than  that  under  which 
it  originally  appeared. 

“-All  Chicago  newspapers  at  that  time 
were  tied  up  with  a  stereotypers’  strike 
and  the  Tribune’s  first  extra  carrying 
that  wonderful  beat  was  printed  on  one 
side  of  a  sheet  the  size  of  a  single  page. 
No  attempt  was  made  to  carry  any 
other  news  or  advertising,  and  the  back 
of  the  sheet  was  blank.  The  headline 
and  bank  came  almost  down  to  the  fold 
and,  the  remainder  of  the  page  was 
filled  with  Harden’s  story  set  in  24-point 
type,  black  face,  seven  column  measure. 

“It  was  common  comment  among 
Chicago  newspaper  men  that  the  luck 
which  befell  Harden  in  landing  such  a 
great  scoop  marked  him  as  a  favorite 
of  fate.  You  can  imagine  how  the  hard¬ 
working  news  getters  of  the  Chicago 
bunch  regarded  his  luck.” — J.  S.  Meyers. 
*  *  * 

THE  OUTSIDE  WORK  PROBLEM 

To  Editor  &  Publisher:  I  have  been 
reading  with  much  interest  the  number 
of  articles  which  have  recently  appeared 
in  Editor  &  Publisher  for  and  against 
“outside  work”  on  the  part  of  the  city 
editor  and  the  reporter.  The  question 
is  one  which  can  lie  discussed  intelli¬ 
gently  and  decisively  from  either  angle, 
yet.  while  I  am  a  firm  advocate  of  pay¬ 
ing  the  city  editor  and  the  reporter  suf¬ 
ficient  salary  to  enable  them  to  live  and 
live  decently,  I  believe  that  outside  work 
which  does  not  really  hamper  and  de¬ 
crease  a  city  editor  or  reporter’s  duty 
to  his  paper,  really  broadens  their  view 
in  many  instances  and  gives  them  a 
wider  and  more  varied  look-in  on  life. 

I  have  in  mind  at  the  present  time  a 
newspajier  man  who  has  served  in  prac¬ 
tically  every  branch  of  newspaper  work 
from  reporter  to  managing  editor,  and 
whose  work  has  always  measured  up  to 
a  high  standard  and  has  proven  satis¬ 
factory  to  his  employers,  yet  this  man 
has  at  times  held  down  no  less  than 
three  “outside”  jobs  at  one  and  the 
■  same  time  and,  while  doing  this  went 
through  the  daily  grind  on  a  small¬ 
town  newspaper  which  boasted  of  a  staff 
of  two  men  which  handled  the  work  of 
the  local,  advertising,  telegraph  and 
every  other  desk  in  that  office.  He  did 
it  and  got  away  with  it. 

If  a  man  is  a  hustler  he  can  add  to 
his  income  by  outside  work  and  still 
give  adequate  attention  to  the  “main 
job.”  Of  course,  this  outside  work 
(Continued  on  pa^c  34) 
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ADVERTISING  MANAGERS’  ROUND  TABLE 

A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  NEWSPAPER  DEPARTMENT  OF  THE  A.  A.  C.  W. 

This  page  is  a  regular  feature  of  Editor  &  Publisher.  Suggestions  and  contributions  should  be  sent  to  Fred  Millis, 
secretary- treasurer  of  the  Newspaper  Department,  Associated  Advertising  Qubs  of  the  World,  News  Bldg.,  Indianapolis,  Ind. 


Policy  for  1920-21 
Established 

Directors  and  Officers  of  the  News¬ 
paper  Department  Formulate  Work¬ 
ing  Plan  for  Year 

POLICY  for  work  to  be  done  during 
the  coming  year  by  the  Newspaper 
Department  ha.s  been  formulated  by 
President  Charlie  Miller  after  a  series  of 
meetings  with  individual  members  of  the 
board  of  directors  and  other  officers. 

Mr.  Miller  had  a  conference  with  M. 
E.  Foster  of  the  Houston  Chronicle, 
chairman  of  the  board  of  directors,  and 
Arthur  Newmeyer  of  the  New  Orleans 
Item  in  Atlanta.  Then  he  had  a  day 
with  Bert  N.  Garstin  of  the  Louisville 
Courier-Journal  in  Louisville  on  his  way 
to  Indianapobs,  where  he  spent  two  days 
with  Frank  T.  Carroll  of  the  News,  a 
director,  and  Fred  Millis  of  the  News, 
who  is  secretary-treasurer  of  the  or¬ 
ganization. 

Plans  for  the  Atlanta  convention  are 
already  being  made.  It  is  the  intention 
to  have  a  very  comprehensive  exhibit  of 
newspaper  work  in  the  hall.  Hundreds 
of  newspapers  are  going  to  be  asked  to 
send  e.\amples  of  promotion  literature. 
A  study  will  be  made  in  page  make-up 
and  a  committee  will  pick  the  best  five. 
Classified  pages  will  be  exhibited.  Selec¬ 
tions  will  be  made  of  newspapers  show¬ 
ing  the  best  work  in  developing  small 
advertisers.  The  l>est  appearing  news¬ 
papers  in  towns  of  less  than  15,0(X)  popu¬ 
lation  will  be  listed. 

Mr.  Miller  says  that  the  board  ctf  di¬ 
rectors  of  the  department  is  unanimous 
in  the  opinion  that  the  work  of  selling 
the  advertising  convention  as  a  whole 
and  impressing  that  the  newspapers  are 
THE  NATIONAL  ADVERTISING 
MEDI.\  should  be  continued. 

“More  direct  compliments  have  been 
passed  on  the  co-operation  at  In¬ 
dianapolis  between  the  department  and 
the  .\merican  .Association  of  Advertising 
.Ageticies  than  in  any  other  session.”  said 
Mr.  Miller.  “It  has  been  decided  that 
this  will  lie  repeated  next  year  at  -At¬ 
lanta.  Some  have  urged  that  the  meet¬ 
ing  be  made  larger  and  to  be  open  to  all 
advertising  agencies.  Others  maintain 
that  it  should  be  limited  to  only  the 
members  of  the  Four  .A’s.  I  would  be 
glad  to  hear  from  both  newspaper  and 
agency  men  about  this.” 

Starting  in  October  the  Department 
will  issue  monthly  to  its  memliers  regu¬ 
lar  confidential  bulletins.  Because  of  the 
veritable  floor  of  requests  for  miscel¬ 
laneous  information  that  has  been  com¬ 
ing  to  both  the  office  of  the  president  and 
secretary-treasurer,  it  was  decided  to  an¬ 
swer  as  many  inquiries  as  possible  in 
the  page  in  Editor  &  Pi’Bi.ishf.r  and  in 
these  bulletins,  .so  that  all  the  members 
will  get  the  advantage  of  the  research 
work  of  the  department. 

The  1920  Digest  which  has  been  in 
type  for  about  six  weeks  was  given  final 
“okeh”  by  President  Miller  while  on  his 
trip  to  Indianapolis.  This  volume  is  a 
comprehensive  survey  of  the  work  of  the 
department  for  the  year  and  is  a  veri¬ 
table  gold  mine  of  information  for  the 
members. 


TVEWSP.APERS  publishing  co-oper- 
^  alive  newspapers,  bulletins  or 
magazines  for  retailers  should  mail  a 
copy  at  once  to  the  office  of  the 
Secretary-Treasurer  of  the  Newspaper 
Department.  A  symposium  of  these 
is  to  he  prepared  by  the  department 
and  a  secret  committee  of  judges  is  to 
rank  the  first  six.  This  work  will  be 
in  a  way  similar  to  the  judging  of  the 
editorial  pages  of  newspapers  done 
by  the  .American  Newspaper  Publish¬ 
ers’  Association  six  or  seven  years 
ago. 

Cunts  Speech  Not  to  Be 
Printed 

Storm  of  Adverse  Criticism  Against 
Address  Causes  President  Miller 
to  Omit  It  from  Digest 


The  talk  delivered  before  the  News¬ 
paper  Department  at  the  Indianapolis 
convention  by  E.  Lyell  Gunts,  of  the 
Green-Lucas  .Agency  of  Baltimore,  has 
created  such  a  storm  of  adverse  criticism 
that  Mr.  Miller  has  consented  to  Mr. 
Guilts’  request  to  omit  it  from  Digest. 

In  his  talk  before  the  open  session  at 
which  the  “Newspapers  as  the  National 
-Advertising  Media”  was  discussed,  Mr. 
Gunts  stated  that  all  advertising  agencies 
preferred  to  do  business  with  magazines 
and  other  media  because  they  made  much 
more  money  out  of  it  Mr.  Gunts  for¬ 
got  to  mention  in  his  speech  that  most 
advertising  agencies  were  as  interested 
in  the  .sales  results  obtained  for  their 
clients  as  in  the  profit  they  themselves 
made  from  the  accounts.  Mr.  Gunts’, 
talk  was  an  attack  on  newspapers  and 
a  defense  of  the  magazines,  and  naturally 
made  a  very  liad  impression  on  the 
newspaper  men.  who  had  at  least  two 
hundred  national  advertisers  as  their 
guests  in  the  meeting. 

Making  Rotogravure 
Forward  Step 

“Because  of  the  splendid  results  that 
can  be  obtained  with  photographs  of 
merchandise,  especially  of  women’s  ap¬ 
peal  merchandise,  the  rotogravure  sec¬ 
tion  should  liecome  a  definite  part  of 
evcr>-  good  newspaper  in  the  country,” 
says  George  Pearson  of  the  J.  Walter 
Thompson  Company. 

.According  to  Mr.  Pearson  the  ques¬ 
tion  of  getting  all  the  rotogravure  busi¬ 
ness  it  possibly  can  handle  is  no  trou¬ 
ble  at  all  for  a  newspaper — it  is  rather 
in  getting  acceptable  printing  effects. 


Vice-President’s  List  Is 
Completed 

Seven  Newspaper  Men  Are  Appointed 
to  Fill  the  Vacancies  Left  by 
Indianapolis  Convention 


The  list  of  state  vice.-presidents  of  the 
Newspaper  Department  has  been  com¬ 
pleted  with  the  appointment  by  Presi¬ 
dent  Charlie  Miller  of  officers  for  Idaho, 
Nevada,  New  Hampshire,  New  Mexico, 
Montana,  South  Dakota  and  Vermont. 
The  vice-presidents  for  all  of  the  other 
states  were  elected  at  the  Indianapolis 
convention.  There  were  no  newspaper 
representatives  from  these  seven  states 
so  the  president  was  authorized  to  ap¬ 
point  men  for  these  offices. 

The  men  with  their  connections  are  as 
follows : 

Idaho— George  L.  Flaherty,  business 
manager  Boise  Capital  News. 
Nevada — H.  W.  Rosenbrock.  business 
manager  Reno  Gazette. 

New  Hampshire — J.  A.  Muehling, 
business  manager  Manchester 
Union  Leader. 

Montana — B.  E.  Woolston,  business 
manager  Butte  Miner. 

South  Dakota — B.  C.  Dow,  business 
manager  Sioux  Falls  Argus-Leader. 
Vermont — H.  B.  Howe,  business  man¬ 
ager  Burlington  Free  Press. 


CUTTING  AD.  SETTING  LOSSES 


N.  Y.  Time!  Install*  New  Copy  Revision 
Charge* 

The  New  York  Times  has  been  striv¬ 
ing  to  solve  the  problem  of  waste  ad¬ 
vertising  composition  in  the  composing 
room,  a  recurrent  burden  to  newspapers 
and,  until  the  present  labor  stringency, 
a  source  of  serious  loss  and  delay.  To 
reduce  this  w'aste,  a  system  has  been 
installed  for  cheeking  and  filing  every 
piece  of  “Wait  Order”  copy. 

The  time  expended  on  composition  on 
each  initial  “wait  order”  and  on  cor¬ 
rections  is  recorded  and  all  proofs  bear¬ 
ing  revisions  up  to  the  final  release  are 
collected  and  filed  in  the  composing 
room.  These  records  are  easily  acces¬ 
sible  and  show  the  reasons  for  waste 
and  error  both  on  the  part  of  the  ad¬ 
vertiser  and  of  the  composing  room. 

In  order  to  arrive  at  a  proper  and 
mutual  understanding  advertising  man¬ 
agers  of  department  stores  were  enter¬ 
tained  at  a  luncheon  recently  in  the 
Times  restaurant.  The  matter  was 
discussed  in  all  its  bearings,  and  the 
result  of  the  innovations  carried  out  by 
the  Times  placed  before  them.  They 
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were  shown  the  results  of  checking  copy, 
details  of  waste  arising  from  printing 
badly  written  and  poorly  conceived  copy, 
careless  instructions,  indifferent  layouts 
and  unnecessary  corrections  and  re¬ 
visions.  The  Times  is  also  asking  the 
co-operation  of  advertisers  and  adver¬ 
tising  agencies  to  obviate  the  composi¬ 
tion  of  ill-written  copy  and  to  arrange 
to  order  release  without  any  revision. 
It  proposes  changes  and  corrections  ex¬ 
ceeding  25  per  cent  of  the  original  com¬ 
position  time  on  a  “Wait  Order”  shall 
be  charged  to  the  advertiser  or  the 
agency. 

D.  N.  A.  M.  A.  Invited 
To  Join  Department 

President  Miller  Takes  First  Step  To 
Bring  About  Amalgamation  of 
the  Two  Organizations 


.An  appeal  is  being  made  to  officers  of 
the  Daily  .Advertising  Managers  Asso¬ 
ciation  to  finally  disband  that  organiza¬ 
tion  and  to  amalgamate  it  with  the 
Newspaper  Department  of  the  A.  A.  C. 
W.  The  D.  N.  A.  M.  A.  was  brought 
into  existence  when  the  Newspaper  De¬ 
partment  was  not  doing  its  normal  func¬ 
tion  and  when  there  was  a  real  need  for 
the  other  organization. 

During  the  past  two  years  the  News¬ 
paper  Department  has  been  realizing  on 
not  only  its  own  plans  and  ambitions 
but  those  of  the  D.  N.  A.  M.  A.  Rowe 
Stewart  is  now  president  of  the  D.  N. 
.A.  M.  A.  succeeding  Harry  Ahern,  who 
is  now  out  of  the  newspaper  business. 
E.  M.  Parsons,  advertising  manager  of 
the  Chicago  Tribune,  is  secretary-treas¬ 
urer.  Both  of  these  men  are  taking  an 
active  interest  in  the  affairs  of  the 
Newspaper  Department.  D.  N.  A.  M.  .A. 
has  not  had  a  meeting  for  nearly  a  year. 


PERSONAL  CORNER 


■p'.\STERN  publishers  wanting  jazzful 
^  advertising  managers,  look  to  the 
West !  That  is  the  message  from  .A.  L. 
Poorman,  advertising  manager  of  the 
Providence  (R.  I.)  Journal  and  the  Eve¬ 
ning  Bulletin  and 
Newspaper  De¬ 
partment  vice- 
president  for 
Rhode  Island. 
Poorman  learned 
how  an  advertis- 
i  n  g  executive 
should  c  o  n  - 
duct  himself  on 
the  Illinois  State 
Journal  and  the 
Illinois  State 
A.  I..  Poorma.v.  Journal,  at 
Springfield,  in  the  heart  of  the  corn  Itelt. 

The  Providence  Journal  is  known  the 
country  over  for  its  editorial  excellence 
as  well  as  for  the  volume  of  business  it 
carries. 

Poorman  says  that  if  he  ever  writes 
a  book  on  how  to  be  a  newspaper  ad¬ 
vertising  manager  it  will  have  only  one 
sentence  in  it.  It  will  be  “Make  up  your 
mind  to  work  on  your  job  eight  days 
and  several  nights  each  week,” 
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MORE  THAN  39,000  IN  USE 


LINOTYPE 


MARKO 


iiiniiiiHHiHiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiim 

THE  MACHINE  THAT  LASTS 


LEADERSHIP 

The  FIRST  commercial  line -casting  machine  was  the 
Linotype — revolutionizing  the  method  of  setting  hand 
types  as  introduced  by  Gutenberg  and  establishing  the 
slug  as  the  unit  of  composition.  And  every  marked  ad¬ 
vance  in  the  development  of  the  line-casting  machine  has 
been  brought  about  by  improvements  originated  and  per¬ 
fected  by  the  makers  of  the  Linotype. 

FIRST,  The  Blower  Machine — Introducing  the  continuous  cir¬ 
culation  of  matrices,  permitting  simultaneous  assembling, 
casting  and  distribution. 

The  FIRST  Standard  Single-Magazine  Machine — Introducing 
the  changeable  magazine  and  perfected  assembling  features. 

The  FIRST  Two-Letter  Machine — Making  possible  the  inter¬ 
mixing  in  one  line  of  two  different  faces  from  one  font  of 
matrices. 

The  FIRST  Multiple-Distributor  Machine — Permitting  the  mix¬ 
ing  at  will  of  matrices  from  two  or  more  magazines — uninter¬ 
rupted  composition  from  and  distribution  to  all  magazines. 

The  FIRST  Auxiliary-Magazine  Machine —  Increasing  the  range 
of  composition  by  introducing  a  display  feature.  ’ 

The  FIRST  Display  Machine — Establishing  the  practicability 
of  setting  display  composition  direct  from  the  Linotype 
keyboard. 

The  FIRST  Text-and-Display  Machine — For  the  efficient  pro¬ 
duction,  on  one  Linotype,  of  both  text  and  display  in  all 
sizes  and  faces  from  5-  to  36-point. 

Mergenthaler  Linotype  Company 

29  Ryerson  Street^  Brooklyn^  N.Y. 


SAN  FRANCISCO 


NEW  ORLEANS 


Canadian  Linotype  Limited,  Toronto 


This  Advertisement,  Including  Border  Ornaments,  is  Composed  Entirely  of  Linotype  Material 


14 


Editor  &  Publisher  for  August  14,  1920 


MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  of  Editob  &  Publisheb  conducted  by  C.  L.  Perkins,  executive  sec¬ 
retary  of  the  Association  of  Newspaper  Classified  Advertising  Managers.  You  ace  in¬ 
vited  to  bring  your  classified  problems  to  this  department  for  discussion. 


There  Is  No  Reason  for  the  “Best  Day”  Theory 
About  Want  Ads 


TF  the  average  daily  classified  lineage 
of  tlie  average  7-day  classified  me¬ 
diums  were  charted  it  would  look  some¬ 
thing  like  this — 


Monday 

Tue/day 

Medneiday 

Thur/day 

Friday 

Jlrluiday 

/un. 


Monday  and  Saturday  are  the  days 
of  smallest  lineage. 

Tuesday  and  Friday  are  better  with 
the  week  day  peak  reached  on  Wednes¬ 
day  or  Thursday,  generally  Wednesday. 

The  Sunday  classified  is,  as  a  rule, 
three  to  five  times  that  of  the  average 
daily  paper. 

.\11  of  which  shows  that  more  wants 
arise  on  some  days  than  others  or  that 
the  great  body  of  advertisers  by  some 
wonderful  mind-reading  power  are  able 
to  foretell  that  on  certain  days  people 
will  not  answer  their  advertisements. 

F'or  example :  Mrs.  Jones  has  a  room 
in  her  boarding  house  vacated  on  Thurs¬ 
day,  so  she  places  an  advertisement  in 
her  favorite  want-ad  medium  to  run 
Friday  and  Sunday  moniings.  By  her 
action  she  virtually  says:  '“Xo  reader 
of  the  paper  will  want  to  rent  a  room 
like  mine  on  Saturday.” 


“WALT”  OF  DETROIT  1 


T  N  acidition  to  the  responsibility  of  own- 
ing  an  automobile,  affectionately  called 
“Josephine,"  W.  W.  Murdock  has  charge 
of  the  classified  ad¬ 
vertising  depart¬ 
ment  of  the  Detroit 
News.  “Walt,”  as 
they  say  in  De¬ 
troit,  has  been  in 
this  position  for 
fourteen  years  and 
previous  to  that 
was  the  Want-ad 
manager  of  the 
Free  Press.  Be¬ 
yond  that,  history 
is  indefinite  except 
that  he  was  born  "■  Mi  bdock. 

in  Detroit  in  1882. 

At  the  June  meeting.  Mr.  Murdock  was 
elected  a  director  of  the  .Association  of 
Newspaper  Classified  .Advertising  Man¬ 
agers. 


Is  there  afiy  logic  to  this  reasoning? 
Is  it  reasoning  or  a  habit,  for  which  the 
newspapers  are  partly  responsible? 

In  the  case  of  the  room,  there  is  no 
reason  to  believe  that  fewer  people  are 
in  the  market  on  Saturday  than  any 
other  day.  Most  rooms  are  rented  by 
the  week  and  the  week  ends  on  the  sev¬ 
enth  day  after  the  tenant  takes  posses¬ 
sion.  When  people  move  they  do  so  at 
the  end  of  their  rental  week.  There  is 
nothing  to  prevent  the  law  of  averages 
operating  in  this  case.  Therefore  just 
as  many  of  the  room  rental  weeks  end 
on  Saturday  as  Wednesday  or  any  other 
Jay.  Furthermore  Saturday,  becoming 
a  half  holiday  to  more  and  more  people, 
is  a  day  when  Want-ad  readers  have 
more  time  than  usual  to  inspect  offer¬ 
ings  of  advertisers. 

Exploding  the  Argument 

.Real  estate  men  develop  the  habit  of 
Sunday  and  one  week  day,  say  Wednes¬ 
day.  Why?  Generally  because  en¬ 
thusiastic  solicitors  sell  large  space  for 
the  Sunday  paper  and  then  endeavor  to 
secure  repeat  orders  of  this  big  Sunday 
space  for  a  week-day  issue.  Realizing 
that  the  average  advertiser  w'ould  not 
run  such  large  copy  every  day  they 
suggest  Wednesday  or  some  other  one 
day.  recommending  it  as  the  best  and 
thus  establishing  a  habit. 

Is  this  good  salesmanship?  This 
much-talkcd-of  law  of  averages,  if  it  is 
a  law  is  always  applicable.  The  object 
of  a  real  estate  advertisement  is  to  se¬ 
cure  a  buyer  for  a  ('ertain  piece  of 
property.  The  advertiser  hopes  that 
.some  one  reader  of  the  paper  will  on 
the  day  he  advertises  want  the  property 
offered.  But  if  the  law  of  averages  is  a 
law  and  applies  the  desire  for  that  or 
any  particular  kind  of  property  might 
arise  on  any  day  of  the  week. 

Real  estate  men  develop  the  habit  of 
Sunday  and  one  week  day,  say  Wednes¬ 
day.  Why?  Generally  because  en¬ 
thusiastic  solicitors  sell  large  space  for 
the  Sunday  paper  and  then  endeavor  to 
secure  repeat  orders  of  this  big  Sunday 
space  for  a  week-day  issue.  Realizing 
that  the  average  advertiser  would  not 
run  such  large  copy  every'  day  they 
suggest  Wednesday  or  some  other  one 
day,  recommending  it  as  the  best  and 
thus  establishing  a  habit. 

Put  Over  Big  Deal  on  Saturday 

Is  this  good  salesmanship?  This 
much-talked-of  law  of  averages,  if  it  is 
a  law  is  always  applicable.  The  object 
of  a  real  estate  advertisement  is  to  se¬ 
cure  a  buyer  for  a  certain  piece  of  prop¬ 
erty.  The  advertiser  hopes  that  some 
one  reader  of  the  paper  will  on  the  day 
he  advertises  want  the  property  offered. 
But  if  the  law  of  averages  is  a  law  and 
applies  the  desire  for  that  or  any  par¬ 
ticular  kind  of  property  might  arise  on 
any  day  of  the  week. 

The  writer  once  handled  an  advertiser 
who  sold  a  large  piece  of  income  prop¬ 
erty  through  a  small  Saturday  morning 
Want-ad.  This  deal  required  over  $100.- 
000  as  first  i)ayment  and  thcrefort:  the 
market  was  greatly  restricted.  The 
agent  had  advertised  the  building  for 


several  weeks — two  or  three  days  a 
week — without  a  single  reply,  before  he 
secured  his  buyer  on  Saturday  morning. 

In  this  case  the  buyer  was  a  young 
man  whose  wealthy  father  had  died 
more  than  a  year  previous  to  this  tran¬ 
saction.  During  that  year  the  estate  had 
been  tied-up  in  litigation  and  from  every 
indication  would  be  involved  for  another 
year.  Then  suddenly  the  legal  ma- 
chinerj'  took  an  unusual  and  une.xi)ected 
turn  and  on  a  F'riday  afternoon  the 
judge  settled  the  whole  case  and  the 
heir  found  himself  in  possession  of  over 
$200,(XX)  in  cash.  He  was  one  of  the 
few  persons  in  that  city  who  could  han¬ 
dle  a  deal  of  that  size  and  he  came  into 
the  market  suddenly  on  a  Saturday 
morning — looked  at  Want-ads — an¬ 
swered  this  .particular  advertisement 
and  bought  the  property. 

That  buyer’s  demand  was  created  by 
a  court  decision  and  there  was  no  way 
of  determining  the  day  of  the  week  on 
which  it  would  be  given.  In  this  case 
a  Saturday  Want-ad  made  a  sale  when 
a  Friday  insertion  would  have  failed. 

The  Smiths  have  always  wanted  an 
automobile  and  had  saved  a  few  hundred 
dollars  which  they  had  considered  using 
to  purchase  a  car.  However,  the  cost 
of  up-keep  had  frightened  them.  Figure 
as  they  would  they  did  not  see  how  they 
could  afford  a  regular  monthly  bill  for 
oil,  gas,  tires,  repairs,  etc.  For  months 
they  had  read  automobile  Want-ads, 
studied  the  market  and  mentally  bought 


dozens  of  cars,  but  this  problem  of  up¬ 
keep  had  always  prevented  actual  buy¬ 
ing. 

Because  Smith  was  doing  good  work 
and  his  firm  making  lots  of  money,  his 
employer  decided  on  his  way  to  the  of¬ 
fice  one  Tuesday  morning  that  he  would 
increase  Smith’s  salary  $20  per  week. 
There  was  no  reason  for  Tuesday  morn¬ 
ing — it  might  have  been  any  other 
morning  of  the  week.  However,  the 
fact  is  that  it  was  Tuesday.  Smith  was 
notified  that  morning,  and  that  evening 
he  and  Mrs.  Smith  searched  the  Want- 
ad  columns,  selected  half  a  dozen  cars 
to  inspect.  They  bought  one  of  them. 
A  Thursday  insertion  by  the  advertiser 
who  sold  them  the  car  would  not  have 
reached  them. 

One  more  case — at  9:30  Monday 
morning  the  postman  brought  a  letter 
to  Mrs.  Brown.  This  letter  was  from 
her  mother-in-law  and  stated  that  she 
would  arrive  for  a  visit  on  Tuesday 
morning.  Now  the  Browns  were  not 
prepared  to  take  care  of  a  visitor.  They 
had  a  room  for  mother-in-law,  but  no 
furniture  in  it.  It  had  been  their  inten¬ 
tion  to  furnish  this  extra  room  but  some¬ 
thing  had  always  prevented  them  from 
carrying  out  their  intention.  Now  they 
were  forced  to  do  it  and  do  it  quickly. 

It  was  also  necessary  that  this  be  done 
at  the  least  expense,  so  after  a  telephone 
conversation  with  her  husband,  Mrs. 
Brown  with  the  furniture  Want-ads 
(Continued  on  page' 30) 


HERBERT  L.  HASKELL 

“Bert”  Haskell  was 
Foreign  Advertising 
Manager  of  the  New 
York  Tribune  when  he 
joined  my  Organiza¬ 
tion.  This  was  about 
six  years  ago. 

He  is  not  only  associ¬ 
ated  with  me  in  a  busi¬ 
ness  way,  but  is  one  of 
my  closest  friends. 


Rochester 
Democrat  & 
Chronicl  e . 

Rochester  has  one  big, 
influential  morning 
newspaper.  The 
DEMOCRAT  & 
CHRONICLE  goes  in¬ 
to  practically  every 
home  of  standing  and 
purchasing  power 
throughout  Central  and 
Western  New  York.  No 
paper  in  America  has 
greater  influence  with 
its  readers. 

On  “keyed”  copy,  the 
DEMOCRAT  & 
CHRONICLE  will  pro¬ 
duce  replies  on  a  ratio 
of  about  ten  to  one  over 
any  other  newspaper  in 
Rochester.  If  is  the 
paper  the  people*  of 
Rochester  and  vicinity 
believe  in  and  whose  ad¬ 
vertisements  they  buy 
from. 


Serial  Adr.  Xo.  14 
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— the  potent,  primary  medium 

is  the  daily  Newspaper.  It  is 
the  most  effective  back-bone  for 
every  advertising  campaign. 

The  Newspaper  reaches  the 
greatest  number  of  people,  sec- 
tionally  or  nationally,  according 
to  your  demands. 

The  Newspaper  wields  the 
greatest  power. 

Through  the  Newspaper  you 
can  parallel  circulation  with 
your  own  distribution. 

The  Newspaper,  available  at  a 
few  hours’  notice,  is  the  most 
adaptable  of  mediums. 

To  the  daily  Newspaper,  all 
other  mediums  are  supplemen¬ 
tary. 

This  incomparable,  elastic  in¬ 
fluence  oan  sell  your  merchan¬ 
dise. 

Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 

Established  1888 

Publishers’  Representatives 

Chicaeo  ..  ,  Atlanta 

,,  New  York  „  t- 

Kansas  City  San  hrancisco 


This  is  Number  42  of  a  Series. 

Under  present  newsprint  conditions, 
volume  is  not  the  immediate  object. 

n>  believe  that  our  way  of  doing  busi¬ 
ness  is  an  insurance  against  the  future. 

Mr.  Publisher,  do  you  want  to  know 
more  about  that  kind  of  representation? 

E.  Katz  Special  Advertising  Agency 
ifi  East  26th  Street,  New  York  City. 
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I  227  DAILY  PAPERS  CHANGE  AD  RATES 
j  IN  THE  PAST  THREE  WEEKS 

I  (Continued  from  page  10) 


Texas — 


Denton  KecordChrnntcle  ... 

1,92K 

4/1  20 

.ni7X572 

9  1  19 

.0142858 

.0035715 

Knnis  News  . (cst) 

1,350 

7/1/20 

.0128572* 

12/1  19 

.0121429* 

.0007143 

Tyler  Courier-Times  . 

Wisconsin — 

Manitowoc  Times  . 

2,2<)3 

7/20/20 

,0214286* 

11  1  19 

.0178572* 

.0035715 

7/24/20 

.0178572 

4  29  20 

.0142858 

.0035715 

\N  yoming — 

Sheridan  Enterprise  . 

3,587 

7  15/20 

.04* 

4,  1/20 

.03 

.01 

AC—  Atftustable  cimtract. 

573.266 

(est)  —  Estimate.  * 

1.9725725 

-Flat. 

1.6507367 

.3218.367 

tThc  fort  Collins  (Cclo.)  Courier  ami  the  Kxpress.  Advertising  is  sold  for  the  com¬ 
bination  wily.  The  circulations  are,  ('ourier,  1.817;  Kxpress,  2.731.  The  former  inininnini 
agate  lin-  rates  totaled  .042857J*.  The  rate  for  the  combination  is  .035*  |>er  agate  line, 
showing  .  decrease  of  .0078572  per  agate  line  over  the  former  rates  for  both  papers. 

*  *  * 


For  tnc  week  ending  July  24,  new  sheets  covering  rate  increases  and  other  in¬ 
formation  of  71  daily  newspaiK-rs  were  issued  showing  changes  as  follows : 


City  and  Paper 

Xet  Paid 

Xew  Rate 

Minimum 

Last  Rate 

Last  Min. 

Increase 

Circulation 

Effective 

Ag.  Li.  R. 

Effective 

Ag.  Li.  R. 

I’er  Line 

Alabama — 

(tadsden  Journal  . 

4,477 

8/1/20 

.025* 

2/1/20 

.02* 

.005 

Arkansas — 

Fort  Smith  Southwest  Amer- 

ican  . 

11,094 

9/1/20 

.05* 

1 / 1 /20 

.04* 

.01 

California — 

(  oalinga  Record  . 

1,000 

7/1/20 

.0178572* 

8/7/19 

.0142858* 

.0035715 

Corona  Independent  . 

512 

6/1/20 

.0107143* 

1/1/20 

.0089286 

.0017857 

I'ullerton  Trilmne  . 

1,700 

7/16/20 

.0214286* 

5/31/20 

.0178572* 

.0035715 

tilendalc  News  . 

1,400 

7/20/20 

.02* 

3/12/19 

.0178572* 

.0021429 

Foinona  I*roj:ress  . 

2,830 

8/1/20 

.02 

1/1/20 

.018 

.002 

Porterville  Sleksenger  . 

1.069 

6/1/20 

.0178572* 

11/17 

.0107143* 

.0071429 

Salinas  (Tty  Salinas  Toiirnal 

1,195 

7/1/20 

.0178572* 

1/1/20 

.0142858* 

.0035715 

San  Francisco  News . 

50,694 

7/19/20 

.13 

3  8  20 

.11* 

.02 

Coloratlo  — 

Montr<»se  Press  . 

1,280 

7/1/20 

.015* 

5/20/18 

.0128572 

.0021429 

Connecticut — 

Middletown  Press  . 

7,719 

7/15/20 

.025 

9/1/19 

.02 

.005 

New  Haven  Cnion . 

12,805 

1/1/21 

.04 

1/1/16 

.03 

.01 

Siimlay  Edition  . 

7,455 

1/1/21 

.04 

1/1/16 

.03 

.01 

District  of  ('olumhia — 

Washington  Post  . 

56,685 

7/15/20 

.18 

12/20/19 

.16 

.02 

Sunday  Edition  . 

79,293 

7/15/20 

.20 

12  20  19 

.17 

.03 

Illinois  - 

I.ewistown  ReconI  . 

1,016 

6/8/20 

.0128572* 

11/10/17 

.0071429* 

.0057143 

I  ediina  - 

tioshen  News-Times  . 

3.283 

7/1/20 

.178572 

8/1/19 

.015 

.0028572 

I  a 

Ibirlingtfin  llawk-Evc  . 

9,700 

8/1/20 

.035* 

6/1/19 

.03* 

.005 

.Sunday  Edition  . 

1 1 .037 

8/1/20 

6  1/19 

.03* 

.005 

(‘ouncil  Pdiiffs  Nonpareil.... 

15,326 

9/1/20 

.0.5* 

3/1/20 

.045 

.005 

Dvbtique  Teleeraph-lleraM . . 

15.382 

8/1/20 

.95* 

1/1/20 

.045* 

.005 

Kenturkv — 

IIen<lcrson  Cilcaner  . 

3.182 

6/1/20 

.025* 

11  1  19 

.02 

.005 

Paducah  Sun  . 

4.770 

7/15/20 

.025 

11/15/19 

.0214286 

.0035715 

Mair.e — 


Lewiston  Sun  . 

9,213 

7/1/20 

.03 

1/1/20 

.025 

.005 

Waterville  Sentinel  . 

5,386 

7/15/20 

.02 

1/1/20 

.0175 

.0025 

Mar\  land — 

Frederick  Xews  &  Postt _ _ 

7/15/20 

.03* 

7/1/19 

.0257143 

.0042853 

Massachusetts — 

Poston  Advertiser  . 

Sunday  Advertiser  . 

Xo  change  in  dailv  rate 
387,177  8/1/20  .55* 

S/20/20 

.45* 

.10 

Marlboro  Enterprise  . 

2,860 

7/1/20 

.0178572 

5/1/18 

.0142858 

.0035715 

Northampton  Gazette  . 

5,813 

7/1/20 

.0178572 

11/10/19 

.0142858 

.0035715 

Michigan — 

Coldwatcr  Refiorter  . 

3,140 

7/1/20 

9/1/19 

.015 

.005 

.Detroit  Free  Press . 

146,332 

7/15/20 

.25* 

11/15/19 

.03 

Suiulay  Edition  . 

170,812 

7/15/20 

..TO* 

11/15/19 

.25* 

.05 

Manistee  News- Advocate  . . . 

3,027 

7/1/20 

.02 

1  1  ^20 

.015 

.005 

Minnesota — 

International  Falls  Tournal.. 

835 

7/1/20 

.0128572* 

4M/18 

.0107143* 

.0021429 

Kfxrhester  Bulletin  . 

3,350 

6/15/20 

.0214286* 

1/1/20 

.0142858 

.0071429 

South  St.  Paul  Reporter,... 
Missouri  — 

(Tipton  Democrat  . (est) 

6,637 

8/1/2C 

.027 

3/1/19 

.022 

.005 

650 

7/19/20 

.0107143* 

8/1 '17 

.0071429 

.0035715 

New  York — 

Auburn  Advertiser-Journal. . 

4,054 

7/15/20 

.03 

3/15/20 

.025 

.005 

.\ui)urn  Citizen  . 

7,195 

7/15/20 

.035 

3/15/20 

.03 

.005 

Da.isville  Breeze  . 

1 ,600 

6/15/20 

.0142858* 

1/1/17 

.0107143* 

.0035715 

Flushing  Tournal  . 

4,200 

S/t/20 

.0228572* 

1/1/19 

.0157143 

.0071429 

Medina  Journal  . 

2,897 

6/1/20 

.0214286* 

12/1/18 

.0157143 

.0057143 

New  ^'ork  Mail . 

157,288 

7/15/20 

.36 

S/l  '20 

.34 

.02 

New  York  Sun  (Evening).. 

205,335 

9/1/20 

.38 

4/1/20 

.36 

.02 

Sun  and  New  York  Herald 

211.320 

9/1/20 

.38 

2/1/20 

.36 

.02 

Sunday  Edition  . 

233,996 

9/1/20 

..38 

2/1/20 

.36 

.02 

Ogdenshurg  Republican- Tournal 

3,634 

8/1/20 

.025 

1/1  '20 

.02 

.005 

Peekskill  Union  . (cst) 

2,000 

7/1/20 

.0178572 

1/1/18 

.0128572* 

.005 

Tarrytown  News  . 

1.731 

8/1/20 

.02* 

1/1/20 

.0157143 

.0042858 

Ohio — 

Akron  Times  . 

19,852 

7/1/20 

.06 

6/1/20 
6/1  '20 

.05 

.01 

Sun<lay  Edition  . 

23..365 

7/1/20 

.07 

.06 

.01 

Yobngstown  Vindicator  .... 

24.640 

7/1/21 

.08* 

11/1  20 

.07* 

.01 

Sundav  Edition  . 

23,918 

7/1/21 

.08* 

11/1/20 

.07* 

.01 

Oklahoma — 

Ciiithrie  leader  . (AC) 

12,492 

■  8/1/20 

.05* 

11/1/18 

.035 

.015 

X ('V  ata  Star  . 

1,850 

6/1/20 

.0214286* 

7/1/19 

.0142858* 

.0071429 

Oregon — 

Salem  Capital  Journal . 

5,061 

9/1/20 

.03* 

3/1 ^20 

.025* 

.005 

I’ennsylvania — 

.MIentown  Chronicle  &  Xews 

5,518 

9/1/20 

.0285715 

5/1/20 

.025 

.0035715 

Middletown  Journal  . 

1,382 

6/1/20 

.0085715* 

11/15/19 

.0071429* 

.0014286 

W’illiamsport  Gazette  &  Bullc* 

tin  . 

10,558 

8/1/20 

.03* 

1/1/20 

.025 

.005 

Rhide  Island — 

Providence  News  . 

17,908 

8/15/20 

.06* 

10/1/19 

.05* 

.01 

X'ermoiit — 

Montpelier  Argus  . 

3,028 

7/25/20 

.0125 

12/1  16 

.01 

.0025 

West  Virginia — 

Grafton  Sentinel  . 

1.992 

6/1/20 

.0178572* 

10''1/18 

.0142858* 

.0035715 

W  isconsin— 

Appleton  Post-Crescent  . 

7.912 

9/1/20 

03 

2/1/20 

.025 

.005 

Grand  Rapids  Tribune . 

1,375 

6/1/20 

.0178572* 

12/1/19 

.0142858* 

.0035715 

Rhinelander  News  . 

1,378 

4/19/20 

.014. ’858 

9/1/19 

.0107143 

,0035715 

1,116.158 

3.0516440 

2.6607155 

.3909300 

(cst) — estimate.  -M' — .\diiistal)lo  contract.  * — I'lal.  t — The  Frederick  (Maryland)  Xe«s 
and  the  Post  are  now  solil  i  nly  in  coinhinatii  n.  The  circulations  are:  Xews,  3,418;  Post,  2,178. 
The  former  minimum  rates  totaled  .02.i7143  for  auate  line,  and  for  the  combination  the 
mte  is  .0.1*  tier  a?ate  line,  showini:  an  increase  of  .0042858  per  agate  line  over  the  previous 
rates  tor  both  papers. 


SALT  LAKE  TELEGRAM 

Publishing  Afternoon  and  Sunday  Morning 


nil 
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m 

;n  OF  THE  INTER- 
j1\  MOUNTAIN  COUNTRY 

TELEGRAM  BUYS  HERALD  CIRCULATION — Closing  a  career  of  fifty  years, 
the  Salt  Lake  Herald  ceased  publication  July  19,  1920,  selling  its  circulation  to 
the  Salt  Lake  Evening  Telegram. 

The  Telegram,  co-incident  with  this  expansion,  announces  the  issuance  of  a  Sunday 
morning  edition. 

A  member  of  the  A.  B.  C.  and  served  by  the  Associated  Press,  United  Press  and 
Universal  Service,  the  Telegram  is  a  flourishing,  vigorously  active  newspaper.  With 
the  acquisition  of  the  subscription  list  just  purchased  it  becomes  one  of  the  most 
widely  circulated  papers  in  the  West,  and  an  advertising  medium  of  exceptionaJ 
power. 

A.  L.  FISH,  General  Manager. 

VERREE  &  CONKLIN  R.  J.  BIDWELL  COMPANY 

Eastern  Representatives:  New  York,  Chicago,  Detroit  Western  Representatives:  San  Francisco 
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Fort  Worth  Star-Telegram 

Largest  Circulation  in  Texas 

Over  75,000  Daily  —  Over  90,000  Sunday 


A  BILLION  DOLLAR  TERRITORY 
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Star-Telegram  circulation  is  95%  concen¬ 
trated  in  a  definite  territory  embracing  all  the 
New  Texas’ Oil  Fields  outlined  in  square  on 
this  map.  It  reaches  this  territory  first  and 
covers  it  more  thoroughly  than  it  is  covered 
b\-  anv  other  two  mediums  combined. 


The  One  Medium  That 

Absolutely  Dominates 
A  Billion  Dollar  Territory 

with 

Greatest  per  capita  wealth — 

Greatest  percentage  white  pop¬ 
ulation — 

Greatest  building  activity — 

More  Registered  Motor  Cars — 

Greatest  agricultural  produc¬ 
tion — 

Greatest  live  stock  production — 

Greatest  oil  production — 

Greatest  growth  in  bank  de¬ 
posits  of  any  section  of  the  great 
Southwest. 

Fort  Worth  Territory  presents  a 
real  opportunity  for  a  try-out  cam¬ 
paign. 

Get  in  touch  with  our  Merchan¬ 
dising  Service  Department  for  any 
detailed  information  you  may 
desire. 


Fort  Worth  Star-Telegram 


A.  G.  CARTER 

Vice  Pres,  and  Gen.  Mgr. 


Charter  Member  A.  B.  C. 


A.  L.  SHUMAN 

Advertising  Manager 


FORT  WORTH,  TEXAS 


BRITISH  EDITORS  FROM  EVERY  CORNER  0 


Probably  the  most  brilliant  gathering 
in  the  history  of  British  journalism  took 
place  at  the  Ritz-Carlton  Hotel  in  Mon¬ 
treal  when  Lord  Atholstan,  proprietor 
of  the  Montreal  Star,  gave  a  banquet 
in  honor  of  the  delegates  to  the  Imperial 


Press  Conference.  Newspaper  editors  London  Daily  Telegraph. 

and  proprietors  from  all  parts  of  the  Lord  .\psley  of  the  London  Morning 

British  Empire  were  present.  Post. 

.\t  the  head  table  with  Lord  .Atholstan,  Lord  Shaughnessy,  former  president 
who  is  shown  in  the  center,  were :  of  the  Canadian  Pacific  Railway. 

Viscount  Burnham,  proprietor  of  the  Hon.  L.  .-V.  Taschereau,  premier  of 


EMPIRE  PRESS  MEETING 
A  FAMILY  AFFAIR 


(Contimu'd  on  pane  7) 

tainable.  He  had  cut  down  the  number 
or  advertisements  and  the  circulation  of 
his  papers.  Mr.  Knight  asked  assistance 
along  lines  which  would  make  for  Em¬ 
pire  unity. 

It  was  the  cutting  off  of  the  Canadian 
supply  that  emlK)ldened  the  Scandinavian 
mill  owners  to  fleece  the  .Australians. 
The  Empire  should  be  supplied  before 
foreign  countries.  If  war  clouds  were 
gathering,  the  best  way  to  disperse  them 
would  be  to  see  the  Empire  press  se¬ 
cured  an  adcfiuate  amount  of  newsprint. 

T.  \V.  Leys,  .Auckland  Star,  chairman 
New  Zealand’s  delegation,  in  seconding 
the  motion,  criticized  the  size  of  .some 
Canadian  papers,  instanced  a  recent  is¬ 
sue  of  the  Calgary  Herald  containing 
26  pages.  He  said  that  in  Neyv  Zealand 
the  publishers  had  already  commenced  to 
refuse  full  page  advertisements  in  order 
to  conserve  paper.  He  thought  Cana¬ 
dians  might  also  co-operate  in  this  or  any 
other  way  that  would  tend  to  smaller 
papers  and  a  reduced  consumption  of 
paper.  While  paper  mills  had  produced 
more  paper  than  at  the  first  of  the  year, 
the  situation  in  New  Zealand  is  more 
serious  now  than  then.  Paper  in  Canada 
he  claimed  to  be  unfairly  distributed,  and 
he  suggested  that  manufacturers  of  pa¬ 
per  should  allot  their  stocks  more  dfpii- 


tably,  with  due  regard  to  the  require¬ 
ments  of  their  customers  and  also  an 
appreciation  of  the  needs  of  .Australia 
and  New  Zealand. 

P.  I)  Ross  said  Canadian  manufactur¬ 
ers  of  newsprint  conceded  nothing  to 
Canadian  papers  except  that  no  ex¬ 
change  rate  was  charged  them.  Canadian 
publishers  should,  he  claimed,  get  a  pre¬ 
ference  over  others,,  for  the  newsprint  in" 
dustry  was  built  up  under  a  protective 
tariff  for  which  the  Canadian  publishers 
I)aid.  He  had  himself  paid  to  Canadian 
manufacturers  of  pajK-r  much  more  than 
he  could  have  imitorted  it  for  from  the 
United  States,  jtrovided  there  was  no 
duty. 

Canadian  and  .American  manufactur¬ 
ers  had  been  anxious  to  protect  their 
(  wn  customers,  but  could  not  be  expected 
to  do  more  than  that.  They  would  na¬ 
turally  refuse  to  make  new  contracts 
when  they  can  go  into  the  spot  market 
and  get  much  higher  prices.  There  was 
a  time  when  contracts  could  have  been 
secured  from  the  mills  by  any  who  had 
had  the  foresight  to  demand  them,  but 
none  had.  The  situation  could  be  helped 
by  the  investment  of  more  British  capi¬ 
tal  in  Canadian  paper  mills,  as  the  capi¬ 
tal  of  the  Canadian  mills  at  the  present 
time  is  75  per  cent.  .American.  He 
thought  .American  publishers  would  na¬ 
turally  expect  to  have  .something  to  say 
as  to  what  should  Ite  done  with  the  pa¬ 
per  produced  in  the  mills  in  which  that 
capital  was  invested. 

Increasing  the  res(>onsibilities  of  Em¬ 


pire  partnership  of  participating  nations 
and  traveling  scholarships,  advocated  by 
J.  B.  Collins,  of  tive  Lahore  India,  as 
one  means  to  this  end  were  discussed. 

Other  subjects  discussed  in  the  con¬ 
ference  were  the  pegsibility  of  wireless 
telephony  and  telegraphy  as  a  means 
of  news  transmission ;  independence  of 
the  press;  increased  interchange  of  news 
between  nations  of  the  Empire,  and 
cheaper  postal  rates. 

Resolutions  covering  the  preliminary 
work  necessary  for  such  action  and 
covering  each  case  was  adopted. 

Thursday  night  the  delegates  were  the 
gue.sts  of  the  Dominion  Government  at 
the  Chateau  Laurier  and  Saturday  af¬ 
ternoon  a  garden  party  was  given  on 
the  lawns  of  Rideau  Hall  by  the  Duke 
of  Devonshire,  Governor  General  of 
Canada. 

In  the  closing  Iiours  of  the  conference 
Lord  Burnham  was  presented  with  a 
great  moose  head  and  John  Nelson,  of 
the  V’ancouver  World,  delivered  an  ad¬ 
dress  of  appreciation  of  the  friendly  re¬ 
lations  existing  between  the  press  of  the 
Empire  and  urged  that  churli.shness  in 
the  news  columns  be  replaced  with  that 
which  is  kindly  as  a  means  to  cure  un- 
res;. 

One  of  the  most  brilliant  addresses 
of  the  Conference  was  delivered  by  J.  W. 
Dafoe,  editor  of  the  Winnipeg  E'ree 
Press,  on  Empire  partnership.  He  re¬ 
marked  on  the  similarity  between  his 
present  subject  and  the  one  which  was 
dealt  with  at  the  last  <-onference,  namely 


the  Province  of  Quebec. 

Geoffrey  E.  Fairfax  of  .Australia. 

Sir  Lomer  Gouin,  former  Premier  of 
Quebec  and  now  associated  with  the  di¬ 
rectorate  of  La  Presse,  Montreal. 

Lord  Richard  Nevil,  aide  to  the  Duke 


Empire  Defence. 

That  subject  had  taken  up  two-thirds 
of  their  time.  The  word  .Armageddon 
was  frequently  heard.  Lord  Roberts  had 
prophesied  that  “  a  shot  fired  in  the 
Balkan  Peninsula  might  produce  an  ex¬ 
plosion  which  would  change  the  for¬ 
tunes  of  every  remotest  colony.”  That 
was  a  remarkable  example  of  prescience. 
.Many  speakers  had  held  that  it  was 
time  to  create  machinery  for  the  defence 
of  the  Empire. 

The  divergence  of  opinion  held  there, 
reflected  the  difference  of  opinion  e.xist- 
ing  thr6ughf)ut  the  Empire.  ‘‘The  most 
desperate  struggle  this  building  ever  saw 
was  over  that  question.” 

The  war  had  been  a  great  solvent  of 
these  pioblems,  and  if  an  Empire  Day 
was  to  be  held,  he  thought  it  should  cer¬ 
tainly  be  held  on  .Aug.  4th.  “On  that 
date  we  saw  all  those  invisible  and  in¬ 
tangible  ties  turned  into  bonds  of  steel 
and  adamant  that  held  us  together 
throughout  the  great  war.” 

The  development  resulting  through  the 
war  was  seen  first  in  the  creation  of  an 
Imperial  Council  of  Safety  and  Defence, 
composed  of  premiers  of  the  British  Em¬ 
pire,  and  later  by  the  signing  of  the 
peace  treaty  by  representatives  of  the 
Dominion. 

Mr.  Dafoe  recalled  being  in  London 
when  the  Dominions  asked  direct  repre¬ 
sentation  at  the  peace  conference.  The 
war  had  established  that  the  Dominions 
were  nations  entitled  to  full  recognition 
of  such.  .As  a  result  of  all  this  recog- 


of  Devonshire,  Governor-General  of  of  the  Canadian  Corps  in  France,  now  Sir  Patrick  McGrath  of  N'ewfound-  Bank  of  Montreal,  and 


Canada. 

T.  W.  Leys  of  the  Auckland  (X.  Z.) 
Star. 

C.  H.  K.  Curtis  of  Philadelphia. 


principal  of  McGill  University. 

Robert  Donald,  representative  of  the 
Yorkshire  Observer  and  other  papers 


land. 

I'ernand  Rinfret,  M.  P, 

R.  S.  Ward  Jackson  of  the  Rand 


Sir  Arthur  Currie,  former  commander  Union. 


and  chairman  of  the  Empire  Press  Times,  South  Africa. 


Sir  Henry  Drayton,  Minister  of  Fi¬ 
nance  of  Canada. 

-Among  the  .Americans  in  the  picture 
are  to  be  seen  Cyrus  H.  K.  Curtis,  John 


Sir  Vincent  -Meredith,  president  of  the  R.  Rathom  and  Melville  E.  Stone. 


..iticr.  „  principle  had  emerged  namely 
that  the  British  Empire  was  a  combina¬ 
tion  of  nations  joined  in  partnership  of 
consent  on  the  basis  of  equality.  There 
was  no  qualification  to  equality ;  nations 
either  were  equals  or  they  were  not.  He 
urged  that  this  definition  of  equality  be 
made  with  the  least  delay  possible.  There 
were  some  people  who  thought  that 
when  dependence  terminated,  indepen¬ 
dence  began.  They  seemed  utterly  in¬ 
capable  of  understanding  inter-depen¬ 
dence  on  the  basis  of  equality.  Mr.  Da¬ 
foe  likened  those  sincere  people  who  re¬ 
gard  the  situation  in  that  light  to  those 
who  saw  in  responsible  government  for 
the  Dominion  years  ago,  the  severance  of 
the  British  tie. 

No  one  could  doubt  that  the  results  of 
such  a  war,  fought  for  such  a  cause,  won 
by  citizen  soldiers,  must  be  a  strengthen¬ 
ing  of  the  foundations  on  which  com¬ 
monwealth  rests.  We  have  now  our 
common  .sacrifices  of  the  past,  our  com¬ 
mon  sacrifices  of  the  present,  and  our 
common  hopes  for  the  future  to  unite 
us. 

The  old  order  was  the  aggrandisement 
of  nations  and  the  glorification  of  gov¬ 
ernments.  The  new  order  is  the  enlarge¬ 
ment  of  individual  life. 

In  closing  his  address  Mr.  Dafoe  paid 
high  tribute  to  the  United  States  as  a 
nation  of  like  ideals  and  principles  and 
expressed  the  hope  that  it  would  take  its 
place  with  other  English  speaking  people 
in  world  responsibility. 

The  delegates  left  Ottawa  Saturday 


night  on  two  special  trains  that  will 
carry  them  to  every  part  of  the  Do¬ 
minion — an  8,000  mile  journey. 

TORONTO  GIVES  FOUR  DEGREES 

Donald,  Bruce,  Fairfax  and  Parker 
Are  Awarded  LL.D. 

(Hy  Telegrat'h  to  Kditor  &  Publisher) 

Toronto,  Aug.  11. — Newspaper  men 
from  five  continents  and  a  score  of 
countries  invaded  Toronto  this  week  for 
a  two-day  visit,  to  make  acquaintance 
not  only  with  their  brothers  in  the  craft, 
but  with  the  whole  community. 

Britishers  all,  they  rank  peers,  baron¬ 
ets,  knights  and  commoners  to  the  num¬ 
ber  of  120,  with  a  numlier  of  the  ladies 
of  their  families.  Driving  through  the 
fruit  belt  of  Niagara,  they  reached 
Toronto  bearing  little  baskets  of  fruit 
presented  to  them  at  Grimsby,  Ont.,  and 
entered  the  city  like  the  simple  picnic 
party  they  are. 

Toronto  University,  in  the  words  of 
its  president.  Sir  Robert  P'alconer,  “rec¬ 
ognizing  the  importance  of  this  gather¬ 
ing  of  newspaper  men,”  conferred  on 
four  members  of  the  party  the  honorary 
degree  of  doctor  of  laws  at  an  impres¬ 
sive  ceremony  in  the  Convocation  Hall 
of  that  college.* 

Robert  Donald,  chairman  of  the  Brit¬ 
ish  section  of  Empire  Press  Union ;  Sir 
Robert  Bruce,  editor  of  the  Glasgow 
Herald;  Sir  Gilbert  Parker,  novelist  and 
newspaper  man,  and  G.  E.  Fairfax,  edi¬ 
tor  of  the  Sydney  Morning  Herald,  and 
chairman  of  the  delegation  from  Aus¬ 


tralia,  werd"  all  invested  with  the  degree 
of  LL  D. 

In  his  speech  of  acknowledgment,  Mr. 
Donald  suggested  that  the  universities 
of  the  English  speaking  world  get  to¬ 
gether  and  create  an  institute  for  the 
preservation  of  the  purity  of  the  English 
language.  The  instittite,  he  thought, 
should  have  headquarters  in  Washing¬ 
ton  and  London,  and  would  do  for  the 
dignity  and  uniformity  of  the  English 
language  what  the  French  .Academy  has 
done  for  French. 

Sir  Gilbert  Parker,  speaking  as  a 
Canadian  who  has  spent  the  last  36 
years  out  of  Canada,  said  that  he  had 
great  hopes  of  the  development  of  this 
continent,  under  the  friendship  between 
three  great  races — .American,  English- 
Canadian  and  h'rcnch-Canadian. « 

The  press  conference  delegates  left 
for  western  Canada  Wednesday  via  the 
Great  Lakes.  Their  visit  to  Toronto 
has  met  with  the  same  warm  welcome 
which  has  characterized  their  pilgrim¬ 
age  through  Catiada.  .All  official  To¬ 
ronto  has  feted  and  praised  these  repre¬ 
sentatives  of  the  British  newspaper 
world,  which  combine  to  form  the 
greatest  aggregation  of  power,  as  one 
of  their  hosts  put  it,  that  has  been  as¬ 
sembled  together  before  in  Canada. 

Vincennes  Paper  Suspends 

Vincennes,  Ind. — Citing  the  high  jirice 
of  print  paper  and  materials  the  Vincen¬ 
nes  Capital  suspended  publication  on 
.August  7th.  The  paper  was  21)  years  old. 


SOUTHAMS  GIVE  A  LUNCHEON 

Rain  Hampers  Entertainment  by  Hamil¬ 
ton  Spectator  Publisher 

(.Stcfial  to  Eiutor  &■  Publisher) 

Ha.milto.n,  .Aug.  9. — Senator  George 
S.  Lynch-Staunton  presided  at  the 
luncheon  to  the  Imperial  Press  delegates 
given  by  Mr.  and  Mrs.  W.  J.  Southam, 
of  the  Hamilton  Spectator,  today. 

Rain  this  morning  interfered  with  the 
reception  to  the  delegates.  It  had  been 
arranged  that  the  party  should  come  as 
far  as  Grimsby  by  train,  and  come  the 
rest  of  the  way  to  Hamilton  in  automo¬ 
biles  Owing  to  the  rain,  some  of  them 
preferrctl  to  remain  fin  the  train  and  go 
through  to  Toronto.  To  all  who  braved 
the  weather  the  Grimsby  bruit  Growers’ 
.Xssociation  jiresented  a  basket  of  fruit. 
On  arrival  here  the  guests  were  taken 
for  a  motor  triji  about  the  city,  and  in¬ 
spected  the  (ilants  of  the  Steel  Company 
of  Canada  and  the  International  Har¬ 
vester  Company.  They  afterwards  mo¬ 
tored  to  the  summer  home  of  Mr.  and 
Mrs.  Southam. 

Washington  Times  Three  Cents 

W.xsuiNCToN,  D.  C. — The  price  of  the 
Washington  Times  has  been  increased 
from  2  to  3  cents  daily  and  from  3  to 
5  cents  Sunday.  The  home-delivered  cir' 
culation  remains  on  the  basis  of  60  cents 
a  month,  daily  and  Sunday.  The  Wash¬ 
ington  Herald,  which  recently  went  to 
2  cents,  was  one  of  the  last  papers  in  the 
country  to  give  up  the  1  cent  rate. 


MPIRE  DINE  AS  GUESTS  OF  CANADIAN  PEER 
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TIPS  FOR  AD  MANAGERS 


X.  W.  Aver  &  Sux,  300  Chestnut 
street.  Philadeljihia.  Sending  out  orders 
for  next  spring’s  advertising  for  D.  M. 
Perry  &  Co.,  seeds.  Detroit.  Placing 
advertising  for  Briggs  &  Stratton  Com¬ 
pany,  Milwaukee,  automobile  accessories. 
Placing  orders  in  Middle  West  news¬ 
papers  for  Schutter-Johnson  Candy  Com¬ 
pany. 

Bcrnham  &  Ferris,  50  Church  street. 
New  York.  Sending  out  orders  for 
Mirror-Park  Lite  Corp. 

Nelson'  Chesm.an'  &  Co.,  1127  Pine 
street,  St.  Louis.  Making  renewal  con¬ 
tracts  for  Marmola  Company,  Detroit. 

John'  L.  Clough  .Advertising  .Agencv, 
Merchants’  Bank  Building,  Indianapolis. 
Making  up  newspaper  list  for  Kibler 
Company,  Indianapolis. 

D.wchy  Companv.  9  Murray  street. 
New  York.  Making  renewal  contracts 
for  Hisccx  Chemical  Works,  Patchogue, 
N.  Y. 

Dorlan'd  -Advertising  Agency,  366 
Fifth  avenue,  X'ew  York.  Placing  orders 
in  New  Jersey,  New  A'ork.  Pennsylvania 
and  Connecticut  newspapers  for  Chris¬ 
tian  Feigenspan  Brewing  Company,  X"ew- 
ark,  X'.  J. 

Etherington  -  Leonard  .Advertising 
Service,  1(X)  BoyKton’  street.  Boston. 
Placing  orders,  for  .Arniorcord  Tire  Com¬ 
pany. 

•  Evans  &  B  ^rnhill,  Inc..  33  West  42nd 
.street.  New  A'ork.  Making  7.000-line 
contracts  for  Melodee  Music  Rolls. 

Hopper  Advertising  Agency.  145  West 
45th  street.  New  A'ork.  Placing  orders 
for  Nacto  Cleaner  Corporation,  136th 
street  and  Madison  avenue.  New  A’ork. 
Sending  out  orders  for  a  two  weeks’ 
cami)aign  for  Star  Massage  Shower 
S()ray  to  Los  .Angeles.  San  Francisco, 
Portland,  Seattle.  Spokane.  Boise,  Fres¬ 
no,  Bakersfield,  Salt  Lake  City  and  Den¬ 
ver  newspapers. 

Hoyt's  Service.  116  West  32nd  street. 
New  A’ork.  Sending  out  copy  to  a  list 
of  cities  for  Hoffman  Specialty  Com¬ 
pany,  512  Fifth  avenue.  New  A’ork. 

Vv  YLiE  B.  Jones  .Advertising  .Agency, 
Inc.,  Binghamton.  N.  A’.  Handling  ad- 
ertising  for  the  \’ar-nes-is  Company, 
Lynn,  Mass. 

Landsheet  .Advertising  .Agency,  Bris¬ 
bane  Building,  Buffalo.  Placing  large 
copy  for  Parenti  Motors  Corporation. 

■Alfred  Levy,  171  Madison  avenue. 
New  A’ork.  Sending  out  orders  to  news¬ 
papers  for  Stetson  Shoe  Company, 
South  Weymouth,  Mass. 

Thomas  F.  Logan.  Inc.,  680  Fifth 
avenue.  New  A’ork.  Sending  out  orders 
to  newspapers  for  -American  .Asiatic 
.Association,  “.Asia  Magazine,’’  627  Lex¬ 
ington  avenue. 

Lord  &  Thomas,  Mailers  Buildings, 
Chicago.  Placing  copy  for  Tyrell's  Hy¬ 
gienic  Institute,  134  West  65th  street. 
New  A’ork. 

Lvddon  &  Hanford  Company,  Inc, 
Cutler  Building,  Rochester,  N.  A’.  Mak¬ 
ing  up  new  lists  for  fall  advertising  for 
Booth’s  Hyomei  Company,  Ithaca.  N.  A’. 

Mumm-Ro.mer  Company.  568  E.  Broad 
street,  Columbus.  Ohio.  Placing  adver¬ 
tising  for  Novelty  Cutlery  Company, 
Canton,  Ohio. 

John  F.  Murray  .Advertising  .Agency, 
17  Battery  place.  New  A’ork.  Sending 
out  contracts  and  copy  for  W.  F.  A’oung, 
“.Absorbine”  liniment.  Springfield.  Mass. 

M.  M.  Nye,  2010  Broadway.  New 
A’ork.  Sending  out  advertising  for  the 


annual  furniture  sale  of  R.  H.  Macy 
Company. 

Wm.  H  Rankin  Company,  Inc.,  104 
S.  Michigan  avenue,  Chicago,  and  50 
Madison  avenue.  New  A’ork.  Placing 
advertising  for  Grape-Ola  Products  Cor¬ 
poration,  12  West  22nd  street.  New  York. 

Ruthrauff  &  Ryan,  Inc.,  404  Fourth 
avenue.  New  A’ork.  Handling  advertis¬ 
ing  for  W.  S.  Quimby  Company,  “La 
Touraine  Coffee  and  Tea,’’  291  .Atlantic 
avenue,  Boston,  and  will  send  out  orders 
in  the  early  fall. 

Sacks  Company,  116  West  32nd  street, 
New  A’ork.  Sending  orders  to  news¬ 
papers  in  cities  where  jhey  have  local 
stores  for  Madison  Tire  &  Rubber  Com¬ 
pany,  Buffalo,  N.  A’. 

•Sherman  &  Bryan,  120  West  32nd 
rtreet.  New  A'ork.  Placing  advertising 
for  Fine  &  Levy,  cap  manufacturers,  696 
Broadway,  New  A’ork.- 

C.  Brewer  Smith  Advertising 
.Agency,  161  Devonshire  street,  Boston. 
Renewing  contracts  for  ‘.A.  O.  Leonard, 
“Leonard’s  Ear  Oil,’’  150  F'ifth  avenue. 
New  A'ork. 

Southwestern  .Advertising  Company, 
Dallas,  Tex.  Placing  advertising  for 
.Adolphus  Hotel,  Dallas,  Tex. 

Spafford  Company,  Inc.,  25  Arch 
street,  Boston.  Making  up  new  list  for 
Emer.son  Shoe  Company,  Rockland, 
Mass. 

J.  P.  Storm,  35  West  39th  street,  New 
A’ork.  Sending  out  new  schedule  in  the 
large  cities  for  .August  for  Tintex  Com¬ 
pany,  New  A’ork.  Placing  orders  in  all 
large  cities  when  they  have  distribution, 
usMig  both  rotogravure  and  black  and 
white  for  Louis  Phillippe,  Inc.,  toilet 
preparation,  318  West  23d  street,  X'ew 
A’ork.  Placing  advertising  in  large  cities 
for  Rich  &  McLean,  73  Beekman  street. 
New  A’ork. 

J.  W.M.TER  Thompson,  Inc.,  242  Madi¬ 
son  avenue,  .New  A’ork.  Handling  ac¬ 
count  for  F'leischman  A’east  Comiiany. 

Martin  A’.  Kelley  Company,  19  West 
44th  street.  New  A’ork.  Handling  ac¬ 
count  of  the  Baltic  Steamship  Corpora¬ 
tion  of  .America. 

Robert  Hoyme,  I,nc.,  150  West  57th 
street.  New  A’ork.  Handling  advertising 
for  J.  H.  Sehanel,  5  Columbus  Circle, 
New  A’ork.  manufacturer  of  portable 
buildings.  Handling  advertising  for 
Muller  Tire  &  Rubber  Company,  1844 
Broadway.  N.  A’. 


The  Atlanta  Journal 

Atlanta,  Ga. 

Gibbs  Preserving 
Company  advertising, 
placed  by  Green- 
Lucas  Co.,  occupies 
commanding  space  in 
The  Atlanta  Journal. 
For  18  consecutive 
months  The  Journal 
has  carried  over  a 
million  lines  of  adver* 
tising  a  month. 

Advertising  in  The 
Journal  Sells  the  Goods 


Scott  &  Scott,  Inc.,  220  West  42d 
street.  New  A’ork.  Placing  advertising 
in  newspapers  throughout  Ontario  for 
Kotal  Company,  Ltd.,  Toronto. 

Burnha.m  &  F'erris,  50  Church  street. 
New  A’ork.  Handling  advertising  ac¬ 
count  of  Index  A'isible,  Inc.,  New 
Haven,  Conn.,  manufacturers  of  visible 
indexes  and  record  systems. 

.Akron  .Advertising  .Agency,  Akron, 
Ohio.  Handling  account  of  the  Motor 
Truck  Manufacturers’  Association,  com¬ 
posed  of  leading  truck  manufacturers  of 
the  Lnited  States,  with  headquarters  in 
Chicago. 


NOTES  OF  THE  AD  AGENCIES 


The  Culver-Hammel  Corporation  and 
the  MacDonald  Company  have  consoli¬ 
dated  as  the  Culver-Hammel  Corpora¬ 
tion,  with  offices  at  1112  Central  Build¬ 
ing,  Los  .Angeles. 

Harry  R.  Drummond,  for  the  past 
three  years  with  Editor  &  Publisher 
and  formerly  advertising  manager  of 
Blcomingdale  Brothers,  New  A’ork; 
Kaufman-Straus  Company,  Louisville, 
Ky. ;  and  George  H.  Perry  Service 
.Agency,  New  A'ork,  has  joined  the  mer¬ 
chandising  and  copy  department  of  Row¬ 
land  .Advertising  .Agency,  Inc.,  New 
A’ork.  He  is  handling  the  capipaigti  of 
the  shoe  sale  for  the  Nemours  Trading 


Corporation  in  Grand  Central  Palace. 
Other  recent  additions  to  the  Rqwland 
staff  include  Joseph  M.  Millard,  for¬ 
merly  with  the  BrookljTi  Daily  Eagle, 
New  A’ork  Press  and  Morning  Tele¬ 
graph,  and  George  R.  Hull  who  has 
specialized  in  export  merchandising. 

J.  J.  Allen,  formerly  with  the  McGraw- 
Hill  Company,  Inc.,  New  A'ork,  has 
joined  the  Redfield  .Advertising  .Agency, 
New  A’ork  as  assistant  production  man¬ 
ager.  Lester  Salzman,  formerly  with 
the  Bush  .Advertising  Service,  New 
A'ork,  has  also  joined  the  staff  of  that 
agency. 

Samuel  B.  Harrison  has  resigned 
from  the  L.  S.  Goldsmith  Advertising 
.Agency  and  has  joined  the  organization 
of  .Alfred  J.  Silberstein,  advertising, 
New  York.  Mr.  Harrison,  prior  to  his 
connection  with  the  Goldsmith  firm,  was 
in  the  copy  department  of  the  M.  P. 
Gould  .Agency. 

S.  L.  Meulendyke  has  left  the  Green 
Book  Magazine  to  become  office  manager 
of  the  New  York  office  of  the  Dorland 
Advertising  Agency. 

Thomas  D.  Richter,  city  editor  of  the 
Philadelphia  Press,  has  just  returned 
from  his  vacation  spent  at  .Atlantic  City. 


Sydney  E.  Clarke,  secretary  of  the 
.Advertising  Club  of  New  York,  is  back 
at  his  desk  after  an  illness  of  several 
days. 


Canned  Pork  And  Deans 
in  the  Baltimore  Market. 

A  RECENT  investigation  of  the  Canned  Pork  and  Beans  situ¬ 
ation  in  Baltimore  brings  to  light  the  surprising  fact  that 
Canned  Pork  and  Beans  enjoy  but  MODERATE  sales  in 
the  local  market. 


This  is  rather  amazing!  Taking  inio  consideiation  that  Baltimoreans 
seldom  bake  beans  at  home,  it  would  be  natural  to  expect  an  enor¬ 
mous  consumption  of  the  CANNED  variety.  Dealers  say,  however, 
the  reason  for  this  is  that  too  little  advertising  is  being  done  on  baked 
beans  of  a  type  that  creates  new  consumers. 

Now  where  is  the  manufacturer  who  recognizes  the  tremendous  pos¬ 
sibilities  such  a  condition  presents  in  a  market  where  there  are  2950 
outlets  and  over  700,000  possible  consumers)  Sufficient  to  say  that 
the  pork  and  beans  manufacturer  who  goes  after  Baltimore  con¬ 
sumers,  through  a  reason  why  campaign  in  a  get-down-close-to-the- 
people  medium,  like  the  NEWS,  is  the  pork  and  beans  manufacturer 
who  will  create  a  greater  demand  and  increase  the  sale  of  his  brand 
to  perhaps  100%. 

The  report  &v  hate  compiled  of  the  Canned  Pork  and  Beans  situa¬ 
tion  in  Baltimore  includes  brands  at  present  on  the  market,  leaders, 
best  seller,  pireentage  of  sales  and  distribution,  resfectisc  trices 
and  .iices,  together  joith  the  refort  of  the  grocers  and  retailers  inter- 
'eieued.  'f  \ou  are  interested  and  zvill  write  us  on  your  business 
stationery  we  will  be  pleased  to  send  you  a  copy. 


The  Baltimore  News 


Goes  Home  and  Stays  Home 


I).\X  .\.  CAKKOI.I. 
Eastern  Representative 
Tribune  Building 
New  York 


FRANK  D.  WEBB 

.Advertising  Manager 


.T.  E.  LUTZ 

Western  Representative 
First  Nat'l  Bank  Bldg. 

Chicago 


J 
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“That’s  What  t  Call  Real  Printing 


WHEN  advertisers  express 
their  enthusiasm  like  that 
you  can  be  sure  that  One-Set  Rollers 
played  an  important  part  in  getting 
the  fine  printing  results. 

If  you  knew  what  your  adver¬ 
tisers  were  thinking  about — if  you 
could  ‘‘listen  in’^  on  the  comments 
made  in  the  offices  of  Sales  Man¬ 
agers,  you  would  know  that  it  pays 
to  give  your  advertisers  good  print¬ 
ing.  And  when  you  consider  good 
printing  you  immediately  think  of 
One-Set  Rollers — the  new,  modern 
roller  that  runs  all  year  ’round  with¬ 


out  change.  One-Set  Rollers  are 
now  used  by  over  one  hundred  and 
fifty  leading  newspapers. 

Send  for  full  information.  Specify 
core  diameter,  finished  diameter 
and  length  of  printing  surface 
(measure  from  the  outside  edge  of 
the  one  outside  plate  to  the  edge 
of  the  otheroutside  plate, including 
the  width  of  any  cylinder  rings  and 
plate  clips  that  may  be  involved), 
when  requesting  prices.  Also  send 
sketch  indicating  positions  in  which 
rollers  function  in  relation  to  ink 
drums  and  plate  cylinders. 


THE  B.  F.  GOODRICH  RUBBER  COMPANY 

u^kron^  Ohio 

Goodrich 

One-Set 

Rollers 


! 
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GATHERED  AT  RANDOM 


WANTED:  Wayward  Society  Editor 

Inmates  of  the  New  York  State  Re¬ 
formatory  for  Women  at  Bedford  Hills 
are  going  to  edit  and  print  a  newspaper, 
containing  news  and  information  about 
the  institution  and  happenings  outside. 

*  ♦  » 

George  Larke  in  London 

Writing  to  a  New  York  friend  from 
London,  under  date  of  July  26,  George 
H.  Larke,  assistant  business  manager  of 
the  New  York  World,  says: 

“You  might  note  in  your  society  col¬ 
umn  that  Sir  Stephen  Berger  of  Park 
Row  is  trying  to  get  (and  keep)  warm 
in  London,  .^s  for  me,  I’m  inside  with 
a  cold.  1  don’t  know  the  English  for  it. 
I’m  worn  out  with  trying  to  keep  pace 
with  the  many  modes  of  carrying  one’s 
stick  and  gloves,  in  accordance  with  the 
kaleidoscopic  changes  of  the  weather. 
Joe  Grigg  of  the  World  is  the  authority. 
He  spent  part  of  his  time  in  the  guard 
house  in  Flanders  front  for  persistent 
ignorance  of  how  ‘it’s  done’  and  is  now 
‘quite  all  right’  on  the  subject.  Scotland 
Yard  would  have  Cornell  within  24 
hours  for  stick  and  glovt  violations. 
We’re  quite  back  in  the  mode  here  now.” 
•  *  *  « 

U*e  for  Mail  Order  Catalogues 

Horton,  Kan. — Just  how  acute  is  the 
print  paper  shortage  in  Kansas  may  be 
judged  from  the  fact  that  many  papers 
are  using  mail  order  catalogues  for 
wrapping  their  mail.  Most  of  the  ex¬ 
changes  coming  to  local  newspapers  are 
wrapped  in  mail  order  catalogues.  In 
former  times  no  Kansas  newspaper 
would  admit  that  a  mail  order  catalogue 
was  good  for  anything. 

t  *  * 

O,  How  Times  Have  Changed! 

Waco,  Tex. — The  editors,  reporters, 
printers  and  other  employees  of  the 
Waco  News  Tribune  were  treated  to  a 
supply  of  orange  punch,  a  new  drink. 


by  the  Waco  distributor,  who  sent  sev¬ 
eral  cases  to  the  newspaper  office  one 
hot  Saturday  night. 


ADVERTISING  LIES  KILUNG 
OUR  BRITISH  MARKETS 


(Continued  from  page  8) 


raw  materials  and  laltor  have  secured 
something  of  a  toehold  in  foreign  mar¬ 
kets,  but  a  hold  which  in  many  cases 
must  slip  as  soon  as  manufacturing  con¬ 
ditions  in  the  countries  in  question,  en¬ 
able  the  people  of  those  countries  to  get 
their  production  back  to  nearly  normal. 

I  have  but  recently  returned  from  a 
trip  to  England  and  France  and  my  re¬ 
marks  here  are  inspired  especially  as  the 
result  of  my  observations  in  England. 
The'  English  manufacturers  as  a  rule 
make  goods  with  an  eye  to  lasting  qual¬ 
ity.  The  English  consumers,  accustomed 
to  such  goods,  demand  them  when  they 
can  be  had.  If  the  English  people,  for 
the  time  being,  are  denied  the  oppor¬ 
tunity  of  buying  goods  of  home  manu¬ 
facture  and  if  they  must  depend  upon 
•Xmerica  for  substitutes.  what  a 
great  opportunity  there  is  for  .Ameri¬ 
can  manufacturers  to  get  in  and 
be  solid  with  the  English  people, 
through  producing  goods  which  are  not 
dependent  upon  advertising  out  of  pro¬ 
portion  to  the  virtue  of  the  goods  them¬ 
selves. 

-An  .American  manufacturer,  who  has 
long  done  business  in  England,  knows 
that  he  must  give  the  English  people 
the  goods  such  as  will  render  sub¬ 
stantial  service  and  he  knows  too,  that 
in  his  advertising  in  England,  bold  and 
truthful  statements  go  much  further 
than  do  flowery  language  and  gorgeous 
illustration,  in  carrying  home  conviction. 

Whenever  I  think  of  the  subject  of 
advertising  in  England,  my  mind  auto¬ 
matically  turits  to  our  friend  Paul  E. 
Derrick  who,  like  a  number  of  our 
.American  manufacturers  doing  business 
in  England,  has  really  expressed  in  sub¬ 


Scripps  Newspapers  reach  a  mil- 
liftn  homes  daily. 

The  population  of  the  twenty- 
two  Scripps  Newspaper  cities  is, 
approximately,  FI\'E  million. 

NEt4‘  YORK 

Scripps  Newspapers 

OFFICE 
Marbridge  Bldg. 

Foreign  Advertising  Department 

CHICAGO 

OFFICE 

Union  National  Bank  Building,  Cleveland,  Ohio 

First  Natir-nal  Bank 
Bldg. 

stantial  terms  that  sound  character  and 
high  purpose  which  should  typify  every 
.American  effort  abroad,  if  .America  is 
to  have  that  place  in  the  sun,  which  so 
many  .Americans  demand  as  inherent 
right.  We  have  no  inherent  right  ex¬ 
cept  as  we  earn  it.  Derrick’s  career  as 
an  .American  advertising  man  in  Eng¬ 
land  is  one  which  should  be  an  inspira¬ 
tion  at  least  to  every  advertising  man 
who  loves  the  advertising  profession, 
not  merely  for  the  money  that  is  in  it, 
but  for  its  power  for  good. 

I  regret  deeply  that  the  change  of  sail¬ 
ing  date  of  the  .Aquitania  upon  my  re¬ 
turn  home  precluded  the  possibility  of 
my  seeing  Derrick  who,  I  understood,  is 
shortly  to  visit  us  and  who  I  hope  will 
be  good  enough,  while  he  is  here,  to  talk 
to  the  greatest  possible  number  of 
.American  advertising  men  from  his 
mind  and  his  heart  in  the  only  way  that 
he  can  talk.  Derrick  knows  not  alone 
the  force  and  the  potentialities  of  adver¬ 
tising,  but  he  knows  too  its  moral  re¬ 
sponsibilities  or  rather  those  of  the  men 
who  exert  advertising  effort. 

It  is  a  serious  matter  to  boast  as  we 
ofttimes  hear  advertising  men  boast, 
of  the  mere  achievement  of  advertising, 
without  respect  to  what  that  achievement 
has  meant  in  an  economic  sense  gen¬ 
erally.  Certainly  it  is  not  well  to  claim 
with  pride  that  an  advertising  campaign 
has  succeeded  in  increasing  sales  and 
profits  which  profits  have  come  from  in¬ 


creased  selling  price  established  as  the 
result  of  representations  made  in  an  ag¬ 
gressive  and  far-reaching  advertising 
campaign.  We  are  plainly  grappling 
with  the  problem  as  to  how  to  make  ad¬ 
vertising  more  attractive  and  while  con¬ 
templating  that  fact  let  us  most  seriously 
consider  the  great  probability  that  we 
can  make  it  more  productive  by  having 
the  goods  which  are  advertised  measure 
up  more  favorably  to  the  representations 
made  in  their  advertisements. 

Just  one  single  thought  in  this  con¬ 
nection.  Think  of  the  number  of  soft 
drinks  which  have  recently  come  upon 
the  market  and  the  virtues  of  which  are 
being  loudly  proclaimed  through  adver¬ 
tising.  Take  a  list  of  these  drinks  and 
one  year  from  now  see  how  many  of 
them  will  have  survived  or  how  many 
of  them  will  have  gone  to  the  heap  of 
discard.  Two  conditions  will  have  been 
responsible  for  their  untimely  and  un¬ 
happy  ends.  One  is  insufficient  quality, 
the  other  a  super-abundance  of  claim  for 
virtue  in  advertising. 

These  will  be  confirmations  of  the 
fact  that  we  must  either  get  our  goods 
up  to  our  advertising  representations  or 
bring  our  advertising  representations 
down  to  a  level  of  the  qualities  of  our 
goods.  In  making  up  a  list,  however,  of 
those  who  will  surely  die  after  very 
brief  careers,  do  not  limit  yourself  to 
soft  drinks.  I  have  merely  mentioned 
those  as  a  passing  thought. 


Four  hundred  and  seventy-four  million  pounds  teas  Kentucky't, 
tobacco  production  in  1919.  This  teas  the  largest  production  of 
any  individual  state,  and  added  $175,000,000  to  the  buying  potvei 
of  prosperous  Kentucky. 

Kentucky,  iho  in  the  main  an  agricultural  stale,  is  uonderfully 
rich  in  resources.  There  is  coal  underlying  its  area  sufficient 
to  supply  the  world  for  generations,  and  her  petroleum  production 
for  the  last  few  years  has  attracted  world-wide  attention. 

Louisville,  Kentucky’s  largest  manufacturing  and  distributing  city, 
with  its  nine  big  railroad  systems,  its  five  hundred  factories,  and 
its  $23,000,000  annual  industrial  pay  roll,  is  a  very  attractive  try¬ 
out  city  for  the  national  advertiser. 

The  surest  way  of  reaching  the  buying  power  of  this  section  is 
thru  the  advertising  columns  of  the  newspaper  that  has  gained 
5,435  daily  and  7214  Sunday  readers  in  the  last  year,  and  458,141 
agate  lines  of  advertising  during  the  six  months  ended  June  30. 
Advertisers  who  knotv  prefer  the  advertising  columns  of 

The  Louisville  Herald 

Kentucky’s  Greatest  Newspaper 

Eattem  RcpretcDtatiTc  :  Kelly-Smith  Co.,  Marbridge  Bldg.,  New  York 
Wedem  Representative  :  John  Glass,  Peoples  Gas  Bldg.,  Chicago 
Pacific  Coast  Representative  :  R.  J.  Bidwell,  San  Francisco,  Cal. 
Southern  Representative  :  Geo.  M.  Kohn,  Candler  Bldg.,  Atlanta 

THE  SHAFFER  GROUP 

Louisville  Herald  Chicago  Evening -Post 

Indianapolis  Star  Muncie  Star  Terre  Haute  Star 
Rocky  Mountain  News  Denver  Times 


‘‘We  have  used  slug- machine  matter  on 
our  bookwork  —  we  now  produce  the 
same  matter  on  our  own  Monotypes. 
Not  taking  into  consideration  the  many 
other  Monotype  advantages,  our  costs 
are  less  under  the  Monotype  System.” 

— Canadian  Advertising  Agency,  Montreal 


Monotype  is  better  on  any 
kind  of  work — also  cheaper! 


The  product  of  the  Monotype — brand  new  single  type 


Every  Monotype  Job  Sells  Another 


LANSTON  MONOTYPE  MACHINE  COMPANY,  PHILADELPHIA 


NEW  YORK 


2M 


BOSTON  CHICAGO 

Monotype  Company  of  California,  SAN  FRANCISCO 


TORONTO 


This  Advertisement  set  in  Monotype  Series  No.  36,  Monotype  Borders,  6  Point  No.  137,  and  H  Point  No.  141,  and  Monotype  Rule 
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NEW  YORK  DAILIES  LOST  72,894  LINES  IN 
JULY,  COMPARED  WITH  1919 


1^  ET  loss  of  72.f<94  lines  for  July, 
'  1920,  against  July,  1919,  is  shown  by 
advertising  figures  of  the  Xcw  York  and 
Hrooklyn  daily  newspapers  compiled  by 
the  Xew  York  Evening  Post  Statistical 


ISureaii.  Xineteen  newspapers  are  listed. 
Tile  comparative  tables  for  the  month 
of  July  this  year  and  last,  and  for  the 
'ante  montl;  for  each  year  as  far  back 
as  1914,  follow: 


/— - Daves - \ 

(iain  or 

1920 

1919 

1920 

1919 

I  -OSS 

738 

892 

American  . 

.  697,566 

816.120 

118.5.44** 

846 

870 

Hnokivn  Kn^le  .  . 

.  965.154 

840,934 

124,220 

.  272.936 

352 

3^1 

•(  ommercial  . 

.  288,486 

263,708 

24.778 

524 

588 

•Evening  lournal  . 

.  615,084 

635,276 

20.192** 

394 

404 

•  Evening  Mail  .... 

.  414.760 

347.440 

67,320 

.‘^78 

504 

•Evening  Dost 

.  360,557 

349.98D 

10,577 

480 

498 

•Evening  Sun  .... 

.  579.;,30 

591,034 

I1..104** 

558 

66U 

Evening  Telegram 

.  589.162 

719,378 

130.216** 

510 

480 

•Evening  W drltl  ... 

.  611.222 

476.218 

135,004 

444 

488 

•(  ;iohe  . 

.  520,916 

599,046 

78,130** 

.846 

629,118 

540 

•News  (Tablnid)  .. 

.  126,962 

586 

482 

.‘^tamlartl  Union  .  . 

.  625,626 

537.1  .40 

88.476 

764 

467.906 

.  835,658 

1,166 

l,ii8 

Times  . 

.  1.547,170 

1.464,833 

82.337 

7.52 

796 

Tribnne  . 

.  668.524 

623.654 

44,870 

986 

1,040 

World  . 

.  1,236,398 

1.394.074 

157.676** 

10,216 

10.780 

Total:;  . 

. 10,682,975 

10.755,869 

72,894t 

•Xu 

Sunday 

edititm.  ••Loss. 

Brooklyn  Times  figure-  not  iiieluded 

in  totals.  Althouph 

oulilislietl  both  years. 

1919  figures 

were  not  recorded. 


1920 

1919 

1918 

1917 

1916 

1915 

1914 

American  . 

697,566 

81 6-.  120 

607.107 

664.876 

714,189 

574.792 

642.249 

Brooklvn  Eagle  .... 

965,154 

840.934 

619,533 

649,598 

704,942 

621,458 

658,213 

Brtroklyn  Times  .... 

272,936 

t . 

t . 

t . 

t . 

t . 

t . 

t'lmmercial  . 

288.486 

263,708 

'  136,936 

138,188 

f . 

t . 

t . 

Evening  Tournal  . . . 

615.084 

635,276 

385,219 

381.285 

375,415 

405,664 

467,013 

Evening  Mail  . 

414.760 

347,440 

236.818 

281,480 

326,367 

263,573 

270,443 

360,557 

349.98C 

248,501 

222,693 

234,474 

237,128 

228,485 

Evening  Sun  . 

579,730 

591,034 

345,931 

324.605 

348.545 

287,754 

267,109 

Evening  Telegram. . 

589,162 

719,378 

575,937 

546,721 

521,969 

489,116 

525.848 

Evening  VV’orld  .... 

611,222 

476.218 

271,969 

278,904 

236,081 

292,219 

343,217 

(Hobe  . 

520,916 

590,046 

335,231 

322,147 

378,703 

355.001 

259,395 

Herald  . 

629.118 

435,993 

.505.333 

525,922 

515,936 

591,704 

News  (Tabloid)  ... 

126.962 

t . 

t . 

t . 

t . 

t . 

t . 

Standard  Union _ 

625,626 

537,150 

386,675 

401.390 

418,217 

364,870 

434,059 

t . 

467,906 

233,474 

266,684 

295,543 

255,986 

347,862 

835,658 

f . 

t . 

t . 

t . 

t . 

t . 

Times  . 

1,547,170 

1,464.833 

938.755 

874.888 

791,951 

650.225 

639,211 

668,524 

623.654 

240,995 

291,153 

301,196 

22.3,271 

170.721 

World  . 

1,236,398 

1.394,074 

1,116,896 

1,041.054 

940,856 

742,906 

778,412 

Totals . 

10,682,975 

10,755,869 

7,115,970 

7,190,999 

7,114,370 

6.279,899 

6,523,941 

tFitJnres  not  recorded.  Sun  and  Herald  combined  Feb.  1.  1920. 


Bureau  of 
Canadian 
Information 


Canadian  Pacific 
Railway,  through  its 
Bureau  of  Canadian  In¬ 
formation,  will  furnish  you  with  the  latest  reliable 
information  on  every  phase  of  industrial  and  agri¬ 
cultural  development  in  Canada.  In  the  complete 
Reference  Libraries  maintained  at  Chicago,  Xew 
York  and  ^Montreal  are  complete  data  on  natural 
resources,  climate,  labor,  transportation,  business 
openings,  etc.,  in  Canada.  Additional  data  is  con¬ 
stantly  being  added. 

Xo  charge  or  obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use 
of  it. 

Department  of  Colonization 
and  Development 


165  E.  Ontario  St. 
Chicago 


335  Windsor  Station 
Montreal 


1270  Broadway 
New  York 


HARDING  AND  COX  “DEMOTED” 


Schermerhorn  at  Dakota  Press  Meet¬ 
ing  Deplores  Editors’  Nominations 

E.\rgo,  X.  D. — James  Schermerhorn, 
publisher  of  the  Detroit  Times,  was  the 
chief  speaker  before  the  Xorth  Dakota 
Press  .Association’s  meeting  here  on  .Au¬ 
gust  6,  and  gave  liis  atidience  somewhat 
of  a  surprise  liy  referring  to  the  nomina¬ 
tions  of  (iovernor  t'o.x  and  Senator 
Harding  as  the  “demotion  of  two  of 
our  menjbers.”  He  deplored  the  choice 
of  the  Ohio  editors  as  “marking  an  in¬ 
terruption  of  tile  trend  of  journalism 
away  from  all  trammels,  restraints  and 
dictations  and  a  reversion  to  a  former 
partisan  period  of  slavishness.” 


INVITE  BRITISH  CAPITAL  TO 
PAPER  INDUSTRY 

(CoiitiiiHi'd  from  fogc  9) 


tons  in  191.t.  608.(100  tons  in  1916.  and  808,000 
tons  in  1919.  The  production  in  1920  will 
be  almost  900,000  tons.  These  figures  include 
certain  (piantities  of  newsprint  used  for  paper 
hanging. 

“Members  of  this  conference  will  he  inter¬ 
ested  in  the  ultimate  dispositii.-n  of  this  enor¬ 
mous  iiro<luetion. 

“The  latest  official  figtires  of  exports  arc 
for  the  twelve  months  ending  March  31,  1920. 
During  th<  se  twelve  months  approximately 
100.000  tons  were  consumed  in  Canada  and 
713,625  tons  were  exported.  23,564  tons 
went  to  the  United  Kingdom,  52,173  tons  went 
to  .\ustralia,  10,526  tons  went  to  New  Zea¬ 
land,  4.226  tons  went  to  British  South  Africa, 
and  629,152  tons  went  to  United  States. 

“Comparing  this  distribution  of  e.xports  with 
the  figures  ft  r  the  last  fiscal  year  preceding 


the  war,  the  e.xports  to  the  United  Kingdom 
show  an  increase  of  over  30  per  cent,  those 
to  'nstr-ilia  an  increase  of  150  per  cent,  those 
to  Xew  Zealand  an  increase  of  20  per  cent, 
;•  d  ‘liosi  to  British  South  Africa  a  decrease 
of  40  per  cent.  The  increases  in  exports  to 
i  nited  .-tales  was  460  |(er  cent. 

“(  anada  also  exported  during  the  last  fis- 
•  ar  339,382  ti  ns  of  mechanical  pulp  and 
430,096  tons  of  chemical  pulp.  Of  the  me¬ 
chanical  mil  I  202.269  tons  went  to  Uniteel 
'-'atis.  and  96,911  tons  went  to  the  ITnited 
Kingdom.  Of  the  chemical  pulp.  United 
.•stati  s  received  341,535  tons,  and  the  United 
Kinc<lom  received  42,308  tons.  The  exports 
to  the  United  Kingilom  com|>ared  with  1913 
figures  show  an  increase  of  30  per  cent  in 
mechanical  pulp,  while  exports  of  chemical 
null  were  practically  nil  during  the  years 
191.M916. 

“.\n<i  now  as  to  the  remedies  fir  the  pres¬ 
ent  situation,  iiarticularly  as  regards  supply: 

"There  is  of  cour.se  the  |)o.s.sihility  of  a 
venetal  curtailment  of  husiness  which  would 
have  an  immediate  effect  upon  the  consump¬ 
tion  of  newsprint.  .No  person  desires  that 
remedy. 

‘■.\iiart  from  that,  the  situation  would  prob¬ 
ably  right  itself  in  the  course  *  f  time.  The 
enormous  profits  in  newsprint  manufacture  at 
present  and  prospective  prices  would  attract 
capital  and  bring  about  greatly  incre.ased  pro¬ 
duction.  On  the  other  hand,  if  prices  con¬ 
tinue  to  go  up  there  must  be  eventually  a 

contr-action  in  consum|iti(  it.  With  increases 
in  subscription  rates  to  10  cents  for  Sunday 
newspapers  and  3  cents  or  5  cents  for  week 
ilay  issues,  there  would  be  a  lessening  of 
dindication  in  circulation,  particularly  if  the 
value  of  money  tvere  to  increase  and  10 

cents  or  5  cents  were  to  mean  anything  like 
it  did  6  or  7  years  ago. 

"There  is  a  limit  also  lieyc  nd  which  ad¬ 
vertising  rates  cannot  be  increased  without 
materially  reducing  volume.  .\s  advertising 
rates  are  further  increased  there  will  be  a 

tendency  to  scale  down  the  size  of  adver¬ 
tisements  and  to  use  more  discrimination  in 

the  selection  of  newspapers.  These  factors 
and  the  continuous  and  increasing  iiressure  of 
rising  costs  would  force  many  more  news¬ 
papers  cut  of  business,  releasing  the  ton¬ 
nage  they  are  now  consuming. 

“If  the  newsprint  manufacturers  were  to 
lake  aclvantage  of  the  present-  situation  and 

(Continued  on  page  29) 


WORCESTER,  MASS. 
Advertising  Situation 

DISPLAY  advertising  is  commercial  advertising. 

DISPLAY  advertising  is  the  advertising  used  to  sell  goods. 

DISPLAY  advertising  is  what  Worcester  Mercliants  tlepend 
upon  to  move  merchandise  from  their  counters. 

DISPLAY  advertising  is  what  National  Advertisers  rely  upon 
to  produce  sales. 

I  *>!■** 

LOCAL  Display:  The  “Gazette”  carried  2, .>00, 918  lines.  A 
clear  lead  over  the  Telegram — iiioriiing — of  160,160  lines. 
N’.ATIONAL  Display:  The  “Gazette”  carried  863,0.'>8  lines. 
A  clear  lead  over  the  Telegram — morning — of  192,822  lines. 

Total  LEAD  in  DISPLAY  advertising  of  the  “Gazette” 
(evening)  over  the  Telegram  (morning) 

352,968  lines 

llie  above  is  for  first  six  months  of  1920 — week-day  advertis¬ 
ing — does  not  include  Classified.  These  figures  are  as  correct 
as  careful  measurement  can  make  them. 

And  by  no  process  of  figuring  Display  Advertising  for  six 
week-days  can  any  other  result  be  shown! 

WORCESTER  EVENING  GAZETTE 

Circulation:  June,  32,709  net  press  run — July,  32,483  net 
press  run. 

THE  JULIUS  MATHEWS  SPECIAL  AGENCY 

BOSTON  NEW  YORK  CHICAGO 


Editor  tS:  Publish  or  for  August  14,  1920 


ALWAYS 

A  Gigantic  Market 

WITH 

Increased  Population 
At  Present  Time 


New  England  is  a  twelve  months’  market  of  gigantic 
magnitude  twelve  months  in  the  year. 

The  compact  population — centered  for  the  most  part 
in  large  cities — is  busy  all  the  year  round. 

Factories  are  increasing  in  number  and  enlarging  their 
forces.  With  this  rapid  and  consistent  growth  has  come 
the  gratifying  increase  of  the  individual  worker’s  salary. 

There  can  be  but  one  result — more  wealth  per  capita 
and  greater  buying  power. 

To  the  advertiser  who  launches  a  carefully  constructive 
campaign,  these  conditions  will  result  in  greater  sales  within 
communities  so  close  together  that  a  single  systematic  sales 
campaign  will  cover  one  of  the  most  wealthy  trading  areas 
in  the  United  States. 

To  this  constantly  increasing  “regular”  population,  there 
is  added  each  summer  the  largest  and  wealthiest  class  of 
tourists  and  vacationists  known  to  the  American  continent. 

To  these  hundreds  of  thousands  of  people,  the  daily 
newspaper  conveys  the  news  of  political  and  commercial 
life.  To  these  readers  the  newspaper  is  the  all-important 
and  influential  medium  of  sales  promotion. 

No  matter  how  general  or  how  exclusive  your  campaign 
may  be,  no  matter  how  expensive  or  how  reasonably  priced 
your  necessity  or  luxury  is,  the  newspaper  readers  of  New 
England  (and  that  means  all  classes)  will  be  the  first  to 
respond. 

If  skeptical — select  any  section  of  New  England  for  a 
“try-out”  campaign. 

If  willing  to  profit  by  the  success  of  the  greatest  national 
advertisers — select  the  influential  papers  in  every  commun¬ 
ity  and  thereby  cover  New  England  COMPLETF^LY. 

The  accompanying  list  will  furnish  an  unparalleled 
choice  of  result-producing  newspapers. 


These  papers  will  introduce 
you  to  the  right  people 


Circu-  2,500 

10,000 

lation  lines 

lines 

Attleboro  Sun  . . . 

...(E) 

5,009  .0225 

.015 

Boston  Sunday  Advertiser 

(S)  388,559  .40 

.40 

Boston  American 

.  ..(E)  291,461  .45 

.45 

Boston  Globe  .... 

(M&E) 

286,886  .40 

.40 

Boston  Globe 

....(S)  347,149  .45 

.45 

Boston  Post  . 

...(M)  407,787  .45 

.45 

Boston  Post  . . . . . 

. . . .  (S)  342,524  .35 

.35 

Boston  Record  . . 

....(E) 

42,189  .20 

.20 

Boston  Transcript 

...(E) 

33,404  .20 

.20 

♦Fall  River  Herald 

...(E) 

10,140  .035 

.035 

$±Fitchburg  Sentinel..  (E) 

9,001  .04 

.03 

Haverhill  Gazette 

•  ••(E) 

14,596  .04$ 

.03 

Lynn  Item  . 

....(E) 

15,504  .055 

.04 

Lynn  Telegram- 

News  . 

.(E&S) 

15,677  .04 

.04 

Lowell  Courier- 

Citizen  .... - 

(M&E) 

17,147  .045 

.045 

New  Bedford  Standard- 

Mercury  . 

(M&E) 

27,407  .07 

.07 

Salem  News  ..... 

....(E) 

18,811  .08** 

.07*** 

Worcester 

Telegram  . 

.(M-S) 

34,751  .13-.15 

.12-.15 

MAINE— Population,  762,787 

Bangor  Daily  Commer- 

cial  . 

....(E) 

14,356  .04 

.03 

Portland  Daily 

Press  . 

(M&S) 

14,566  .03 

.03 

Portland  Express 

....(E) 

23,726  .08 

.055 

Portland  Telegram 

...(S) 

21,942  .07$ 

.055 

NEW  HAMPSHIRE— Population,  500,510 
♦Concord  Daily 

Patriot  . (M&E)  3,518  .025  .015 

Keene  Sentinel  . (E)  3,027  .03  .02 

♦Manchester  Union- 

Leader  . (M&E)  24,748  .08  .06 

RHODE  ISLAND — Population,  652,335. 
Newport  Daily  News.(E)  6,109  .0335  .0293 

Pawtucket  Times  (E)  23,372  .06  .05 

Pawtuxet  Valley  Daily 

Times  (Arctic)  _ (E)  2,130  .021429  .021429 


♦Providence  Bulletin. 

(E) 

54,632 

.135 

.135 

Providence  Journal.  (M-S) 

30,856 

.08-.12 

.08-.12 

Providence  Tribune  . 

.(E) 

26,729 

.09 

.08 

Westerly  Sun  . 

W'cnsocket  Call- 

.(E) 

4,451 

.02 

.02 

Reporter  . . . . 

•(E) 

12,662 

.04 

.035 

VERMONT — Population, 

361,205. 

Barre  Times  . . . 

.(E) 

7,001 

.0225** 

.0175 

Burlington  Daily  News(E) 

7,512 

.035 

.03 

Burlington  Free  Press(M) 

11,117 

.04 

.04 

♦Rutland  Herald  . . 

(M) 

7,917 

.025 

.025 

St.  Johnsbury  Caledonian 

&  Newport  Record 

(E) 

2,460 

.013 

.013 

CONNECTICUT- 

•Population, 

1,138,036 

Bridgeport  Pest- 

Telegram  . (M&E) 

46,730 

.115 

.11 

Bridgeport  Post  . . . . 

(S) 

16,653 

.065 

.06 

Hartford  Courant... 

(MS) 

28,743 

.06-.08 

.06-.08 

Hartford  Times  . . .  ■ 
New  Haven 

•(E) 

37,324 

.10 

.10 

Register  ........  (E&S) 

28,334 

.08 

.07 

New  London  Day... 
Norwich  Evening 

.(E) 

10,470 

.06 

.04 

Record  . 

.(E) 

3,350 

.025 

.015 

Norwalk  Hour  . 

.(E) 

3,860 

.025 

.025 

Stamford  Advocate  . 
Waterbury 

•(E) 

8,097 

.035 

.025 

Republican  . 

Waterbury 

(M) 

10,726 

.045 

.035 

Republican  . 

.(S) 

11,962 

.045 

.035 

Government  Statements,  April  1st,  1920. 

♦A.  B.  C.  Report,  April  1st,  1920. 

|Rate  on  3,000  lines. 

♦♦Rate  on  3,500  lines.  ♦♦♦Rate  on  7,000  lines. 
^i^Publisher’s  Statement. 
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Editor  &  Publisher  for  August  14,  1920 


E  D  I  T 


THE  MENACE  TO  NEWSPRINT 

The  (ifniand.s  of  the  liriiisli  dominions  for  larger 
allotments  of  newsprint  from  their  sister,  Can¬ 
ada.  the  notice  served  upon  American  publishers 
by  the  International  I’aper  Company  that  contracts 
will  he  cut  20  per  cent  in  volume  the  first  of  the 
year,  following  tlie  cancellation  of  certain  large 
American  contracts  hy  the  Canadian  Export  Com¬ 
pany.  create  not  only  a  more  critical  situation  for  the 
immediate  present,  hut  a  deadly  menace  for  the  near 
future. 

It  is  a  menace  to  more  than  mere  husitiess. 

It  is  a  deadly  menace  to  the  outspoken  American 
independence  and  to  the  very  existence  of  our  press 
itself. 

The  press  of  the  United  States  cannot  afford  to  he 
commercially  dependent  upon  a  foreign  country  for 
so  vital  a  necessity  as  its  print  supply ;  far  less  can 
the  people  of  the  United  States  afford  to  have  their 
popular  voice  subject  to  being  silenced  at  the  dictate 
of  an  alien  power. 

Without  considering  possible  grave  contingencies, 
we  have  good,  conservative,  substantial  business  rea¬ 
sons  for  beginning  to  restore  to  the  United  States  its 
own  newsprint  industry. 

Some  of  these  reasons  are  concisely  summarized 
by  the  U.  S.  Chief  Eorester : 

‘‘Dependence  upon  f<>reign  sources  for  pulpwood 
or  pulp  newsprint  exposes  the  American  consumer 
to  the  danger  of  price  control. 

“He  must  also  reckon  with  the  possibility  of  em¬ 
bargo,  which  even  now  is  far  from  being  a  theoreti¬ 
cal  menace.  All  exports  of  pulpwood  arc  prohibited 
from  the  colony  of  Newfoundland.  The  Canadian 
provinces  have  prohibited  the  export  of  pulpwood 
from  crown  lands,  which  form  a  very  considerable 
extent  of  the  timberlands  both  in  eastern  and  western 
Canada.  I'or  a  year  or  more  .Xmerican  manufactur¬ 
ers  have  been  apprehensive  concerning  the  possibility 
of  embargo  on  all  pulpwood  exports  from  Canada.” 

I'rom  any  and  every  viewpoint  it  is  unquestionably 
important  that  the  United  States  proceed  to  make 
itself  as  nearly  self-supporting  as  possible  in  news¬ 
print. 

THE  UFE  BLOOD  OF  THE  COUNTRY  PAPER 

TH  Iv  funny  fellows  of  the  big  city  newspapers 
who  lind  con.stant  material  for  jests  in  the  per¬ 
sonal  items  of  the  country  papers,  overlook  the 
fact  that  the  two  lines  telling  that  “the  Tom  Smiths 
of  Dugan  Koad  Sundayed  with  the  William  W  ilsons 


R  I  L 


“MISCONCEPTIONS  CURRENT” 

The  Tobacco  Merchants’  Association  of  the 
U.  S.  is  gratuitously  supplying  newspapers  with 
free  reading  advocating  the  use  of  tobacco  and 
gallantly  defending  Lady  Nicotine  against  the  public 
crusade  that  is  being  organized  against  her.  This 
not  ingeni(jus  idea,  so  far  as  it  works,  will  be  tine 
smoking  for  the  tobacco  interests  but  a  poor  second¬ 
hand  whiff  for  newspapers.  Such  is  the  “puff”  re¬ 
duced  to  primary  simplicity. 

“There  are  many  misconceptions  current  regarding 
tobacco,”  writes  Chas.  Dushkind,  tobacco  sec.retary 
in  a  multigrap.h  letter  to  editors, — “the  results  often 
of  inspired  misinformation,  which  in  fairness  to  our¬ 
selves  we  desire  to  correct.” 

Editors  as  a  class  have  no  misconceptions  regard¬ 
ing  tobacco.  They  generally  _know  the  weed  with 
familiar  intimacy.  The  pipe  is  almost  as  common 
an  editorial  utensil  as  the  lead  pencil.  “Inspired 
misinformation”  regarding  tobacco,  either  against  it 
or  for  it,  puts  a  foul  flavor  in  the  editorial  pipe-stem, 
particularly  when  it  openly  emanates  from  a  deeply 
interested  source. 

The  “misconceptions  current”  that  are  really  to  be 
corrected  are  those  entertained  by  certain  lines  of  big 
business  regarding  the  function  of  newspai)ers.  The 
notion  is  too  prevalent  that  the  newspaper  is  a  public 
donkey  net  oidy  tt)  be  ridden  free  at  pleasure  but 
expected  to  kneel  to  take  on  an  especially  fat  and 
feeless  load  of  private  business  interest.  Of  all 
“misconceptions  current”  this  is  the  damaging  one 
which  newspapers  should  correct  before  any  other. 

The  material  sent  out  hy  the  t)rganized  tobacco 
interests  is  peculiarly  suitable  matter  for  paid  space. 
Naturally  it  will  never  go  into  paid  space  so  long 
as  it  can  tind  free  space.  It  is  for  each  publisher  to 
decide  whether  he  will  carry  free  heavy  business 
interests  at  the  expense  of  his  own. 

A  LIGHT  UNDER  A  BUSHEL 

The  New  York  police  force,  like  that  of  many 
another  city,  is  so  complacent  in  its  own  esti- 


WHICH  WAY  ARE  YOU  PULLING 

There  are  in  the  world  two  .sets  of  forces — one 
pulling  down ;  the  other  pulling  up.  The  press 
must  make  daily,  hourly — yes,  to  the  minute — 
decisions  between  the  two.  The  pulitit  has  its  course 
cut  out  and  simplified.  The  newspaper  is  subject  to 
every  influence,  every  interest,  good  and  bad,  and 
its  problems  are  complex. 

The  homes,  the  churches,  the  ethical  societies, 
schools,  art  museums,  the  higher  drama,  the  social 
.settlements  arc  all  pulling  men  up,  putting  more  light 
and  joy  in  human  lives  and  increasing  the  sum  total 
of  the  world’s  happiness  and  progress.  Arrayed 
against  these  benign  agencies  are  the  forces  of  greed, 
appetite  and  passion  which  through  all  time  have 
pulled  men  downward. 

Community  cleanliness  and  improvement  come  of 
the  one  set  of  forces;  social  disorganization  and 
decay  come  of  the  other.  Honesty  and  efficiency  in 
public  service  result  from  the  one ;  graft,  negligence 
and  waste  result  from  the  other. 

Constantly  these  forces  assume  new  shapes,  new 
phases,  new  names,  but  through  all  the  ages  and 
under  all  conditions  they  are  substantially  the  same; 
the  one  animated  by  love,  the  other  by  greed ;  the 
one  working  for  the  great  brotherhood  in  which  there 
shall  be  a  common  glory  and  a  common  joy;  the 
other  animated  by  a  selfishness  that  is  ready  to  see 
humanity  damned  root  and  branch  if  it  can  only  “put 
money  in  the  purse”  or  attain  gratification  of  the 
Inst  for  place  and  power. 

Newspapers  are  not  only  influenced  by  these  forces 
but  blend  into  them  and  become  a  large  part  of  them. 
Every  editor  yields  more  often  and  more  readily  to 
the  one  with  which  he  is  most  in  sympathy.  Policies, 
purposes,  ideals,  associations  all  are  tendrils  by  which 
one  of  these  forces  gains  increasing  hold. 

Every  editorial  utterance,  if  it  have  force  at  all,  is 
a  force  for  good  or  evil  throughout  the  community, 
in  business,  in  homes,  and  in  souls.  It  is  an  unending 
battle  of  vital  and  far-reaching  results ;  and  it  is  the 
first  business  of  every  editor  to  mark  out  the  line  and 
ask  himself  the  question,  “Which  side  am  I  on?  Am 
I  with  the  forces  which  diminish  the  sum  of  human 
joy  and  dwarf  the  world’s  manhood,  or  on  the  side 
of  those  forces  which  flood  the  world  with  truth  and 
gladness  and  promote  the  character  which  is  the  basis 
of  all  progress  ?” 

The  printed  word  is  a  vital  and  enduring  force  one 
way  or  the  other. 


of  Fairmont”  is  not  nearly  so  absurd  as  the  metro¬ 
politan  paper's  half-page,  with  pictures,  about  the 
V'anastors’  weed-end  with  Gouldfishes  at  New¬ 
port. 

Indeed  it  is  not  absurdity  at  all,  but  vitally  good 
newspaper  work  for  the  country  paper  to  chronicle 
in  the  familiar  vernacular  the  doings  of  substantial 
people  known  to  all  in  their  communities.  To  those 
who  do  not  know  rite  life  of  the  smaller  cities  these 
personal  mentions  may  seem  insignificant  and  funny, 
but  they  are  the  very  life  blood  of  the  country  paiM?r. 
Most  people  take  a  local  paper  to  get  the  local  haj)- 
penings.  The  pai>er  must  l>e  true  to  the  life  of  its 
community. 

In  the  country  daily  are  no  juggling  with  shining 
names  that  to  the  readers  are  mere  names ;  no  sensa¬ 
tional  spreads  on  stage  divorces ;  there  is  little  ac¬ 
count  of  sordid  crime  and  tawdry  immorality ;  hut 
there  is  ceaseless  effort  for  community  betterment, 
respect  for  sterling  character  and  record  of  achieve¬ 
ments  and  enjoyments  of  people  worth  while,  whom 
city  readers  could  profit  to  know. 

The  country  paper  in  reporting  the  simple  things 
of  wholesome  life  is  chronicling  the  real  .America ; 
for  the  real  .America,  where  life  is  at  its  best  ano 
most  fruitful,  where  the  strength  of  the  nation  is 
rooted,  where  its  wealth  is  created  and  its  Itest  and 
more  virile  ideals  are  born  and  cherished,  lies  out¬ 
side  the  great  cities.  The  character  and  career  of 
the  nation  are  built  up  not  of  great  headline  events, 
but  of  infinitely  multiform  little  doings  of  the  mil¬ 
lions  who  live  and  strive  close  to  the  Ixnmdless  re¬ 
sources  of  Mother  Nature  and  close  to  their  neigh¬ 
bors’  hearts. 

The  funny  fellows  of  the  city  press  would  find 
betier  subjects  for  ridi'ule  nearer  home. 


mate  of  its  excellence  that  it  does  not  want  its 
shining  record  confused,  mussed  up  and  ‘'{niscon- 
strued’’  by  newspaper  publication  of  facts. 

“No  one  knows  he  amount  of  work  we  have  ac¬ 
complished  and  probably  no  one  will  ever  know,” 
says  the  N.  V.  First  Deputy  Police  Commissioner. 
“\Ve  do  not  even  tell  the  newspapers,  as  we  found 
that  they  are  apt  to  misconstrue  the  facts.” 

Possibly,  then,  the  supposed  mystery  of  the  Elwell 
murder,  for  instance,  is  all  cleared  up  and  innumer¬ 
able  celebrated  criminals  supposed  to  be  safely  at 
lafge  are  secretly  incarcerated.  .All  that  the  public 
is  permitted  to  know  is  that  crime  is  rampant  and 
that  the  police  are  superb. 
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CEMENTING  THE  BONDS  OF  EMPIRE 

IN  the  report  of  the  Imperial  Press  Conference  at 
Ottawa  there  is  disapiwintment  for  the  .American 
editors  and  publishers  who  had  hoped  that  these 
proceedings  might  prove  a  first  step  toward  a  world¬ 
wide  press  brotherhood  in  the  interest  of  peace  and 
human  advancement. 

There  was  some  graceful  exchange  of  compli¬ 
ments  l)etween  British  and  American  newspapermen 
at  Montreal,  it  is  true,  but  in  the  three  days’  session 
of  the  Ottawa  conference  there  was  indicated  no 
(jther  purpo.se  than  to  cement  more  closely  the  bonds 
of  empire,  and  render  more  secure  the  interests  of 
the  British  nation,  as  against  the  world. 

The  spirit  of  empire-first  was  strikingly  shown  in 
the  demands  that  the  various  dominions  be  supplied 
with  newsprint  from  Canada,  in  spite  of  contracts 
e.xisting  with  .American  publishers  and  notwithstand¬ 
ing  the  fact  that  85  per  cent  of  the  Canadian  paper 
industry  is  owned  by  .Americans. 

There  is  a  good  deal  to  be  gained  by  publishers 
on  this  side  of  the  border  from  the  proceedings  of 
the  conference;  but  the  full  report  presented  in  this 
issue  of  Editor  &  Pubi.ismkr  will  be  scanned  in  vain 
for  any  indication  of  purposes  broader  and  highir 
than  promotion  of  interests  of  the  British  empire. 

ONE  Lawrence  .\.  .Almon  is  held  by  federal  au¬ 
thorities  in  Boston  for  sending  out  to  newspapers 
fake  stories  in  iiublicity  to  funds  lieing  raised  f"r 
various  women’s  colleges.  Next  pcrha])s  we  shall 
find  the  publicity  faker  engaged  in  sedate  church 
work.  No  limit  is  known  to  nerve  or  ingenuiiy. 
Unfortunately,  there  seems  to  be  no  limit  to  the 
patience  of  the  press. 
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PERSONAL 


tames  C.  DAYTON,  publisher  of  the 
J  New  York  Evening  Journal,  is  spend¬ 
ing  his  vacation  at  Watch  Hill,  K.  I. 

B.  C.  Dow,  publisher  of  the  Sioux 
balls  (S.  D.)  Argus- Leader,  is  making 
an  extended  auto  tour  of  Wisconsin  and 
the  Middle  West,  accompanied  by  Mrs. 
Dow. 

W.  R.  Hollister,  owner  of  the  Jeffer¬ 
son  City  (Mo.)  Capital-News,  and 
executive  secretary  of  the  National 
Democratic  Committee,  was  re-elected 
K)  that  office  by  the  committee  at  its 
meeting  in  New  York  City,  according  to 
word  received  here. 

J.  J.  Dodds  has  resigned  from  the 
staff  of  the  Butler  (Pa.)  Citizen,  and 
will  resume  his  former  position  as  man¬ 
aging  editor  of  the  Brownsville  (Pa.) 
Daily  Telegraph,  after  a  vacation  in 
northern  Ontario.  Mr.  Dodds  will  be 
at  his  desk  soon  after  September  1. 

11.  J.  Powell,  editor  of  the  Coffeyville 
(Kan.)  Daily  Journal,  and  Mrs.  Powell, 
will  sail  for  Europe  the  latter  part  of 
■August  to  be  gone  a  month.  They  will 
visit  relatives  in  Wales,  and  may  tour 
the  continent. 

Colonel  Ered  N.  Dow,  publisher  of 
the  Portland  (Me.)  Express-.Advertiser, 
was  among  the  grand  jurors  drawn  for 
the  September  term  of  the  Superior 
Court. 

W.  Orton  Tewson,  founder  and  man¬ 
aging  director  of  the  Cross  .Atlantic 
Newspaper  Service,  arrived  in  New  A'ork 
Sunday  from  London  for  a  two  months’ 
stay  in  the  United  States. 


IN  THE  EDITORIAL  ROOM 

-Arthur  Helms,  assistant  to  Samuel  H. 
Barker,  financial  editor  of  the  Philadel¬ 
phia  North  -American,  has  resigned  his 
position  with  that  paper  and  taken  up 
publicity  work  in  Pittsburgh. 

John  Charles  Thompson,  Jr.,  has  lieen 
appointed  managing  editor  of  the  Chey¬ 
enne  (Wyo.)  State  Leader.  He  has 
been  associated  with  the  State  Tribune 
Company,  which  recently  took  over  the 
Leader. 

Janet  Stewart,  assistant  managing  edi¬ 
tor  of  the  Philadelphia  North  American, 
hit  the  high  places  in  a  recent  issue  of 
the  New  A'ork  Sunday  Tribune  with  an 
elaborate  write-up,  including  a  short 
sketch  of  her  career,  and  a  rousing 
send-off  at  the  hands  of  her  chief.  Man¬ 
aging  Editor  Frederick  F.  Forbes. 

James  W.  (lantz  of  the  sports  depart¬ 
ment  of  the  Philadelphia  North  .Ameri¬ 
can  has  returned  from  his  two  weeks’ 
/acation  siient  at  various  sea-shore  re¬ 
sorts  in  New  Jersey. 

J.  H.  Fowler  of  the  Philadelphia 
North  .American  copy  desk  has  resigned 
from  that  paper  and  joins  the  copy  desk 
of  the  Philadelphia  J-Aening  Public 
Ledger. 

Lewis  Y.  Hagey  of  the  copy  desk  of 
the  Philadelphia  Press,  recently  “broke” 
his  father  John  Dobson  Hagey,  Phil¬ 
adelphia  sportsman  and  turfman,  into 
the  newspaper  game.  Hagey,  Jr.,  had 
an  assignment  to  cover  a  fight,  but  his 
father  stole  the  ticket,  went  to  the  fight 
and  collected  72  cents  space. 

Douglas  Williams,  formerly  of  the 
editorial  staff  of  the  St.  Louis  Post- 
Dispatch,  and  later  assistant  publicity 
director  of  the  Southwestern  Division 
of  the  Red  Cros.s,  with  hcidquarters  in 
St.  Louis,  has  been  appointed  secretary 
of  publicity  of  the  St.  Louis  Chamber 
of  Commerce,  to  succeed  Walter  B. 


Weisenburger,  recently  promoted  to  be 
assistant  general  secretary  of  the 
Chamber. 

Miss  Haym  Parsons,  daughter  of 
Harvey  O.  Parsons,  a  well  known 
Topeka  newspaper  worker,  and  Charles 
B.  Hoyt,  of  the  New  York  Sun- Herald 
staff,  have  announced  their  engagement. 

Mrs.  (irace  Kennedy,  special  feature 
writer  on  the  Denver  Post,  was  married 
to  Lieut.  David  D.  Davidson,  CL  S.  -A., 
in  Kansas  City.  The  marriage  is  the 
outcome  of  an  army  romance  begun  in  a 
hospital  in  .Aurora,  Colo. 

E.  P.  Erwin,  a  graduate  of  the  C’ni- 
versity  of  Kansas  school  of  journalism, 
is  now  editor  of  the  Pacific  Commercial 
Reporter,  of  Honolulu,  Hawaii. 

Ed  W.  Cochrane,  sporting  editor  of 
the  Kansas  City  Journal,  has  charge  of 
the  big  -American  Legion  carnival  given 
by  the  Independence  (Kan.)  post  early 
this  month. 

MacKnight  Black  is  “war  correspon¬ 
dent”  for  the  Philadelphia  Evening  Pub¬ 
lic  Ledger  at  Mt.  Gretna,  where  the  Na¬ 
tional  Guard  of  Petinsylvania  is  en¬ 
camped.  Walter  Capelli  represents  the 
Evening  Bulletin  there. 

Franklin  Clay  -Anderson,  formerly  as¬ 
sistant  city  editor  of  the  Philadelphia 
Inquirer,  has  joined  the  staffs  of  the 
Evening  Public  Ledger.  Ann  Hark,  of 
the  In(|uirer  staff,  leaves  this  week  for 
a  two-months’  trip  to  the  West  Indies, 
where  she  will  visit  her  parents. 

Robert  C.  Macaulay,  “third  news¬ 
paperman  candidate”  running  for  presi¬ 
dent  of  the  United  States,  has  an¬ 
nounced  his  intention  of  remaining  a 
bachelor.  Macaulay,  formerly  employed 
on  several  Philadelphia  newspapers,  is 
the  nominee  of  the  Single  Tax  Party. 

Edwin  -A.  Moore,  assistant  night  edi¬ 
tor  of  the  Portland  (Maine)  Daily 
Press,  has  moved  into  a  new  house 
which  he  recently  purchased  at  56  Wal¬ 
nut  street. 

William  H.  Bigelow,  son  of  Colonel 
Harry  M.  Bigelow,  managing  editor  of 
the  Portland  Daily  Press,  has  received 
official  notification  that  he  had  success¬ 
fully  passed  the  examination  fur  en¬ 
trance  to  W^est  Point.  He  was  ordered 
to  report  at  once.  Colonel  Bigelow  is 
commanding  officer  of  the  Third  -Maine 
Infantry,  National  Guard. 

Thomas  Malloy,  telegraph  editor  of  the 
Bangor  (Me.)  Commercial,  has  resigned 
and  is  visiting  his  home  in  Lewiston. 
Me.  He  plans  to  re-enter  newspaper 
work  soon. 

L.  B.  Tackett,  well  known  advertis¬ 
ing  man,  of  Salt  Lake  City,  has  joined 
the  advertising  staff  of  the  Btitte 
(Mont.)  Miner. 

Owen  L.  Scott  has  left  the  Spring- 
field  (Mass.)  Republican  local  staff  to 
take  a  iiosition  in  the  Chicago  office  of 
the  .Associated  Press.  His  place  on  the 
Republican  staff  will  be  taken  by  Wal¬ 
ter  .Adams,  who  has  just  completed  the 
summer  course  at  the  Columbia  School 
of  Journalism. 

Tln'inas  C.  Greenwood,  city  editor  of 
the  Detroit  Times,  has  resigned  and  the 
position  has  been  taken  by  William  J. 
Btirton,  formerly  telegraph  editor. 
Thomas  Bright,  managing  editor,  is  ill. 
and  his  office  is  being  temporarily  filled 
by  Bert  Walker. 

James  Devlin,  of  the  Detroit  News 
marine  department  for  seven  years,  has 
been  placed  at  the  head  of  a  new  for¬ 
eign  department.  Dudley  Carson  suc¬ 
ceeds  him  on  marine. 


THE  BUSINESS  OFFICE 

J.  M.  Barton,  formerly  manager  of 
the  real  estate  advertising  department 


NEW  OWNER  OF  GRAPHIC 
NEWSPAPERS  OF  LONDON 


^  1 1 E  recent  transaction  by  which  they 
came  into  the  ownership  of  such 
widely  known  newspapers  as  the  London 
G  r  a  p  hie,  the 
Daily  Graphic, 
the  By-Stander 
and  the  E'inancial 
Times  have 
brought  W.  E. 

Berry  a  n  d  J. 

Gomer  B  e  r  r  y 
into  world  prom¬ 
inence  as  news¬ 
paper  owners  of 
the  first  rank.  In 
addition  to  the 
publications 
named  the 
Messrs.  Berry 

also  conduct  the  London  Sunday  Times, 
the  St.  Clements  Printing  Works  and 
the  -Advertising  World,  a  monthly  trade 
magazine. 


W.  E.  Berry. 


of  the  St.  Louis  Republic  and  who  also 
has  been  connected  with  the  Globe- 
Democrat  and  Star,  has  joined  the  staff 
of  the  real  estate  department  of  the 
Mercantile  Trust  Co.,  St.  Louis. 

Alfonso  Johnson,  formerly  advertis¬ 
ing  manager  of  the  Tokio,  Japan,  .Ad¬ 
vertiser,  has  taken  up  his  duties  as  busi¬ 
ness  manager  of  the  Evening  Missour¬ 
ian,  the  daily  newspaper  of  the  Univer¬ 
sity  of  Missouri.  H.  W.  Smith,  assist¬ 
ant  professor  of  advertising,  who  has 
been  in  charge  of  the  Missourian,  will 
devote  most  of  his  time  to  teaching.  Mr. 
Johnson  has  just  returned  from  Tokio. 

B.  F.  Woolston,  business  manager  of 
the  Butte  (Mont.)  Miner,  Mrs.  Wool¬ 
ston  and  daughter  Jean,  are  spending 
a  tw'1  weeks’  vacation  motoring  through 
the  A'ellowstone  National  Park. 


THE  ADVERTISING  FOLKS 

James  M.  Golding,  advertising  man¬ 
ager  of  the  .A.  Krolik  Company,  De¬ 
troit,  has  been  selected  to  edit  the  Sam¬ 
ple  Man.  official  publication  of  the  Sam¬ 
ple  Men’s  .Association. 

Howard  1^.  Alarsh,  Detroit  advertising 
man  and  .secretary  of  the  Detroit  .Ad- 
craft  club,  has  succeeded  Milton  Palmer, 
also  an  advertising  man,  as  editor  of 
the  Detroiter,  the  publication  of  the  De- 
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troit  Board  tif  Commerce.  Mr.  Palmer 
becomes  editor  of  the  Oakland  atttomo- 
bile  hoitse  organ,  published  by  the  Wil¬ 
liam  N.  -Albee  Company. 

■A.  G.  Whidden.  for  six  years  con¬ 
nected  with  the  Pine  Bluff  (.Ark.)  Daily 
Graphic,  as  editor,  and  later  as  busitiess 
atid  advertising  manager,  has  resigned 
to  become  advertising  mattager  of  the 
-Arkansas  Light  &  Power  Company. 

Dan  .A.  Carroll,  newspaiier  represen¬ 
tative,  has  been  elected  assistant  treas¬ 
urer  of  the  .Xdvertising  ClitV  of  New 
A’ork,  atid  is  nmtsually  busy  because  of 
the  absence  of  Treasurer  Oliver  B.  -Mer¬ 
rill,  who  is  recovering  from  a  recetit  op¬ 
eratic  ti. 

John  Sullivan,  secretary  of  the  .Asso¬ 
ciation  of  National  .Advertisers,  is  spend¬ 
ing  his  vacation  at  Natitucket,  Mass. 

M.  D.  Hunton,  eastern  representative 
of  the  San  Francisco  Examiner  and  Los 
.Angeles  Examiner,  has  returtied  to  New 
A'ork  from  a  recent  visit  to  those  papers 
and  a  vacatiott  iti  the  Canadiati  Rockies. 

.Arthur  Rosenheimer,  advertising  man¬ 
ager  of  the  Belber  Trutik  &  Bag  Com¬ 
pany,  Philadelphia,  took  his  entire  office 
staff  on  ati  outitig  oti  the  Delaware  River 
last  week. 

Elliott  C.  Hensel  of  St.  Paul,  sales 
promotioti  and  advertising  manager  of 
C.  Gotzian  &  Co.,  and  advertising  man¬ 
ager  of  Foot,  Schulze  &  Co.,  has  re¬ 
signed  and  gone  to  Los  -Angeles,  Cal.,  to 
live,  because  of  Mrs.  Hensel's  ill  health. 
Mr.  Hensel  is  president  of  the  .Associated 
-Advertisitig  Clubs  of  Minnesota  and 
former  president  of  the  St.  Paul  Town 
Criers’  club.  -At  a  farewell  luncheon 
given  by  fifty  friends,  Mr.  Hensel  was 
given  an  engraved  cane  atid  a  richly- 
carved  Tasmanian  vase. 

H.  D.  -Abbott,  who  for  the  last  two 
years  has  been  advertising  manager  of 
the  Siegel-Levy  Company,  New  York, 
has  been  made  director  of  sales  and  ad¬ 
vertising  of  the  Z  &  S  -Middy  Company 
of  the  same  city. 

Joseph  L.  Hardig  has  been  appointed 
advertising  manager  of  the  motor  bear¬ 
ings  division  of  the  Hyatt  Roller  Bear¬ 
ing  Company,  Detroit.  For  a  year  and  a 
(piarter  he  has  been  assistant  advertis¬ 
ing  manager  of  the  motor  equipment 
division  of  the  General  Motors  Cor¬ 
poration  and  before  that  was  for  sev¬ 
eral  years  advertising  manager  of  the 
Mery  Electric  Company. 
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PUTTING  LIFE  INTO  A  NEWSPAPER  MORGUE 

How  to  Overcome  Difficulties  of  Filing  Miscellaneous  Clippings — Finding  a  Specific  Envelope  of  This 

Class  Quickly  When  a  Call  Is  Made 


Aithok's  Note. — Last  week’s  article  described  in 
part  the  tilinjj;  of  liio;;rai)hical  clippings ;  the  final 
paragraph  told  how  to  prevent  some  of  the  mistakes 
in  filing  by  checking  up  the  tiler’s  work.  This  week’s 
article  contains  additional  itiformation  about  the 
r.iographical  filing,  tells  how  to  sort  and  file  the 
Mi.scellaneou.s  clipping',  and  how  to  make  searches. 


Put  a  rubber  band  around  every  half  dozen  or 
more  Misc.  envelopes,  each  enveloite  with  one 
or  more  clippings  on  top,  so  t  hat  the  bundle  can 
be  put  aside  until  it  is  convenient  for  sometme 
to  look  over  the  envelopes.  This  not  only  prevents 
clippings  that  have  no  separate  envelope  from  getting 
into  the  wrong  Misc.  envelope,  but  also  prevents  a 
clipping  for  a  person  who  has  a  separate  envelope 
from  getting  into  the  Misc.  envelo])e. 

When  there  arc  si.\  or  more  clippings  about  a  per¬ 
son  who  has  no  sei)arate  envelope,  look  through  the 
Misc.  envelope  for  old  clippings  and  make  up  an 
envelope  for  that  person.  Specimen  envelopes  are 
shown  in  Figures  11,  12,  13  and  14. 

The  Miscellaneous  Class  clippings  are  more  diffi¬ 
cult  to  handle,  and  to  get  them  in  their  proper  en¬ 
velopes  requires  more  intelligence  and  e.xperience 
than  to  sort  and  file  the  Biographical  clippings. 
When  these  clippings  come  from  the  cutter  they 
have  been  sorted  only  to  the  Class ;  they  are  about 
everything  other  than  persons. 

Sort  them,  using  the  pigeon-holes,  according  to  the 
list  of  Divisions,  which  will  divide  them  into  forty 
piles.  This  is  called  the  first  sorting.  To  explain 
how  it  is  done:  the  first  clipping,  we  will  suppose, 
is  marked  for  Congress  and  is  put  in  the  31  pigeon¬ 
hole  (the  numbers  on  the  pigeon-holes  agree  with 
the  numbers  of  the  Divisions')  ;  the  second  clipping, 
marked  for  the  L’.  S.  Steel  Corporation,  is  put  in 
the  39  pigeon-hole:  the  third  on  Argentina  is  put  in 
25;  the  fourth  for  Infiuenza  is  put  in  16.  .\nd  so  on 
until  the  whole  bundle  is  sorted  according  to  the 
Divisions.  To  do  this  accurately  requires  much 
practice  and  familiarity  with  the  40  Divisions  and 
the  465  .Sections.  .\t  first  it  is  necessary  to  con¬ 
stantly  consult  the  lists  to  see  where  a  subject  goes, 
but  after  a  time  the  40  Divisions  are  memorized 
and  later  on  the  4<)5  Sections  Itecome  familiar.  If 
a  day’s  clippings  have  been  sorted  but  can  not  be 
filed  at  once,  they  can  be  left  in  the  pigeon-holes 
where  they  are  readily  accessible.  Should  they 
accumulate  for  a  week  or  more  without  being  filed, 
as  will  happen  now  and  then,  put  them  in  bundles 
between  cardboards — each  bundle  numbered  for  the 
Division  in  which  it  helongs.  Keep  them  on  a  shelf 
near  the  pigeon-holes. 

Two  more  sortings  are  necessary  before  the  clip¬ 
pings  are  tiled  according  to  Sections  and  then  ar¬ 
ranged  alphabetically  so  that  the  clippings  in  the 
bundle  arc  in  the  same  order  as  the  envelopes  in  the 
Sections.  To  do  this  sorting,  a  beginner  would 
need  to  use  pigeon-holes.  But  after  some  practice 
alphal>etizing  can  be  done  on  a  desk.  Imagine  the 
alphabet  divided  like  this  : 

.\bcdefgH 

I  j  k  1  m  n  o  P 

Q  r  s  t  u  V  w  XYZ 

Keep  in  mind  the  position  of  the  C.\PIT.\L  letters 
and.  of  course,  the.  other  letters  fill  in.  This  method 
is  faster  than  using  the  pigeon-holes,  and  is  not  so 
tiresome.  It  is  a  real  help  to  the  person  having 
to  sort  and  file  clippings  for  a  small  system. 

Suppose  \\*e  take  the  F.urope  bundle  (Xo.  21 )  to 
sort  and  arrange  for  filing.  Following  the  method 
explained  in  the  preceding  paragraph,  put  each  clip¬ 
ping.  in  its  proper  place.  Soon  the  top  row  will  be 
occupied  by  .\ustria.  Belgium.  Bulgaria,  Denmark, 
England.  France.  Germany,  Greece.  Holland  and 
Hungary:  and  at  the  end  of  the  bottom  row  (XYZ) 
there  will  be  a  pile  for  Europe.  Misc.  Then  stack 
them  up.  beginning  with  the  last  pile  (Europe  Misc.)  ; 
criss-cross  each  pile  so  they  can  be  kept  separated. 
When  the  Belgium  clippings  are  put  on  the  pile  (per¬ 
haps  there  are  enough  to  have  two  piles)  only  the 
Austria  pile  remains  in  its  original  position,  at  the 
upper  left.  Take  up  these  .\ustria  clippings  and 
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Editori.m,  Note. — .1/r.  ITcIls  has  been  con¬ 
nected  'U'ith  the  reference  bureau  of  the  Xezo 
York  World  for  twenty-Hz’e  years  and  has 
made  a  study  of  all  systems  of  hUny,.  This  is 
the;  fifteenth  of  a  series  of  articles  on  the  sub¬ 
ject  written  excluskely  for  Fiutok  &  Pi  B- 
Li.sHER.  Others  will  folloze  each  week. 


sort  them  alphal>etically  so  that  they  are  then  in  this 
order :  .\rmy.  Finances.  Foreign  Relations,  Miscel¬ 
laneous,  Xavy,  Politics — and  every  city  and  town  in 
its  alphabetical  order.  Repeat  this  with  the  Belgium 
clippings,  and  continue  with  all  the  other  countries. 

This  sorting  and  arranging  brings  together  all  the 
clippings,  whether  two  or  twenty,  about  one  subject. 
-And  to  file,  only  one  handling  is  required  to  put  all 
the  clippings  on  a  subject  in  that  envelope.  Other¬ 
wise,  if  these  clipiiings  were  not  so  arranged  it  would 
mean  pulling  out  the  envelope  for  .Austria :  .Army, 
then  the  envelope  for  -Austria:  Finances;  for 
Xavy,  Politics,  Miscellaneous,  and  so  on ;  then  again 
for  .Army  and  all  the  rest.  This  confusion  would 
not  only  be  a  waste  of  time,  but  it  would  be  very 
tiresome  and  disagreeable  to  the  file  clerk. 

When  filing,  care  should  be  taken  against  putting 
a  clipping  in  the  Miscellaneous  envelope  instead  of 
in  its  separate  envelope.  When  the  file  clerk  does  not 
see  a  separate  envelope  for  the  subject  all  the  en¬ 
velopes  in  the  Section  should  be  looked  over.  Some¬ 
times  the  catch-word  on  the  end  of  the  envelope 
does  not  agree  with  the  markings  on  the  clipping, 
as  Warships  instead  of  Xaval,  or  Troops  instead  of 
-Army,  etc.  The  difference  in  the  initial  letter  of 
these  catch-words  changes  the  position  so  much  that 
there  is  quite  a  gap  between  .A  (.Army)  and  T 
(Troops).  S>monyms  are  troublesome  and  cause 
mistakes  in  filing.  A  title  will  often  sound  familiar 
and  yet  when  no  envelope  is  found  for  it  (not  look¬ 
ing  any  further)  the  file  clerk  will  take  it  for  granted 
that  there  is  no  envelope  for  that  subject,  and  then 
file  the  clipping  in  the  Miscellaneous  envelope.  Some 
examples  of  these  catch-words  are  Employers’  Lia¬ 
bility-Workmen’s  Compensation,  New  York  State 
Hospital  at  Ward’s  Island,  Ward’s  Island  Insane 
•Asylum,  Consumption-Tuberculosis,  Lockj£(w-Te- 
tanus,  etc.  In  such  cases  sealed  cross-references 
should  be  made — the  more  the -better — for  the  vari¬ 
ous  forms  of  titles,  especially  in  the  Diseases  Section. 

File  the  clippings  in  the  back  of  the  last  envelope 
of  a  series  of  envelopes.  Use  the  number  symbol 
(#)  on  the  last  envelope  of  a  series,  which  indi¬ 
cates  how  many  envelopes  are  in  the  series.  This  is 
helpful  when  the  last  envelope  happens  to  be  out  of 
the  shelves,  and  prevents  filing  in  the  envelope  one 
ahead  of  the  last. 

When  an  envelope  is  filed  add  another  envelope 
and  number  them  1  and  #2;  or  if  there  were  five 
envelopes  and  another  was  added,  number  them  1. 
2,  3,  4,  5,  #  6 — the  sign  (#)  tells  which  is  the 
last  envelope. 

New  envelopes  should  be  made  for  new  subjects, 
as  soon  as  convenient.  Look  through  the  Miscella¬ 
neous  envelope  in  that  Section  for  any  old  clippings. 
Make  new  envelopes  like  the  specimens  in  Figures 
4  and  5.  .As  the  chief  of  the  department  and  the 
assistants  who  read  the  papers  are  in  touch  with  the 
news  of  the  day,  they  should  make  suggestions  about 
making  new  envelopes. 

SEARCHES;  MAINTENANCE 
The  Calls 

The  first  thing  to  do  when  there  is  a  call  for  an 
envelope  or  “information”  is  to  go  to  the  .Section, 
either  Biographical  or  Miscellaneous,  and  look  for  an 
enz'elofe.  This  advice  may  be  quite  obvious,  but 
some  assistants  have  ways  of  doing  things  back¬ 
wards.  However,  suppose  there  is  a  call  for  “George 
-A.  McDonald,  Civil  Engineer.”  Go  to  the  Biographi¬ 
cal  cases  and  perhaps  the  first  Section  you  notice  is 


M.ACDOX — .  But  before  looking  in  this  Section 
look  ahead,  to  the  left,  two  or  three  Sections.  This 
should  always  be  impressed  on  the  new  assistant : 
“Look  ahead  two  or  three  Sections”  to  avoid 
chances  of  looking  in  the  wrong  Section.  Now  the 
first  Section  to  the  left  is  M.ACDOXOUGH  and 
the  next  is  M.ACDOX.ALD  S-Z,  but  neither  of  them 
is  the  Section  we  want.  Look  ahead  still  more  until 
you  come  to  the  M.ACDOX ALD  E-G-  Section, 
which  is  the  place  for  George  .A.  McDonald.  Take 
out  all  the  envelopes  in  the  Section  and  put  them  on 
the  ledge  or  desk,  and  in  looking  over  them  we 
find  the  envelope  called  for.  But  if  there  was  no 
separate  envelope  we  look  in  the  M.ACDOXALD  E- 
G-,  MISC.  envelope  which  is  the  place  for  any  loose 
clippings  for  a  name  that  has  no  separate  envelope. 
.As  w-e  have  found  an  envelope  for  George  -A.  Mc¬ 
Donald  we  complete  the  search  by  looking  for  any 
unfiled  clippings.  We  look  in  the  pigeon-holes  con¬ 
taining  the  unfiled  clippings — the  very  latest  cut — 
and  look  over  those  in  M  pigeon-hole ;  then  we  look 
in  the  Mac-bundle.  What  clippings  are  found  are 
put  in  the  back  of  the  envelope,  which  then  contains 
all  clippings  the  department  has  collected  on  that 
person. 

.As  there  are  two  Classes  of  clippings.  Biographical 
and  Miscellaneous,  it  is  often  possible  to  make 
short-cuts  in  searching;  to  find  a  specific  story  in 
the  Miscellaneous  Class  when  a  call  is  made  for  a 
person’s  envelope  in  the  Biographical  Class,  and 
vice  versa.  For  example,  a  call  for  “Secretary 
So-and-So’s  Memorial  I>ay  speech  last  year”  could 
be  found  more  quickly  in  the  Memorial  Day  envelope, 
where  there  would  be  but  few  clippings  for  the 
whole  year,  than  to  look  in  the  Secretary’s  envelope. 
.Also,  the  report  of  a  committee  investigating  a  strike 
or  some  other  matter,  for  which  there  may  be 
many  clippings,  might  be  found  more  readily  under 
the  name  of  the  chairman  or  secretary  making  the 
report. 

Of  course,  this  can  be  done  only  when  there  is 
a  specific  call,  when  the  caller  knows  what  he  wants. 
It  is  always  well  to  ask  what  is  wanted.  If  a  sub¬ 
ject  is  classified  and  a  single  envelope  contains  all 
the  information  needed,  there  is  no  reason  for  giv¬ 
ing  out  more  envelopes. 

If  orders  or  retiuisitions  are  to  be  used  as  receipts 
for  envelopes  and  clippings  taken  out  of  the  deiiart- 
ment  there  should  be  record  of  them.  Have  them 
about  the  size  of  the  standard  index  card,  and  keep 
them  in  a  card  index  tray  or  drawer.  Be  sure  every 
order  is  dated.  If  the  name  given  in  the  body  of  the 
order  varies  in  the  least  from  the  name  on  the  en¬ 
velope  or  clipping  given  out,  write  on  the  order — 
above  the  body  so  as  not  to  change  what  somebodv 
else  has  written — an  exact  identification  of  what  was 
given  out. 

Keep  a  record  of  the  calls,  as  they  show  the  re¬ 
sults  of  the  department’s  usefulness  to  the  concern. 
.An  ordinary  blank  book,  ruled,  is  sufficient.  Enter 
a  call  for  envelope  taken  out : 

(by)  (dept.) 

R-X  Env.  McDonald,  George  A.  (jreen  Sun. 

This  would  show  that  an  envelope  on  George  .A 
McDonald  was  given  out  to  Mr.  Green  of  the  Sunday 
Department,  on  the  date  stamjted  at  the  top  of  the 
page.  When  the  envelope  is  returned,  give  back  the 
order  or  destroy  it;  check-off  in  the  call  book  by 
writing  in  the  margin  “R,”  meaning  “returned”  and 
“X”  (or  any  other  initial)  for  the  person  who  re¬ 
ceived  it  and  put  it  away.  .A  check  is  then  placed  on 
the  assistants  in  the  department,  and  the  department 
has  a  complete  record  for  its  protection  in  case  of 
disputes. 

It  is  a  serious  mistake  for  a  chief  of  a  department 
to  allow  a  lower  grade  assistant  to  answer  calls ; 
the  best  assistant  should  do  this  work,  or  at  least 
supervise,  as  the  value  of  the  department  is  in  the 
service:  poor  service  is  unfair  to  the  user  and  to 
the  department. 

In  a  small  department  it  would  not  be  necessary  to 
keep  a  complete  record  of  calls,  but  even  the  “one 
man”  system  should  have  a  rule  for  getting  a  re¬ 
ceipt  for  what  is  given  out. 

{To  be  continued  next  week.) 
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INVITE  BRITISH  CAPITAL 
TO  PAPER  INDUSTRY 

(Continued  from  page  24) 


that  of  the  iniiiicdiate  future  to  pursue  a 
policy  of  continually  forcins  up  prices  with¬ 
out  regard  to  cost  of  production  or  ability 
of  the  newspapers  to  assimilate  or  pass  on, 
they  might  find  ultimately  that  they  had 
killed  the  goose  that  had  been  laying  the 
golden  eggs. 

“Hut  relief  in  that  way  is  not  a  very  pleas¬ 
ant  prospect,  particularly  as  it  would  be  far 
distant  and  in  the  meantime  one’s  own  news¬ 
paper  might  he  among  the  many  to  fall  by 
iho  way. 

“Many  arc  urging  united  action  by  pub¬ 
lishers  to  reduce  consumption  arbitrarily. 
Personally  I  have  not  much  faith  in  that. 
The  newspaper  business  is  highly  competitive 
in  individual  cities,  and  in  many  cities  one 
or  two  newspapers  will  be  in  a  preferential 
position  as  to  newsprint  supply  either  through 
a  favorable  contract  or  through  the  owner¬ 
ship  of  a  mill.  Such  newspapers  are  in  a 
position  to  set  a  rather  fast  pace,  and  in 
many  cases  other  newspapers  in  the  same 
city  will  feel  they  must  follow  suit  at  any 
cost. 

“The  real  solution  in  my  judgment  lies  in 
such  an  increase  in  jiroductitn  as  would 
eliminate  the  spot  market  and  create  a  sur¬ 
plus  supply  coupled  with  this  there  should  be 
adequate  measures  of  pulpwood  conservation 
and  reforestation.  Most  Canadian  publishers 
would  welcome  such  measures  even  although 
they  did  involve  increa.ses  in  newsprint 
prices  fer  a  time.  They  would  effect  econ¬ 
omies  in  the  lung  run  and  insure  continued 
supplies. 

Prospects  for  More  Production 

“Let  us  consider,  then,  the  prospects  for  a 
remedy  through  increased  production. 

“On  the  first  of  this  month  the  rated  daily 
capacitie.s  of  Canadian  and  United  States  news¬ 
print  mills  were  2,834  tons  and  4,751  tons, 
respectively — a  total  of  7,585  tons  per  day.  or 
2,275.500  tons  per  year.  Three  Canadian  and 
two  United  States  mills  are  scheduled  to  in¬ 
stall  new  machines  during  the  last  five  months 
of  this  year,  adding  190  tons  per  day  to  the 
Canadian  capacity,  and  150  tons  per  day  to 
the  United  States  capacity.  During  1921,  ad¬ 
ditional  capacity  of  580  tons  |)er  day  is  sched¬ 
uled  for  Canada,  and  225  tons  |)er  day  for  the 
United  States.  If  these  installations  take 
place  as  scheduled,  and  all  machines  n  w 
running  on  newsprint  are  retained  on  that 
grade  of  paper,  the  aggregate  daily  newsTtrint 
capacity  on  January  1.  1922,  will  be  3,604 
tons  in  Canada,  and  4,976  tons  in  the  United 
States^ — a  total  of  8,580  tons,  or  2.574,000 
tons  per  year. 

“That  would  repre.sent  an  incre'ase  over 
present  aggregate  daily  capacity  of  995  ti  ns 
per  day,  or  approximately  300,000  tons  per 
year.  That  increase  is  only  10  per  cent  more 
than  the  present  excess  of  d_cni*nd  over 
available  supply  in  Canada  and  United  States. 
It  does  not  allow  for  any  increase  in  demand 
during  tbe  next  seventeen  months,  and,  as 
already  stated,  it  could  take  care  of  the 
pre.sent  excess  demand  only  if  all  machines 
now  producing  newsprint  for  consumption  in 
Canatfa  and  United  States  continue  to  do  so 
and  all  the  new  machines  referred  to  above 
are  used  in  producing  newsprint  for  con¬ 
sumption  on  this  continent. 

“If  the  present  excess  demand  were  to  fall 
away  to  any  appreciable  extent,  there  would 
be  withdrawn  from  the  market  part  <  r  all 
of  the  300  tons  per  day  now  being  produced 
temporarily  on  machines  diverted  from  other 
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American  Manufacturers  are  fast,  awak¬ 
ing  to  tbe  fact  that  an  incalculable  amount 
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Ashury  Park,  N.  J. 


grades.  If  that  were  not  sufficient  to  main¬ 
tain  an  excess  of  demand  over  supply,  the 
manufacturers  of  this  continent  could  easily 
do  so  untler  present  conditions  by  yielding  to 
the  pressure  for  newsprint  from  other  con¬ 
tinents.  1  do  not  intend  any  offense  to  the 
manufacturers  in  that  .statement.  Possibly 
publishers  would  do  the  same  under  similar 
circumstances.  Rut  it  would  be  well  for 
publishers  to  face  the  facts  .scptarely  and  real¬ 
ize  that  there  must  he  a  very  substantial  in¬ 
crease  in  production  befc  re  the  present  situa¬ 
tion  will  be  much  improved. 

“As  a  matter  of  fact,  it  is  re|)orted  that 
aboitt  25.OC0  tons  now  being  .supplied  in  the 
United  States  is  to  be  diverted  to  .Xnstralia 
on  January  1,  while  it  is  known  that  part 
at  least  of  the  product  of  one  of  the  new  ma¬ 
chines  is  to  be  shipped  to  England. 

Markets  for  North  American  Product 

“In  this  connection  a  survey  of  the  chan¬ 
nels  through  which  the  newsprint  produc¬ 
tion  of  I'anada  and  the  United  States  is 
marketed  may  fte  of  interest  as  iiifllcatlng 
whai  might  be  termed  the  potential  mobility 
of  the  newsprint  movement. 

“The  export  business  of  five  Canadian  com- 
(lanies,  producing  32  per  cent  of  the  total 
Canadian  production,  is  hanillcd  by  and 
through  the  Canadian  Export  Paper  Com¬ 
pany,  Ltd.,  which  is  an  erganization  of  the 
manufacturers  themselves. 

“The  entire  product  of  two  other  Canadian 
companies,  itroducing  30  per  cent  of  the 
total,  is  handled  through  the  G.  11.  Mead  Co., 
Dayton,  Ohio. 

"The  exi>ort  busine.ss  of  two  other  Cana¬ 
dian  companies,  producing  another  17  per 
cent  of  the  total,  is  handled  through  an 
associated  newsprint  manufacturer  in  the 
United  States. 

“These  three  groups  represent  79  per  cent 
cf  the  total  Canadian  production. 

“Another  7  per  cent  is  produced  by  a  mill 
owned  by  the  Chicago  Tribune  and  estab¬ 
lished  to  supply  its  needs;  and  another  5 
per  cent  is  produced  by  a  company  that  is 
a  subsidiary  of  a  newsprint  company  in  the 
United  States  and  sells  its  export  product 
through  the  parent  cempany. 

“Turning  now  to  the  United  States,  one 
company  produced  27  per  cetit  of  the  total, 
and  another  15  i)er  Cent.  Still  another  pro¬ 
duces  7  per  cent,  hut  controls  the  distribu¬ 
tion  of  a  slightly  larger  tonnage  pr<  duced 
in  two  associated  Canadian  mills. 

“.\  fourth  company  produced  5  per  cent 
of  the  total  production  in  the  United  States, 
hut  controls  the  distribution  cf  half  as  much 
more  tonnage  made  by  a  subsidiary  comoany 
in  Canada.  These  four  cimiianies  therefore 
produce  54  per  cent  of  the  total  iiroduclion 
in  the  United  Stat'-s,  while  two  of  them  con- 
<rol  in  addition  the  distributicn  of  25  per 
cent  of  the  total  Canadian  production. 

(Continued  on  page  31) 


Up-to-Date  Information 
On  the  Far  East 

F'iles  of  newspapers  from  the  Orient 
both  vernacular  and  English,  late  pub¬ 
lications  devoted  to  the  financial  and 
commercial  conditions  are  on  file. 
Recent  cable  advices.  Service  ren¬ 
dered  to  our  clients  without  charge. 
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Phone  Fitzroy  2969 
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in  buying  power 

American  Association  of  Advertising  Agencies 
credits  average  person  in  Indianapolis  Radius 
with  highest  buying  power  in  country.  You 
can  cover  this  market  through 
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Mas  112%  more  week 
(lay  circulation  in  local 
^adiiifr  territory  than 
its  nearest  week  day 
competitor  and  66% 
more  on  Sundaj's  than 
its  only  Sunday  com¬ 
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36,354 

Square  Miles 
in  Indiana 

Over  this  vast  area  is  scattered  nearly  three  mil¬ 
lion  people. 

Thousands  of  these  are  living  on  prosperous 
farms,  while  forty-five  city  centers  are  claiming 
their  share  of  the  most  prosperous  classes  known 
to  the  middle  west — the  middle  west  that  enjoys 
genuine  prosperity. 

This  state,  ninth  in  point  of  population,  presents 
opportunities  fer  successful  advertising  of  every¬ 
thing  from  toilet  soap  to  farm  tractors. 

Newspapers  not  only  “blanket”  the  forty-five 
big  city  centers,  but  their  remarkably  well- 
developed  circulation  systems  have  placed  them 
at  the  door  of  every  farm  house  in  the  state. 

These  newspapers,  with  their  excellent  service 
departments,  will  tell  you  how  to  completely 
“cover  Indiana.” 
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MAKING  CLASSIFIED 
PAGES  PAY 

(Continued  from  page  14) 

L_ - ^ - - - 

from  the  morning  paper  in  her  hand 
started  out  and  by  noon  had  made  the 
needed  purchases.  They  were  delivered 
in  the  afternoon.  Demand  in  this  case 
was  created  by  a  letter  from  a  mother- 
in-law.  There  is  no  way  of  telling  on 
which  day  of  the  week  mother-in-laws 
will  decide  to  make  visits. 

The  most  casual  reasoning  will  prove 
that  it  is  impossible  to  anticipate  the 
day  of  the  week  on  which  a  demand  for 
a  given  article  or  service  will  arise. 
Therefore  the  advertiser  who  says  or 
whose  conclusion,  as  shown  by  his  ac¬ 
tion,  is  that  on  a  certain  day  no  one 
will  want  what  he  advertises  is  working 
on  a  false  premise.  And  the  solicitor 
or  classified  advertising  department  aid¬ 
ing  in  such  reasoning  is  unfair  to  read¬ 
ers,  advertisers  and  his  publication. 

Xow  that  the  belief  that  certain  days 
are  not  productive  of  results  is  estab¬ 
lished  in  many  communities,  the  prob¬ 
lem  is  to  break  down  the  idea. 

Many  papers  offer  reduced  rates  for 
three  insertion  advertisements  and  then 
allow  these  insertions  on  skip  dates. 
Nearly  all  papers,  even  though  not  al¬ 
lowing  price  inducements,  will  permit 
skip-date  insertions.  Other  papers  write 
twice-a-week  contracts,  allowing  the  ad¬ 
vertisers  to  choose  any  two  days  they 
desire.  .Another  group  of  publications 
sell  bulk  space  contracts  which  permit 
the  advertiser  to  use  only  the  day  he 
thinks  liest. 

-All  of  these  practices  may  serve  some 
good  purpose,  but  they  also  encourage 
the  use  of  certain  so-called  "strong’’  days 
and  the  elimination  of  "weak”  days. 

Several  papers  including  the  Chicago 
Daily  News  and  the  Huffalo  News  do 
not  accept  skip-date  copy.  In  these  pa¬ 
pers  all  advertising  for  more  than  one¬ 
time  must  run  consecutive  days.  The 
Baltimore  Sun,  among  other  publica¬ 
tions,  has  eliminated  E.  O.  D.  contracts. 
Others  are  discontinuing  the  bulk  con¬ 
tracts  in  favor  of  one  calling  for  an 
every  day  insertion.  All  the  changes  have 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

SToprka 
Daily  Capital 

I  Sworn  Covemment  Report 

I  for  6  Montlis  ending  Oct.  1,  1919 

I  33,137 

ilu  sales  promodoD  department  is 
at  the  service  of  advertisers.  And 
i  it  really  promotes. 


been  made  without  harmful  effects  as  to  cents.  This  is  a  uniform  increase  of  4 
number  of  ads  or  lines.  cents  per  line  on  all  rates. 


There  are  two  results  that  publishers 
accomplish  by  doing  these  things  and 
educating  their  salesmen  to  break  down 
this  false  notion  regarding  certain  days 
of  the  week.  The  secondary  result  is 
the  reduction  of  errors  in  paper  check¬ 
ing  and  make-up  caused  by  skip-date 
copy.  The  more  important  result  is  in 
making  Itetter  classified  advertisers.  .And 
better  classified  advertisers  means  more 
profit  to  the  publisher. 

♦  *  * 

CLASSIFIED  MISCELLANY 

Miss  Margaret  Callahan  has  been  ap¬ 
pointed  classified  advertising  manager  of 
the  Duluth  News-Tribune. 

K.  H.  Wildman,  classified  advertising 
manager  of  the  Baltimore  Sun,  recently 
admitted  that  he  writes  poetry. 

E.  .A.  Vincent,  classified  advertising 
manager  of  the  Minneapolis  Journal, 
while  playing  in  a  ball  game  a  couple 
of  weeks  ago  was  hit  by  a  pitched  ball. 
The  result  was  a  serious  injury  which 
has  confined  him  in  a  hospital. 

The  Washington  Times  has  eliminated 
all  cuts  and  illustrations  from  its  classi¬ 
fied  section  and  raised  the  Want-ad 
rates  one  cent  a  line. 

.Arthur  Lind  has  succeeded  J.  J.  Well- 
nitz  as  classified  advertising  manager  of 
the  Joliet  (Ill.)  Herald  News. 

On  .Augtist  1  a  new  classified  rate  card 
l)ecame  effective  on  the  Minneapolis 
Tribune  and  the  Minneapolis  Journal. 
The  new  rates  are  22  cents  for  one  in¬ 
sertion,  21  cetits  for  three  in.sertions  and 
20  cents  for  seven  insertions.  On  yearly 
contracts  the  rate  grades  down  to  18 


“How  Some  Newspapers 
Train  Young  People  to 
Sell  Want  Ads.” 

Booklet  sent  free  to  any  news¬ 
paper  advertising  manager,  ex¬ 
cept  in  cities  where  we  already 
have  clients. 

AD  ART  SERVICE 
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Not  only  dominate  this  field,  bnl  they 


tainable  in  New  England.  Keep  them 
on  yonr  list. 
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Metropolitan  Bldg.,  New  York. 
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An  ideal  manufacturing  city  oi 
PA.  ideal  homes  and  labor  condi* 
tions. 

"You'd  like  to  live  in  York" 


Be  M 


York's  only  Evening  Paper 


carriea  more  display  ndvertiaing 
than  any  other  newapnper  in 
Westchester  County 

This  is  an  acknowladgmant  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foraign  Raprsaantatlva 
171  Madison  Avo.  NEW  YORK 


Charles  Doris  of  the  New  A’ork  Trib¬ 
une  has  been  appointed  classified  ad¬ 
vertising  manager  of  the  New  A'ork 
Tribune,  succeeding  .A.  S'eixas,  who  has 
been  assigned  to  special  advertising  pro¬ 
motion  work  in  the  same  organization. 


Pearson  with  Associated  Advertising 

Earl  Pearson  has  been  appointed 
eastern  advertising  manager  of  .Asso¬ 
ciated  .Advertising.  He  was  for  two 
years  secretary  of  the  .Advertising  Club 
of  New  York,  and  later  head  of  the 
department  of  promotion  of  the  cen¬ 
tenary  conservation  committee  of  the 
Methodist  Church. 


Plan  Daily  for  Sherman 

Shkrm.\.\.  Tex. — The  Sherman  Courier, 
which  has  been  issuing  a  weekly  and 
Sunday  editions,  will  soon  liegin  publica¬ 
tion  of  a  daily.  The  plant  will  be  con- 
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brings  into  being  the  most  powerful 
advertising  medinm  in  the  Jewish  field. 
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FOR  IMMEDIATE  WEIEKLY  REIXASE 

White  Shadows  mSoulh  Seas 

BY  FREDERICK  O’BRIEN 

A  vivid  series  of  adventures  with  all  the 
dramatic  intensity  of  a  novel.  In  eighteen 
instalments,  illustrated.  Not  one  dull 
paragraph  or  drab  moment.  Romance — 
Color — Human  Interest. 

Tergitoriee  are  Closing  Rapidly 
Wire  Today  for  Samples  and  Price 

The  McClure  Newspaper  Syndicate 
373  Fourth  Avenue,  New  York 


Few  Papers— (if  say)— surpass  the 

TRENTON  'nH/ICC 

NEW  JERSEY  1  UVIEO 


A  Food  Medium 

Even  dnring  the  past  tnmmer  four  food 
pages — and  more — was  the  siae  of  our 
regular  weekly  Thursday  food  feature— 
a  winner  for  houiewivea,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pagss 
Tnesday  Music  Page. 

Grcnlation  26,649.  Member  A.  B.  C 
KELLY-SMITH  CO. 

Marbridge  Bldg.  Lytton  Bldg., 

New  York  Chicago 


One  man  in  Montecito  owns 
twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 

The  Morning  Press 

Santa  Barbara,  California 


siderahly  enlarged  and  a  telegraphic 
news  report  will  be  taken. 


New  Press  in  Hazleton 

H.xzi.eto.v,  P.\. — The  Plain  Speaker 
has  just  put  in  a  Cox  Duplex  si.xteen- 
page  pre.ss  and  gone  from  seven  to 
eight  columns  on  the  page.  Press  has  a 
capacity  of  30.000  an  hour. 


Schenectady  Union-Star  Names  Eddy 

The  Schenectady  (N.  Y.)  Union-Star 
has  appointed  the  Charles  H.  Eddy 
Company,  Chicago,  New  A’ork  and  Bos¬ 
ton,  as  its  national  advertising  represen- 


The  Standard  of  Influence 

Discriminating  readers  and  advertisers 
know  that  grenerations  have  found 
such  power  behind  their  favorite 
paper, 
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the  same  year  in  and  year  out. 
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The  Boss  says: 

No  matter  what  you  have  to  sell 
there  are  many  buyers  in  West 
Virginia  you  can’t  reach  unless  you 
advertise  in — 
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The  Evening  Newspaper 
Published  at  Fairmont,  W.  Va. 
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A.  B.  C. 
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Statement  of  Circulation  for  the  period 
ending  April  I,  1920: 
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Circulation  counts!  We  know;  and  we 
have  it;  but  one  hundred  per  cent 
merchandising  and  diatribution  connee- 
tions  are  likewise  essential  to  advertis¬ 
ing  succeis.  Our  Trade  Extension 
Department  will  tell  you  how  to  get 
them,  too. 


Million 
Dollar 
H  e  a  r  s  t 
Features 

The  World’s  Greatest  Circulation 
Builders 

International 
Feature  Service,  Inc. 
New  York 
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INVITE  BRITISH  CAPITAL 
TO  PAPER  INDUSTRY 

(Continued  from  pane  29) 


“It  may  be  noted  that  another  of  these 
four  comnanies  is  now  building  a  mill  in 
Canada  that  will  commence  ojierations  next 
year  and  produce  7  per  cent  of  the  then  Ca¬ 
nadian  production. 

“.\part  from  these  four  companies  and 
the  54  per  cent  of  the  total  production  in  the 
L’nited  States  which  they  |)roduce,  another 
15  per  cent  of  the  total  pro<iuction  is  not  a 
factor  from  an  export  standpoint,  as  it  is 
produced  in  mills  owned  by  newspaper  pub¬ 
lishers. 

Newsprint  for  the  Empire 

^  “These  facts  regarding  the  ownership  of 
Canadian  mills  and  the  channels  through 
which  the  production  in  Canada  and  the 
United  States  is  marketed,  coupled  with  the 
situation  as  to  supply  and  demand,  will  throw 
some  light  on  the  question  many  members 
of  this  conference  have  asked,  viz.:  why  the 
publishers  of  other  parts  of  the  Empire  are 
denied  newsprint  supplies  when  Canada  is 
exporting  over  700,000  tons  per  year. 

^‘Ihere  are  other  factors  of  a  purely  com¬ 
mercial  character  operating  against  the  ex¬ 
portation  of  newsprint  overseas. 

“The  market  in  the  United  States  is  close 
at  hand,  ensuring  prompt  deliveries,  quick 
return  of  cores  and  quick  collections.  There 
is  no  trouble  about  selling,  as  the  United 
States  publishers  are  coming  to  the  offices  of 
Canadian  manufacturers  pleading  for  paper. 
Sales  in  the  United  States  market  are  paid 
for  in  the  funds  of  that  country,  which  are 
at  a  substantial  premium  in  Canada,  and  in 
5iost  cases  shipments  are  by  rail,  involving 
/ess  trouble  to  the  shipper  and  less  cost  in 
wrapping  than  shipments  overseas. 

“Another  factor  is  the  partial  dependence 
of  the  Canadian  newsprint  industry  (ii  the 
United  States  for  coal. 

“The  real  solution  of  the  present  situation 
and  a  means  of  providing  for  the  future  pulp 
and  paper  reouirements  of  the  llritish  Empire 
are  suggested  by  the  general  topic  of  to¬ 
day’s  discussions  at  this  conference,  ‘Em¬ 
pire  Partnership.’ 

“There  should  be  a  partnership  in  pulp  and 
paper  development  between  Canada  and  the 
other  parts  of  the  British  Empire — Canada 
providing  the  pulpwood  and  water  power,  and 
her  people  joining  with  the  people  of  the 
United  Kingdom  and  the  Overseas  Dominions 
in  providing  the  capital  for  the  development 
of  those  natural  resources, 

“With  a  few  notable  e.xceptions.  llritish 
capital,  which  has  been  such  a  factor  in 
other  phases  cf  the  country's  development, 
ha.s  played  no  part  in  the  devehqiment  of 
the  Canadian  pulp  and  paper  industry.  It 
lias  been  stated  by  parties  who  should  know, 
that  75  per  cent  of  the  cai>ital  invested  in 
that  industry  is  American  capital. 

“While  appreciating  to  the  full  the  l)enefits 
to  Canada  through  the  development  of  her 
pulpwood  resources  by  American  capital,  tbe 
governments  and  |)eople  of  this  country  would 
welcome  most  heartily  and  co-operate  in  their 
further  development  through  an  Empire  part¬ 
nership  such  as  I  have  suggested.  And  in 
firomoting  and  themselves  entering  into  such 
a  partnership,  the  publishers  of  the  Empire 
wouM  be  adopting  what  seems  to  be  the  only 
means  of  ensuring  their  future  nulp  and 
paper  supplies.  hor  I  would  like  to  empha¬ 
size  this  point: 
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“Includes  Every  Family 
in  the  Church” 

So  writes  our  subscription  agent  from 
a  church  in  upper  New  York  State. 

An  exceptional  case,  to  be  sure,  but 
significant  of  the  manner  in  which  our 
paper  is  read  weekly  by  the  earnest 
supporters  of  our  denomination. 

Our  is  the  oldest  religious  paper  in  i 
the  country,  the  only  one  of  our  de¬ 
nomination. 

n  Cents  per  Agate  Line 

The  Congregationalist 

14  Beacon  St.  Boston 


“That  serious  as  the  present  situation  is, 
it  will  assuredly  become  more  serious  as  time 
passes  and  the  pulpwood  forests  of  the  world 
are  further  depleted  and  production  in  the 
United  States  diminishes. 

“Such  a  partnership  would  be  a  most. profit- 
ai)le  investment  as  well  as  an  insurance  of 
supply.  1  will  not  take  of  your  time  to  go 
into  tliat  phase  of  the  matter,  but  to  tho>e 
wliu  are  interested,  I  would  be  glad  to  sutj- 
mit  facts  and  figures  that  I  am  sure  would 
convince  the  mt  st  skeptical. 

“This  Empire  partnership  sli<  uid  he  under¬ 
taken  without  delay.  While  Canada's  pulp¬ 
wood  resources  are  vast,  tln;y  are  not  hv  any 
means  inexhaustible,  and  the  more  easily  ac¬ 
cessible  areas  are  rapidly  being  aciiuired.  One 
of  Canada’s  leading  foresters,  Clyde  Leavitt, 
has  computed  that  apart  from  annual  growth 
and  without  allowing  for  further  develooment, 
ihe  commercially  accessible  areas  of  pulpwo<  d 
in  (Juebec  represent  only  52  years*  supply, 
those  of  Ontario  only  67  years'  su^>ply  and 
those  of  Nova  Scotia  only  30  years  supply. 
Available  supply  in  llritish  Columbia  is  iirob- 
ably  sufficient  for  a  longer  period  at  the 
present  rate  of  cutting,  but  I  have  not  at 
hand  definite  figures  for  that  province. 

Taschereau’s  Statement 

“In  this  connection  one  of  the  first  state¬ 
ments  of  the  present  l*remier  of  Quebec  fol¬ 
lowing  his  election  to  that  office  a  few  weeks 
ago  is  very  significant  and  will  be  endorsed 
i)y  must  publishers  who  while  realizing  tliat 
the  policy  forecasted  would  add  to  newsprint 
costs  temporarily  realize  also  that  it  is  the 
only  means  of  insuring  future  supply.  1  re- 
mier  Taschereau’s  statement  was  as  follows: 

“  ‘The  time  has  come  it  appears  to  me  to 
regularize  the  cutting  on  timber  limits  by 
nxtng  a  maximum  of  the  annual  cut  to  (ire- 
V4.nt  the  destruction  uf  the  forests  and  a 
minimum  to  stop  speculation  and  to  insure 
us  a  reasonable  revenue  from  tlie  cutting 
rights. 

“  ‘Keforestration  should  lie  immediately  un¬ 
dertaken  and  encouraged  with  energy.’ 

‘'.\nd  so  in  considering  the  present  situation 
and  luture  prospects  and  looking  for  a  solu¬ 
tion  of  l»th  of  these  and  of  the  difficulties 
confronting  the  newspapers  of  the  United 
Kingdom  and  the  Overseas  Dominions  in  re¬ 
gard  to  pulp  and  newsprint  supplies  1  see  as 
in  a  vision  a  series  of  pulp  and  paiier  in¬ 
dustries  springing  uj>  in  the  pulpwood  forests 
of  this  country  controlled  by  Hritisli  and 
Empire  capital  sending  their  product  to  every 
l>art  of  the  Emjiire  insuring  continued  sup¬ 
plies  for  the  Empire  Press  creating  another 
bond  of  imerdtpeiidence  and  strengthening 
tlie  communitv  ot  interest  and  unity  of  pur¬ 
pose  and  action  among  the  component  parts 
ot  the  Empire.  The  opportunity  is  there. 
I  commend  it  to  your  investigation,  your  con¬ 
sideration  and  your  action." 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thoMsand 
newspapers. 

Western  Heprsseutstlve,  J.  B.  Lots, 
First  Nst'l  Bank  Bldg.,  Chicago,  lU. 
Bsstern  Kepresentatlvs.  Dan  Carroll, 
Tribune  Bldg.,  Nsw  York,  N.  T. 


Buffalo  Evening  News 

The  Market  of  Buffalo  is  profitable 
and  may  be  economically  cultivated. 
60%  of  every  industry  in  the  United 
States  have  representative  factories  lo¬ 
cated  within  Buffalo  City  Limits. 

This  wonderful  diversity  of  Industry 
insures  a  steady  and  lucrative  market. 

Buffalo  Evenins  News  Covers  Buffalo 

E.  H.  BUTLER,  Publisher 
Kelly-Smith  Co.,  Representatives 
Marbridire  Bldff.,  New  York 
Lytton  Bldf.,  Chicago 


The 

Pittsburg  Press 

Daily  and  Sanday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

FarsIxB  Adwsrtisiaf  lUprsesutothrse 

Metropolitan  Tower,  Feoples'  Gas  MUg. 
I.  A.  KLEIN  JOHN  GLASS, 

New  York.  CUeaxo. 


TWO 

MILLION 

IN 

IOWA 


That’s  the  number  of  good,  live  prospects  ready 
with  bulging  pocketbooks. 

That’s  the  number  of  people  buying  stocks, 
bonds,  books,  motor  cars  and  “a  million  other 
things.’’ 

That’s  the  number  of  prospects  reached  by  the 
daily  papers  of  this  wealthy  State. 

Wealth  on  the  farm  and  wealth  in  the  city  has 
increased  by  “leaps  and  bounds.” 

A  well  directed  campaign  of  advertising  will 
GET  RESULTS. 

Come  into  Iowa  in  a  wholehearted  manner. 
These  are  the  papers  who  will  welcome  you  with 
service  unexcelled. 

Circula-  Rate  for 


*Bccne  News-Republican  . . 

. (E) 

tion  5,C 

3,484 

100  lines 

.0179 

♦Burlington  Hawk-Eye  . . .  ■ . 

....(M) 

9,700 

.035 

♦Burlington  Hawk-Eye  . .  •  • . •  • . 

. (S) 

11,037 

.035 

Council  Bluffs  Nonpareil . 

..(E&S) 

16,023 

.045 

Davenport  Times  . . . 

. (E) 

23,806 

.07 

fDes  Moines  Capital . . 

. (E) 

58,522 

.12 

Des  Moines  Sunday  Capital . . 

. (S) 

39,330 

.12 

Des  Moines  Register  and  Tribune . 

.(M&E)  111,970 

.20 

Des  Moines  Sunday  Register . . 

. (S) 

82,251 

.18 

Iowa  City  Daily  Press . 

. (E) 

3,773 

.02 

Mason  City  Globe  Gazette-Times. . . 

.035 

Muscatine  Journal  and  News-Tribune. 

. (E) 

8,020 

.03 

Ottumwa  Courier  . 

. (E) 

12,448 

.04 

Sioux  City  Journal . . 

.(M&E) 

52,410 

.09 

Sioux  City  Journal . . . 

. (S) 

29,589 

.09 

♦Waterloo  Evening  Courier . . 

. (E) 

15,465 

.05 

♦Waterloo  Times-Tribune  . 

....(M). 

.11,038 

.035 

♦Waterloo  Times-Tribune  . . . . 

. (S) 

11,485 

.035 

Government  statements,  April  1st,  1920. 
tPublishers’  statement. 

♦A.  B.  C.  Report  April  1st,  1920. 
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MILLS  general  inanagennit  of  the  flearst  or-  mills’  needs  for  rail  e<iuip)nent  to  deliver 
ganizatio)),  with  Arthur  Brisbane  in  di-  their  fuel  and  pulp  wood.  Mr.  Dodge 
rect  charge  of  the  .American.  said  that  more  than  400  newspapers  of 

Mr.  Bryan,  when  asked  by  Editor  &  the  United  States  directly  dependent  on 
Pi  ni.t>jihR  as  to  his  future  plans,  would  the  International  Paper  Company  for 
say  nothing  for  publication.  He  is  spend-  their  paper  stock  now  are  "living  from 
ing  the  summer  at  Greenwich,  Conn.  hand  to  mouth.”  He  continued : 

“There  is  no  accumulation  of  iiarcr.  The 
newspapers  are  using  paper  daily  as  they 
receive  it.  There  is  no  immediate  shortage 
of  pul])  wooil  for  our  supplies.  We  have 
stocks  for  several  months  ahead  piled  up 
along  railroa<ls,  with  men  waiting  to  load  it 


into  cars.  Rolling  stock  is  all  that  is  needed 
to  get  it  to  the  mills. 

“Coal  cars  must  he  allocated  to  us  to  bring 
us  fuel  to  run  the  mills.  The  plants  at  Ber¬ 
lin  and  Franklin,  X.  If.,  Niagara  Falls.  Picrce- 
field  and  Brovnville,  N.  Y.,  Bellows  Falls 
and  Wilder,  Vt.,  and  Orono,  Me.,  will  have 
to  shut  <lown  if  cars  are  not  sent  us  soon. 

“Your  very  drastic  service  orders  to  do 
not  take  into  consideration  the  necessity 
of  shipments  to  the  p.aper  mills.  We  submit 
that  there  should  be  some  modification  of  the 
orders  or  some  provision  which  will  enable 
the  Rochester  and  Pittsburgh  Coal  &  Iron 
Company  of  Indiana,  Pa.,  and  the  Watkins 
Coal  Company  of  Barnesboro,  Pa.,  to  ship 
to  us  without  delay." 


Imperial  Paper  Mills,  Ltd.,  and  Rother- 
mere  Pay  $3,000,000  for  Gulf  Pulp 
&  Paper  Co.,  Producing  25,- 
000  Pulp  Tons  a  Year 


PAPER  ECONOMY  STILL 
A.  N.  P.  A.  ADVICE 


(Stccial  to  Editor  &  Pcblisher) 

Montreai.,  Quo. — Completion  of  an 
important  deal  in  the  Quebec  pulp  indus¬ 
try  was  announced  this  week  by  which 
the  Imperial  Paper  Mills,  Ltd.,  of  Lon¬ 
don,  controlled  by  Viscount  Kothermere, 
acquired  a  two-thirds  interest  in  the 
Gulf  Pulp  &  Paper  Company  at  Clarke 
City,  Que.,  the  remaining  third  portion 
of  the  capital  lieing  acquired  by  Viscount 
Kothermere  and  his  associated  com¬ 
panies. 

The  annual  output  of  the  (ittlf  Com¬ 
pany  is  25,(00  tons  of  pulp,  which  will 
be  used 'll!  the  manufacture  of  paper  at 
the  Inqierial  .Mills  on  the  Thames  River, 
near  Gravesend,  which  supply  all  paper 
used  by  the  70  publications  of  the  Amal¬ 
gamated  Press  of  Viscount  Kothermere, 
and  also  furnish  large  am'ounts  to  the 
London  Times.  Daily  Mail,  Daily  Mir¬ 
ror,  Sunday  Pictorial  and  other  papers 
owned  by  Viscount  Xorthcliffe,  brother 
of  X’iscount  Kolhermere. 

Timber  limits  to  the  extent  of 
625,0(0  acres  are  included  in  the  sale, 
which  invfilved  a  tran.sfer  of  about  $3,- 
(K0.0(0  .\mericau  currency,  and  the  Im¬ 
perial  Paper  Mills,  Ltd.,  is  advertising 
for  issue  £80().(KO  ^  yj  per  cent  guaran¬ 
teed  lifteeu-year  first-mortgage  deben¬ 
ture  stixrk  at  W  per  cent  on  its  British 
and  Canadian  property  to  provide  funds 
for  the  acquisition  of  further  timber 
limits  and  to  provide  additional  working 
capital  in  the  business. 


Newsprint  Committee  and  Directors 
Say  Publishers  Are  Holding  Con¬ 
sumption  Within  1919 
Limits 


SUPPLIES  &  EQUIPMENT 


For  Newspaper  Making 


Publishers  of  the  L'nited  Stales  have 
saved  paper  since  the  .\pnl  convention 
of  the  American  Newspaper  Publishers' 
•Xssociation,  it  was  stated  at  the  A.  X. 
P.  .\.  office  in  -New  X'ork  on  August  12, 
following  a  meeting  of  the  directors  and 
paper  committee,  who  urge  conservation 
as  the  one  safe  course  for  publishers  to 
follow  during  the  coming  months.  Eig- 
ures  compileil  by  the  paper  conservation 
committee,  appointed  after  the  last  con¬ 
vention,  were  not  made  iniblic,  but  it  is 
said  that  they  show  that  jiublishers  have 
not  only  not  e.xceeded  their  1919  ton¬ 
nage  since  the  convention,  but  that  in 
many  cases  have  reduceil  their  consump¬ 
tion,  despite  heavier  demands  on  the  ad¬ 
vertising  columns  of  iheir  newspapers. 

I■'ollowing  the  meeting,  the  paper  com¬ 
mittee  gave  out  the  following  formal 
statement : 


EQUIPMENT  FOR  SALE 

Advertisements  under  this  classification  thirty 
cents  per  line.  Cash  with  order.  Count  six 
wordc  tc  the  line. 


EQUIPMENT  FOR  SALE 

Advertisements  under  this  classification  thirty 
cents  per  line.  Cash  with  order.  Count  six 
words  to  the  line. 


Baseball  Player  Board 

Magnetic  wonder  or  thriller.  Rest  outdoor  or 
indoor.  Kasy  to  operate.  Standard  Player 
Board  Corp.,  New  Bedford,  Mass.  George  H. 
Reynolds,  Treas.,  $500  f.  o.  b.  N.  B.  sale  out¬ 
right.  World  Scries  Lease  $250  1st  year, 
$100  to  $150  each  year  after,  on  5  or  10  year 
contract — with  Exclusive  Privilege  in  your 
city,  (juaranteed  satisfactory.  Order  now. 


Printers’  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner,  Fendler  &  Co.,  90  Beekman  St.,  New 
York  City. 


For  Sale 

Scott  4  and  8  page  U  N  Type  Press  with  15 
H.P.  Motor,  mat  moulding  machine,  casting 
box.  head  and  tail  trimmer,  triming  block, 
rouler,  eight  chases.  Must  ssll  at  once  as  we 
are  moving.  Make  best  offer  F.  O.  B.  Mason 
City,  Iowa— delivery  in  August.  Globe  Gazette, 
Mason  City,  Iowa. 


For  Sale 

Mfflel  14  linotype  fully  as  good  as  new.  hav¬ 
ing  been  thoroughly  overhauled  a  few  weeks 
ago:  run  but  short  time;  taken  in  con.soli- 
dation  deal.  Has  motor  attached  and  four 
sets  of  mats,  all  good  as  new;  easy  terms 
on  large  part.  Immediate  delivery.  W.  J. 
Galvin,  Box  7,  Lima,  Ohio. 


Paper  Committee’s  Statement 

“Recent  indications  as  t<»  the  available  sin- 
ply  and  C"st  of  paper.  Imwever  interpreted  hy 
liuyer  an<l  seller,  make  it  perfectly  obvious 
that  the  one  >afe  course  for  tlie  puMi.slier  is  to 
conserve  paper. 

“Publishers  have  already  accomjdishefl  a 
good  deal  ah  ng  this  line,  but  they  can  and 
should  do  more.  Their  dimcullies  will  be  in¬ 
creased  if  tliey  do  not.  What  has  been  .ac- 
conitdished  in  the  conservation  of  newsprint 
is  reflected  in  the  present  status  of  the  spot 
market,  which  is  now  down  aroutn)  1 1  cents, 
with  some  offerings  for  future  deliveries  at  10 
cents.  A  small  amount  (  f  German  ami  Scan- 
flinavian  paper  has  l>een  brought  to  this  c<iun- 
try,  but  not  enough  to  seriously  affect  the 
market. 

“For  variously  assigned  reasons,  certain 
manufacturers  are  offering  less  i>ai*er  for 
contract  next  year  than  they  sold  to  American 
publishers  this  year.  Several  mills  under 
course  of  construction  that  were  supp(  se<l  to 
he  in  ojieration  soon,  have  been  deiaye<l  in 
completion.  Even  if  this  relief  were  still 
available  it  still  would  he  incumbent  on  the 
publisher,  if  he  wants  to  get  away  from  the 
present  burdensome  range  of  prices,  to  find 
further  means  of  economy. 

“The  C‘  St  of  paper  and  the  known  increases 
in  lalnir  and  other  items  of  ojieration  will  have 
to  be  met  not  merely  by  increased  revenue, 
but  by  money  saved.  Economy  of  paiK.*r  con¬ 
sumption  effects  big  savings  immediately.  This 
is  just  another  urgent  reason  for  conservation 
of  the  available  supply.** 


Open  24  hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  NasMu  SL.  Tribnn*  Bldf. 
N«w  York  City 


BUYING  CO.  HAS  200  MEMBERS 


Correspondence  Solicited, 


Pape  Expects  400  by  September  1  — 

Plenty  of  Foreign  10  Cent  Paper 

l  ifty  to  sixty  jicr  cent  of  the  stock 
siiliscriptions  needed  by  the  Publishers’ 
Buyiiifi  Corporation  to  function  on  its 
outlined  scale  have  been  pledged  and  the 
remainder  is  expected  to  he  in  hand  by 
September  1,  W  illiam  J.  Pape,  publisher 
of  the  Waterhury  (Conn.)  Kcpiiblican 
and  jiresident  of  the  corporation,  told 
Editi  k  &  1  LKLisiiEK  this  week. 

“We  now  have  about  2(Kl  publishers 
lined  up,’'  Mr.  Pajie  said,  “and  we  ex¬ 
pect  to  have  between  350  and  4(X)  within 
the  next  two  weeks,  when  negotiations 
now.  under  way  are  completed.  We  are 
working  with  .several  of  the  important 
state  organizations  of  publishers  for  co¬ 
operative  purchase  of  pape".  pirl  't  i> 
probable  that  they  will  dec  ’e  t  >  -Lar 
their  orders  through  our  c^tp  r,  l  o:i. 

“Foreign  newsprint  is  ciV.  i  p  i;i  in 
sufficient  volume  to  enable  us  to  more 
than  live  u))  to  our  iiromises  of  lO-ceiit 
paper  for  onr  members  during  and  after  cars, 
September,  and  the  prospect  is  that  we 
will  have  more  of  this  paper  than  our 
present  commitments  call  for.  Publish¬ 
ers  in  most  cases  have  completed  their 
purchases  for  1920  and  are  now 
lookout  for  1921  contracts.” 


Best  References  among  Publishers 


Low  Prices — Regular  Deliveries 


INVINCIBLE  PAPER  &  PULP 
CORPORATION 


135  Broadway,  '  New  York  City 
Phone  Rector  9957-1-9 


Goss  Straight  Line  Quadruple  Four- 
Deck  Two- Page  Wide  Press.  Prints 
4,  6,  8,  10,  12,  14  or  16  page  paperi  at 
24,000  per  hour,  20,  24,  28  or  32  page 
papers  at  12,0(X)  per  hour,  folded  to 
half  page  size.  Length  of  page  22H''- 


THE  CUSHMAN 


PRIORITIES  THREATEN  PAPER 


This  Press  May  Suit  You. 


WALTER  SCOTT  A  COMPANY 


PLAINFIELD.  NEW  JERSEY 


For  Prompt  Service 


TYPE 

Printers’  Supplies 
Machinery 

In  Stodc  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  deweland  Deoiver 
Philadelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Francisco 
Richmond  Ctndnnad  Portland 
Atlanta  St.  Loutr  &>c4caoc 

Buffalo  MinneapoUt  Wlonipag 


The  Subscriber’s  Address 

You  have  probably  had  a  broken  club 
p.Tckagc  where  the  papers  did  not  reach 
their  <lestination,  as  your  town  mark  was 
on  the  wrapper  only.  VVe  know  that  your 
address  labels  have  come  off  or  have  been 
cut  short  without  town  marks.  We  do 
away  with  the  mailing  strip  when  we  use 
the  Speedaumailer,  stamping  a  complete 
and  legible  address  on  each  paper,  which 
insures  delivery  and  a  satisfied  customer. 


BRYAN  QUITS  N.  Y.  AMERICAN 


Paper  Committee’s  Statement 
eral  Management 

Walter  G.  Bryan  resigned  this  week  as 
publisher  of  the  Xew  '\’ork  .American 
after  a  little  more  than  a  year’s  service 
in  that  post.  Xo  succes.sor  will  be  ap¬ 
pointed  immediately.  Editor  &  Publisher 
was  informed  by  Joseph  -A.  Moore,  treas¬ 
urer  of  the  Star  Company,  the  pub¬ 
lisher’s  duties  Iteing  taken  over  by  the 


OFFSET  UNOTYPE  MOTOR 
Has  No  Equal 
lor 

EFHCIENCY  SERVICE 

and 

STURDY  CONSiaUCnON 

Wa  want  to  gtva  you  tha  banaAt  af 
our  fourtocn  yoara’  osparianca  tm 
nuouifacturing  Ifazotypa  motora. 

Writa  for  pricaa.  Addraaai 

CUSHMAN  ELECTRIC  CO. 
CONCORD.  N.  H. 


Compamj 


AUUtUFACTuUiMe 

THE  MULTI-nAlLER  SYSTEM 

017-029  WA9HINCTON  BLVD. 

CHICAGO 
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USE  EDITOR  &  PUBLISHER’S  COLUMNS 

It  i*  here  that  you  will  find  the  man  you  are  looking  for  who  directs  the  activities  of  your  business  office,  adver¬ 
tising  department,  circulation  department  or  editorial  room.  These  small  advertisements  are  read  by  the  resd,  energetic 
workers  of  the  newspaper  field  who  are  ambitious  and  alive  to  genuine  opportunities.  These  columns  are  also  thoroughly 
scanned  by  the  employers  who  are  anxious  to  bring  their  mechanicsd,  editorial  and  business  forces  up  to  100  per  cent  in 
efficiency.  A  classified  ad  in  EDITOR  Sc  PUBLISHER  is  the  shortest  route  between  employer  and  employee  in  the 
newspaper  and  advertising  field. 


SITUATIONS  WANTED 

Advertisements  under  this  classification,  ten 
certs  per  line,  each  insertion.  Count  six 
wcrds  to  the  line.  Cash  with  order.  For 
those  unemployed,  not  to  exceed  50  words, 
two  insertions  FREE. 


Advertising  Manager 

Advertising  Manager,  printer,  now  employed 
on  largest  daily  in  city  of  125,000,  desires 
change.  Would  like  to  obtain  interest  with 
services  or  management  or  assistant  to  man¬ 
ager  of  daily  paper  in  north,  east  or  west.  Can 
furnish  best  of  references.  Address  Box  B-957, 
care  of  Editor  &  Publisher. 


Wanted  Position 

Wanted :  Position  with  thirty  years’  expe¬ 

rience  in  all  departments  of  newspaper  work 
and  the  printing  trade.  I  am  ready  for  an 
engagement  with  a  substantial  publication 
or  industry  as  advertising  manager.  Would 
consider  secretaryship  for  Board  of  Trade  or 
Chamber  of  Commerce.  Nothing  under  $3,000 
a  year.  Address  Box  n-969,  care  of  Editor 
I’ublisher. 


Advertising 

Young  American,  17,  desires  position  with 
newspaper  or  advertising  firm.  General  knowl* 
edge  afiveitising,  checking,  Tf  chance  for  ad¬ 
vancement  address  Box  B-985,  care  of  Editor 
&  Publisher. 


Auditor  or  Office  Manager 

Newspaper  accountant  and  ^ccutive  of  ten 
years’  exi)erience  is  open  f(  r  a  permanent 
connection  as  auditor  or  office  manager  in  the 
financial  <lci)artnient  of  the  publishing  busi¬ 
ness.  Began  ten  years  ago  in  the  accounting 
department  of  a  leading  Southern  newspai)er. 
l.ater  added  oversight  of  circulation  and  busi¬ 
ness  departments.  Have  had  considerable 
newspaper  accounting  experience  in  New  York. 
Would  not  consider  anything  under  $5,000 
tier  year.  Best  of  references.  .Address  for 
interview.  Box  B-988,  care  of  Editor  &  Pub¬ 
lisher. 


Art  and  Cartoons 

Young  man,  studying  art  and  cartooning, 
wishes  to  obtain  work  in  this  line  for  small 
magazines,  papers,  house  organs,  etc.,  *in  spare 
time.  Good  work  at  reasonable  rates.  .\d- 
dross  TTarland  IT.  Fend,  8106  Whitchorne 
Avenue,  Cleveland,  Ohio. 


Cartoonist 

Cartoonist  wants  position  on  daily  paper, 
.‘south  preferred  and  will  consider  any  location. 
Political  cartoons  a  specialty.  My  samples 
speak  for  me  and  are  mailed  on  request.  Ad¬ 
dress  Box  B-966,  care  of  Editor  &  Publisher. 


Circulation  Manager 

Wants  to  connect  with  livCj  progressive  news¬ 
paper  where  circulation  building  is  the  vear- 
round  program.  18  years*  experience.  Know 
circulation  organization,  management  and  pro¬ 
motion  from  ground  up.  Hard,  enthusiastic 
worker.  Best  of  references.  Write  Box  B-956, 
care  of  Editor  &  Publisher. 

Do  You  Need  a  Circulation 
Manager? 

Twelve  years’  intensive  training  in  every 
branch  of  circulation  work  under  one  of  the 
foremost  circulators  in  the  country  qualify  me 
for  larger  work.  Know  the  game  in  every 
detail.  Economical.  Keen  on  analysis.  Plenty 
of  “pep.”  Executive  and  creative  ability.  Age 
29.  Present  salary  near  $2,500.  Reference. 
Can  come  on  short  notice.  Address  Box  B-974, 
care  of  Editor  &  Publisher. 


Circulation  Manager 

Mr.  Publisher,  do  you  need  a  capable,  sober, 
industrious  manager,  who  can  handle  circula¬ 
tion  intelligently  and  successfully  in  every 
detail?  Good  reason  for  leaving  present 
position.  Can  furnish  best  reference.  Avail¬ 
able  October  1st,  possibly  sooner.  Eourtecn 
years  steady  on  circulation.  Address  11-980, 
care  of  Editor  &  Publisher. 


Position  as  Supt.  or  Foreman 
of  Pressroom 

Web  Press  Foreman,  have  had  10  years*  expe¬ 
rience,  running  Quadruple.  Sextuple,  Octuple, 
Hoe’s  and  Goss  Presses.  Also  Cox  Duplex, 
and  Goss  Comet  Presses.  Will  give  satisfac¬ 
tion  and  references.  Address  Box  B-977,  care 
of  Editor  &  Publisher. 


Writer : 

A  writer  of  broad  experience  and  tecbniral 
education  desires  to  furnish  short  articles  on 
living  topics— preferably  to  a  syndicate  of 
publications.  He  has  been  a  contributor  to 
publications  of  the  highest  character  both  in 
-America  and  Europe  and  is  widely  knowii  in 
both  continents.  Box  B-920,  care  of  Editor 
&  Publisher. 


SITUATIONS  WANTED 


Magazine  Editor 

College  man,  6  years’  exi>erience  as  maga¬ 
zine  writer  and  editor,  2  years  with  trade 
journal,  desires  position  with  hi^h  class  pub¬ 
lication  or  book  publisher.  l-amiliar  with 
magazine  and  newspaper  work.  Versatile,  ex¬ 
ecutive.  New  York  City  preferred.  Address 
Bo.x  B-987,  care  of  Editor  &  Publisher. 


Trade  Magazine  Writer 

Trade  Magazine  Writer,  formerly  associate 
editor,  will  act  as  New  York  City  news  corre¬ 
spondent  or  supply  special  articles.  Thorough¬ 
ly  reliable ;  Interesting  writer.  Box  B-976, 


Managing  Editor 

Managing  Editor  who  can  make  a  real  news¬ 
paper,  wants  to  settle  permanently  in  west¬ 
ern  city,  evening  paper  V’referred.  I  can  de¬ 
liver  the  goods.  Address  Box  B-975,  care  of 
Editor  &  Publisher. 


Manager  and  Editor 

At  present  engaged  on  small  afternoon  daily 
which  he  organized  two  years  ago  desires 
change  of  position.  A  journeyman  printer 
competent  to  handle  work  of  any  part  of  the 
office,  linotype  excepted.  Thoroughly  familiar 
with  the  bifsincss  management  or  editorial  re¬ 
sponsibility  and  can  produce  results.  Ilave 
been  successful  above  average  on  ability  to  or¬ 
ganize  and  promote.  Open  personality  and 
will  work  hard  to  make  your  paper  a  success. 
.\ge  31  and  a  Westerner.  References  furnished 
as  well  as  copies  of  publication  on  which  I 
have  worked.  What  have  you  to  offer.  Ad¬ 
dress  II.  G.  Knight,  lUackfoot,  Idaho.  Don’t 
waste  time  writing  if  your  offer  is  not  genuine. 


News,  City  or  Telegraph  Editor 

Xew^,  city  or  telegraph  editor  desires  change 
about  October  1.  Wants  place  where  services 
of  an  exceptional  man  are  required  and  would 
be  appreciated.  Fully  competent  of  taking 
complete  charge  of  news  end.  Address  Box 
B-963,  care  of  Editor  &  Publisher. 


News  Editor 

Who  will  find  joy  in  making  your  paper  look 
liffcrent.  Anybody  can  make  it  look  like  news¬ 
paper  when  telegraph  and  local  are  booming. 
It  takes  a  newspaper  man  to  make  a  newspaper 
on  those  “off”  days.  Young,  Live,  Trained 
on  “different”  papers.  Salary  $60.  Address 
Box  B-960,  care  of  Editor  &  Publisher. 


News  Executive 

Mr.  Puhlisher  or  Editor: — Do  you  need  an 
executive  in  your  news  department  who  has 
had  17  years’  successful  experience;  knows 
news  and  features;  can  handle  men  well  and 
lias  m-ore  than  a  speaking  aciiuaintanceship 
with  all  departments  of  a  newspaper  I  have 
what  is  considered  a  good  job.  For  personal 
reasons  I  desire  a  change.  I  hold  myself  in 
good  esteem  and  will  not  consider  anything 
under  $6,000  minimum  and  would  ask  higher 
if  local  living  conditions  justify  it.  I  do 
not  know  everything  Init  have  learned  con¬ 
siderable.  I  can  he  very  valuable  to  some 
newspaper  publisher  or  editor  who  needs  a 
reliable  righ-hand  man  to  help  carry  the  load. 
Frankly,  I  never  employed  a  man  through  a 
trade  paper  advertisement.  In  thinking  over 
the  advisability  of  changing  jobs,  1  awoke 
suddenly  to  the  fact  that  we  newspaper  men 
subsist  principally  upon  advertising  revenue 
yet  seldom  use  advertising  for  our  personal 
ends.  So  I  am  trying  this  method.  I  could 
write  numerous  friends  and  prol>ahly  land  by 
that  means  but  I  fear  I  might  push  some 
other  man  out  and  I  don’t  want  any  man’s 
place  unless  his  superiors  already  have  de¬ 
termined  to  make  a  change  or  there  is  a 
vacancy.  I  can  go  out  of  the  profession  like 
many  other  experienced  men  are  doing  and 
make  a  first-class  salary,  but  I  have  small 
stomach  for  that  route.  I  am  able — I  know  it 
by  comparisons — I  can  get  efficiency  out  of 
a  news  staff  and  co-oi>eration  without  fric¬ 
tion  among  all  departments  touched — at  least 
I  have  done  so  tlius  far.  Flxperience  includes 
both  morning  and  evening  pai>ers  in  first- 
class  and  second-class  cities.  If  you  are  in¬ 
terested,  address  B-986,  care  Editor  &  I*uh* 
lislier. 


Thoroughly  Experienced 

Newspaper  manager  and  editor,  now  em¬ 
ployed,  desires  to  make  change  on  or  about 
October  1.  Fully  competent  to  handle  either 
or  both  ends  of  daily  paper,  and  can  furnish 
satisfactory  evidence  of  this  ability.  Prefers 
full  charge  in  city  from  five  to  thirty  thou¬ 
sand.  .Address  B-962,  care  of  Editor  &  Pub¬ 
lisher. 


Newspaper  Foreman 

Expert  make-up,  thorough  printer,  close 
estimator,  efficiency  methods  in  handling  work, 
food  executive,  experienced  on  metropolitan 
lapers,  35,  seeks  pewspaper  composing  room 
oremanship.  .Address  Box  B-973,  care  of  Ed¬ 
itor  &  Publisher. 


SITUATIONS  WANTED 


Experienced  Newspaperman 

Experienced  newspaperman  wants  position 
city  or  telegraph  editor  on  Pacific  coast  or 
far-west  afternoon  daily.  Competent,  capable, 
eleven  years’  experience.  Address  Box  B-959, 
care  of  Editor  &  Publisher. 


Associate  Editor 

general  magazine  experience,  in  special  field 
with  trade  publication,  seeks  wiiler  oppor¬ 
tunity;  consumers  or  class  magazine  or  news- 
naper;  capable  fashion,  feature  and  general  in¬ 
terviewing  work.  Address  B-978.  care  of 
Editor  Publisher. 


Newspaperman 

Experienced  daily  newspaper  man  wants  ed¬ 
itorial  situation  on  Republican  afternoon  paper 
in  central  or  western  state.  Now  managing 
editor  western  daily.  Address  Box  B-968, 
care  of  Editor  &  Publisher. 


Newspaper  Man 

with  extensive  trade  and  daily  experience,  de¬ 
sirous  of  ctmnecting  with  small  paper  of  either 
class  on  desk  job.  Can  handle  any  desk; 
on  <mal1  paper  taking  pony  service  can  as¬ 
sume  charge  of  editorial  end.  Adilress  B-982, 
care  of  Editor  S:  Publisher. 


HELP  WANTED 

Advertisements  under  this  cla.ssifi€atjon 
twenty-five  cents  per  line.  Cash  with  order. 
Coint  six  words  to  the  line. 


Advertising  Men  Wanted 

National  jnihlication  of  merit  with  a  limited 
number  ot  ailvertising  i»rospeets  in  every  city 
of  5,000  population  and  no,  wants  representa¬ 
tive  in  every  city.  Prefer  men  engage«l  as 
advertising  solicitors.  \’ery  little  lime  re- 
<iuired  to  keep  in  constant  touch  with  our 
prospects  and  as  a  side  line  will  not  iletrnet 
from  regular  position.  Occasional  leads  fur¬ 
nished.  l-ilieral  commission.  Address  B-<>83, 
care  of  Editor  Puhlisher, 


Advertising  Man 

Growing  ilaily  wants  young  man  with  adver¬ 
tising  experience  (newspaper  preferably)  to 
sell  s]*ace.  Must  he  energetic,  ambitious,  and 
constructive.  Daily  Advance,  Staten  Island. 
N.  Y. 


Advertising  Solicitor 

lor  a  higli'Standing  trade  publication;  salary 
and  commission.  Address  B-981,  care  of  Edi¬ 
tor  kS:  Publisher. 


Wanted 

Solicitor  capable  of  taking  care  of  special 
daily  nuhliratipn.  Must  he  well  accpiainted 
with  local  advertising  in  New  York.  Must 
have  Al  references.  Reply  under  nnmlier 
B-979.  care  of  Editor  aS:  Publisher. 


Circulation  Man 

Caj-ahle  of  deveb  ping  to  executive  size.  Job 
at  the  top  awaits  man  who  can  fill  it.  ('hance 
for  young  man  who  has  outgrown  present 
opportunity.  Good  salary 'to  .start  with.  ^\t- 
tractivc  location.  Delightful  year-round  cli¬ 
mate.  Api»ly  by  letter  in  oun  handwriting. 
Stale  age,  experience,  salary,  etc.,  in  full  de¬ 
tail.  Box  Tl-984,  care  of  Editor  6c  Puhlisher. 


Circulation  Managers 

Three  openings  with  Eastern  dailies  of  from 
10,000  to  25.000  circulation.  First  rate  op- 
jiortnnities  for  experienced  men.  Salaries  ade- 
(inate.  No  charge  for  registration.  Fernald’s 
Exchange,  Inc.,  Third  National  Bank  Bldg., 
Springfield.  Mass. 


Seymour  Democrat  Suspends 

Seymoer,  Tno. — The  Seymour  Demo¬ 
crat  ha.s  ceased  puhlicatiou  aticl  its  c(|uip- 
ment  and  siiltscription  list  have  been  pur¬ 
chased  by  Jay  C.  Smith,  owner  of  the 
Seymour  Republican.  The  Democrat  was 
established  as  a  weekly  iti  1X86  and  be¬ 
came  a  daily  ten  years  later. 


Berkowitz  with  N.  Y.  American 

Mortimer  Herkowitz,  Western  repre¬ 
sentative  of  the  Boston  .American  has 
been  appointctl  manag;cr  of  the  national 
advertising:  department  of  the  New  A'ork 
.American. 


New  Agency  in  Fresno 

h'RESXo,  C.\i.. — Beaumont  &  Aubrey 
a  tiew  advertising;  agency,  has  opened 
(ifficcs  here. 


Many  newspaiters  have  paid  more 
inroine  and  excess  profits  taxes 
than  the  law  requires.  Probably  I 
can  help  you  if  you  are  not  sure 
that  you  paid  the  correct  amount. 
I  have  helped  others. 

CHARLES  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.»  New  York 


CONSOLIDATION 

Every  newspaper  consolidation  wa 
have  effected  in  recent  years  bss 
worked  out  greater  atrength  and  profit 
than  we  predicted  for  it  in  advance. 

The  need  of  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia. 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  Sc  CANNON 

Newspaper  and  Magazine  Properties 
TIMES  BUILDING  NEW  YORK 


MEN  WANTED 

To  fill  I'ositions  of  responsibility  at 
KO(><l  salaries  with  Southern  dailies  in 
their 

Reportorial,  Editorial 

and  Advertising  Dep’ts. 

Write 

SOUTHERN  PUBLISHERS’ 
EXCHANGE,  INC, 

Newspaper  Properties 
Printing  Equipment 
P.  O.  Box  1597  Richmond,  Va. 

WANTED  TO  BL'Y — Goss  Lomet. 
Slate  comlition.  price,  terms  ami 
probable  tlate  of  Heliverv  in  first 
letter. 


DEATH  OF  EDWARD  F.  SEARLES 


Principal  Owner  of  New  York  Globe, 
Leaves  Large  Estate 

Metuvex,  Mass. — Edward  F.  Searles, 
principal  str)ckholder  in  the  Cdtnmercial 
-Advertiser  Association,  owner  of  the 
Xcw  ^  ork  Glf.he.  died  here  .August  6. 
He  was  burn  July  4,  1841,  in  the  same 
hou.-c  in  which  he  died,  gnd  when  a 
young  man  went  to  Boston  and  became  a 
furtiitnre  salesman.  In  1874  he  went  to 
Xew  \  ork.  When  his  wife  died  in  1891, 
Mr.  Searles  inherited  ?30.(X)0,000.  Mr. 
Searles’  will,  which  has  been  tiled  for 
probate,  contains  no  direct  public  he- 
(piest.  .\  large  part  of  the  estate  is  be- 
fpieathed  to  Benjamin  .Allen  Rowland, 
George  Rodman  Rowland  and  John 
Bruce  Rowland,  minor  children  of  Mr. 
Searles’  cousin.  Mary  .Allen  Rowland. 
Trust  funds  are  set  aside  amounting  to 
$2,5fX).00()  fcir  Benjamin  Rowland,  $.s00,- 
()0(t  for  (icorge  and  $1,0(X),()00  for  their 
mother.  The  snme  of  $250,000  is  left 
to  .Albert  A'ictor  Searles,  a  nephew,  and 
there  are  many  minor  personal  reeinests. 


Crapo  Leaves  Gray  &  Davis 

Bosto.n. — Bccau.se  of  the  sales  consoli¬ 
dation  between  Gray  &  Davis.  Inc ,  Bos¬ 
ton  and  the  .American  Bosch  Magneto 
Company,  Springticld,  Mass.,  .A.  R.  Cra¬ 
po,  advertising  manager  of  Gray  &  Davis, 
ha.s  resigned,  effective  -September  1. 

Annable  with  Ide  &  Company 

Troy,  X.  A’. — O.  S.  Amiable  has  be¬ 
come  associaterl  with  the  advertising  de¬ 
partment  of  George  B.  Ide  &  Co.  here. 
He  has  been  with  the  .American  Ever 
Ready  Works,  Long  Island  City,  and  was 
previously  with  the  Xew  York  adver¬ 
tising  agency  of  Murray  Howe  &  Co., 
Inc. 
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Obituary 

M.  C.  Hf.mmenw AY,,  editor  of  the 
Hope  (Kan.)  Dispatch  for  the  past 
thirty  years,  died  suddenly  August  3, 
of  apople.vy. 

Mrs.  -Amelia  Holixc  De  Campi  died 
in  Chicago  this  week.  She  is  the  mother 
of  Mrs.  Jules  E.  Roeinheld,  editor  of 
the  interior  decorating  column  in  the 
Chicago  Daily  Tribune,  who  writes  un¬ 
der  the  pen  name  of  .Anita  De  Campi. 

Jacob  Mceller,  editor  of  the  Dodge 
C'ounty  Pioneer  for  forty  years,  died 
suddenly  at  Mayville,  W'is.,  -August  4. 

James  Ellis  McClure,  age  76,  dean 
of  the  Beaver  Valley  ( Pa.)  newspaper¬ 
men,  died  -August  9  while  reading  the 
last  of  the  proofs  of  the  final  edition  of 
the  Beaver  P'alls  Evening  Tribune. 

John  D.  Courter,  age  65,  veteran 
newspajK'rman  of  Camden,  X.  J.,  died 
-August  7  in  that  city,  four  days  after 
suffering  a  stroke  of  paralysis.  He  be¬ 
gan  his  newspaper  career  in  1879  on  the 
old  Camden  Post,  and  in  1899,  with 
James  Carpenter,  published  the  Camden 
Democrat.  Soon  after  this  he  became 
Camden  correspondent  for  the  Philadel¬ 
phia  Press  and  was  retired  upon  a  pen¬ 
sion  two  years  ago. 

D.  Willard  Meeker  died  recently  at 
his  home  at  Fargo.  X.  D.,  after  a  brief 
illness.  Mr.  .Meeker  was  for  several 
years  editor  of  the  Moorhead  Indepen¬ 
dent  and  at  the  time  of  his  death  was 
affiliated  with  the  Fargo  Forum. 

Charles  McClellan,  father  of  Harry 
McClellan,  automobile  editor  of  the  Cio- 
cago  Daily  journal,  died  in  Chicago 
-August  2,  after  a  short  illness. 

Mrs.  C.arrie  Vette  Budke,  wife  of 
Conrad  Budke.  president  of  Xelson, 
Chesman  &  Ao.,  St.  Louis,  died  there 
on  July  27.  She  was  62  years  old.  She 
is  survived  by  her  husband  and  two 
sons,  Conrad  Budke.  Jr.,  and  Louis  H. 
Budke.  officers  of  the  company. 

R.  B.  VoWELL,  aged  64.  for  a  number 
of  years  editor  and  publisher  of  a  news¬ 
paper  at  Culpeper.  \'a..  died  in  a  sani¬ 
tarium  at  Waco,  Tex.,  recently. 

C.  D.  Casper,  veteran  Xebraska  editor, 
died  at  Hot  Springs,  S.  D.,  where  he 
went  from  his  home  at  Bridgeport.  Xeb., 
for  his  health.  I'or  many  years  he  had 
owned  and  Edited  the  Bridgeport  Herald. 

Harry  C.  Lohmann.  composing  room 
foreman  of  the  Portland  (Ore.)  Tele¬ 


Remember  Perth  Amboy  and  the 


Evening  News 

In  making  up  your  lists. 

F.  R.  NORTHRUP 

Foreign  Representative 

303  Rfth  Are.,  New  York  City 


Best  Known 
American  Newspaper 

The  Xew  York  Times  is  the  best  known 
American  Newspaper.  It  is  a  newspaper 
for  intelligent,  thoughtful  people,  and, 
as  such,  far  surpasses  in  circulation  any 
newspaper  of  its  class  in  the  world. 

.Ml  announcements  offered  for  publica¬ 
tion  in  The  New  York  Times  are  sub¬ 
mitted  to  the  advertising  censorship. 
Every  advertisement  must  conform  to 
the  standards  of  The  Times  and  its  con- 
:eption  of  a  newspaper's  obligation  to 
the  public. 

THE  NEW  YORK  TIMES 


gram,  died  recently  of  paralysis.  He  had 
been  a  member  of  the  Multnomah  Typo¬ 
graphical  Union  for  40  y>;ars. 


AMERICAN  JOURNALISTS’ 
FORUM 

{.Continued  from  page  11) 


could  not  be  of  a  class  which  would 
conflict  with  his  newspaper  duties,  for 
that  would  turn  into  a  case  wherein  the 
newspaper  man  would  be  likened  to  the 
man  who  could  not  serve  two  masters. 

In  a  certain  Southern  city  there  is  a 
man  who  undertook  to  manage  the  pub¬ 
licity  campaign  of  a  well-known  poli¬ 
tician  seeking  a  seat  in  Congress.  The 
campaign  began  one  January  and  ended 
the  following  .August,  and  it  was  a 
rapid-fire  affair  from  start  to  finish  with 
emphasis  laid  on  the  newspaper  work. 
-At  the  same  time  the  newspaper  man 
was  conducting  his  end  of  the  cam¬ 
paign,  he  was  also  editing  a  daily  news¬ 
paper,  securing  the  advertising  for  the 
same  and  even  reading  from  thirty  to 
forty  proofs  each  day,  and  the  ne'.vs- 
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paper  which  was  produced  during  that 
period  was  conceded  to  be  as  good  or 
better  than  ever  before. 

In  another  instance  I  know  of  a  news¬ 
paper  worker,  a  city  editor,  who  handles 
in  addition  to  one  or  two  special  cor¬ 
respondencies,  the  work  of  producing 
a  house  organ  for  one  of  the  largest 
soft  drink  manufacturing  concerns  in 
the  South.  He  has  handled  the  work 
on  the  house  organ  and  also  held  down 
his  present  desk  for  a  number  of  years, 
and  that  he  is  giving  satisfaction  to  both 
his  employers  is  evident. 

There  are  instances  where  the  city 
editor  or  the  reporter  could  not  do  out¬ 
side  work  and  attend  to  their  duties  on 
their  newspaper,  and  there  are  certain 
classes  of  outside  jobs  which  would  not 
permit  of  this,  but  I  contend  that  there 
are  “outside  jobs”  which  the  majority 
of  city  editors  and  reporters  could  se¬ 
cure  which  would  increase  their  usually 
meagre  salaries,  while  at  the  same  time 
they  could  give  adequate  attention  to 
their  newspaper  duties. 

But,  in  conclusion,  let  me  say  this :  I 
have  known  hundreds  of  reporters  and 
scores  of  desk  men,  and  I  do  not  be- 
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lieve  that  there  has  been  one  in  all  this 
list  who,  did  they  think  for  a  moment 
that  outside  work  was  interfering  with 
their  main  duty,  but  that  they  would 
gladly  and  promptly  give  this  up. 

H.  I.  CRUMPLER, 

City  Editor  Xew  Bern  Sun-Journal. 


Lindaay  Abroad  for  Intertype 

■  J.  W.  Lindsay  has  been  appointed 
foreign  representative  of  the  Intertype 
Corporation,  with  headquarters  at  28 
Fleet  St.,  London,  E.  C.,  England. 


NEW  HAVEN  REGISTER 

NEW  HAVEN.  CONN. 

28,334  Average 

Paid  CircolatioD  suniJay 

Nearly  twice  as  much  at 
ita  nearest  competitor. 

IT  COVERS  THE  FIELDI 


■ittiY  emit  fmmm  to  BMmB  m*  TM 


NEWS-LEADER 

The  SEWS-LEADER’S  dreoIaUon  In  Sldmiaod 
b  creater  than  that  of  all  tbe  other  Slctamond 
papers  combined. 

The  NEWS-LEADER’S  elrenlatloa  in  Tliiinla 
If  treater  than  snr  other  Tfaginls  newnpoper. 

The  sworn  sUtemenU  of  the  RlchBODd  papen 
show  THE  NEWS-LEADER  has  a  dallj  dreoU- 
Uoo  in  Blcbmond  which  it  more  than  three  Uaiet 
creeter  than  Its  nearest  compeUtor. 

rorelcn  repreKotattrea 


Kelly-Smith  Co.. 
■immway  k  aotl  si  Lrttaa  BilMlao. 

New  York  City.  ■■iiiiof. 

J.  R.  KeoHk.  Candler  RfIMiH.  Atlaata,  Ga. 


Cleveland  and 
Northern  Ohio 

is  a  mighty  big  territory  and  a  mightv 
profitable  one  for  any  product.  You 
van  cover  it  tborouglily,  surely,  eco¬ 
nomically  with  the  exclusive  use  of 
Northern  Ohio’s  dominant  newspaper. 

THE  PLAIN  DEALER 

Cleveland 


Time  and  Money 

Both  time  and  money  are 
saved  by  members  of  The  Asso¬ 
ciated  Newspapers  who  are  se¬ 
curing  a  most  effective  feature 
service  at  a  saving  over  former 
feature  expense.  Besides,  they 
are  building  up  for  themselves 
a  service  of  increasing  value. 

Write  or  wire  for  terms  of  member¬ 
ship.  Only  a  few  cities  now  open. 

The  Associated  Newspapers 

170  Broadway  New  York 


LEADS 

all  other  Boston  evening 
newspapers  in 


Department  Store 

ADVERTISING 

A  sufficient  recommendation  to 
ANY  space  buyer. 


Editor  &  Publisher  for  August  14,  1920 


35 


THE  KEYSTONE  STATE 


Ill  more  ways  than  one  Pennsylvania  has  jiroven  itself  the  real  Keystone  State. 

This  is  especially  true  in  regard  to  national  advertising.  Many  somewhat  weak  and  uncertain  cam¬ 
paigns  of  advertising  have  been  “held  together”  thanks  to  the  good  judgment  of  space  buyers  and 
advertising  managers  who  have  realized  the  won-^lerful  opportunities  for  successful  marketing  in 
this  territory. 

The  iron  industries,  the  steel  industries,  the  coal  mines  and  the  great  farms  of  Pennsylvania, 
have  combined  to  make  this  State  a  “fountain  of  wealth”  from  which  many  campaigns  have 
secured  the  necessary  “nourishment”  to  carry  them  through  trying  periods. 

Concentrating  a  carefully  prepared  campaign  of  advertising  in  the  newspapers  listed 
on  this  page  has  proven  to  he  “a  life  saver”  for  many  national  advertisers. 

In  this  State  where  wages  are  high,  sales  are  safely  assured.  NOW  is  the  time  to 
carefully  consider  the  wonderful  markets  for  every  product  from  foods  to 
motor  cars  centered  around  each  newspaper  in  this  Pennsylvania  list. 

No  fall  campaign  will  he  complete  without  this  territory. 

No  advertiser  has  a  right  to  expect  maximum  results  from  this  territorv 
unless  he  uses  all  of  these  progressive  newspapers. 

No  matter  how'  small  the  newspaper  may  he,  it  has  facilities  for 
to-operating  with  the  national  advertiser  and  can  assist  him  in 
solving  any  sales  problem  in  the  Keystone  State. 

Do  not  pick  your  papers  at  random.  Choose  these  papers 
who  herewith  submit  their  circulation  figures  and  rates. 

Newspaper  advertising  in  Pennsylvania  means  plac¬ 
ing  your  product  before  a  receptive  audience 
anxious  for  all  that  is  best  regardless  of  price. 
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Cheaper  Print  Paper 
for  All  Newspapers 


All  that  the  best  of  us  can  ask  in  the  way  of  print  paper  prices  is 
the  best  market  contract  price.  Yet  only  a  comparatively  few  of  us 
are  reasonably  sure  of  such  a  basis  of  supply  for  1921. 


Unless  we  now  get  busy  and  do  everything  in  our  power  to  in¬ 
crease  production  those  in  control  of  supply  in  the  present  distressing 
print  paper  market  will  continue  to  demand  high  prices  and  seek  higher 
prices  for  the  future. 


Through  the  Publishers  Buying  Corporation,  now  200  strong,  we 
have  forced  the  spot  market  down  to  9  cents  a  pound,  with  prospects  of 
8  cents  in  a  few  weeks. 


Brokers  with  supply*on  hand,  bought  at  higher  prices,  have  an¬ 
nounced  that  they  were  going  to  stand  pat  and  that  publishers  would 
finally  have  to  come  to  them  and  pay  still  higher  prices. 


Salesmen  for  these  brokers  are  busily  engaged  trying  to  frighten 
publishers  into  making  contracts  at  present  high  prices  for  two  to  five 
years. 


All  of  this  is  mere  foolishness,  for  foreign  made  paper  is  coming 
to  us  in  large  quantities  to  be  sold  at  about  10  cents  per  pound 
alongside  dock  in  New  York. 


Independent  of  the  Publishers  Buying  Corporation  I  am  arrang¬ 
ing  to  finance  new  paper  mills  on  the  basis  of  ten  year  contracts  at 
market  prices,  less  25%  of  the  profits  of  the  mills,  or  at  cost  plus  a 
stated  profit  per  ton. 


These  new  mills  will  produce  paper  just  as  cheap  or  cheaper 
than  any  existing  mill,  will  possess  ample  timber  reserves  and 
water  powers,  and  start  production  early  in  1922. 


I  urge  all  far-sighted  newspaper  publishers,  small  or  large, 
to  join  us  in  making  contracts  assuring  future  supply  at  reason¬ 
able  prices,  which  will  only  be  produced  in  accordance  wdth  con¬ 
tracts  received. 


I  have  about  filled  the  first  mill  unit,  which  will  start 
January,  1922.  Get  in  on  the  next  mill  unit  for  early  in  1922, 
and  be  independent  of  the  paper  trust. 


New  York  August  12,  1920. 


JASON  ROGERS, 

Publisher  The  New  York  Globe 
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